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2020 Corporate Social Responsibility Report

A Message from Management

According to the Global Risks Report 2021 published by the World Economic Forum, risks related to
climate change have been considered as a major global challenge for five consecutive years. COVID-19
has continued to spread, imposing new challenges to the environment and society. As a participant in
the insurance industry, a sector that is closely related to social trends, China Life has been committed
to maintaining resilience and competitiveness to better adapt itself to changes and achieve sustainable
development. China Life keeps its long-term promises to its policyholders using robust operation,
contributing to social values and creating a better world.

In light of this, China Life focused on ethical management, professionalism cultivation, shared values
creation, and green services and fostered sustainability. In addition, the Company took the lead by
establishing the Department of Corporate Suitable Development, incorporating ESG issues into business
and operation strategies. China Life used its core competence to positively influence society and
demonstrate the results of its endeavors in sustainable development.

To ethically manage its business, China Life has long been dedicating itself to improving mechanisms
for corporate governance and information disclosure. In addition to being recognized by the 7"
Corporate Governance Evaluation of Taiwan Listed Firms as one of the companies in the top 5%, China
Life also became the second company winning the recognition from the Taiwan Corporate Governance
Association for its excellence in CG6012 (2019) Corporate Governance Assessment. Facing increasingly
complicated information security environment, the Company focused on information risk management
and enhancement for personal information protection, becoming one of the leading companies passing
the BS10012:2017 Personal Information Management System. The verification scope has been expanded
to include all the Company's business lines. This shows that the Company has been determined to
protect the personal information of its customers. China Life also proactively responds to the UN PSI and
PRI by incorporating ESG issues into decision-making process to ethically manage its business.

Professional cultivation is one of the Company's focuses. China Life believes that talent is the most
important asset. It values employees' rights and interests and creates a workplace upholding diversity
and inclusivity. The Company has been included in the Bloomberg Gender-Equality Index for two
consecutive years. China Life was also awarded by RMIM two top awards for insurers, becoming a
sought-after company among young jobseekers. In response to the trends in digital technology, China
Life has been actively promoting digital transformation by developing its proprietary digital system and
Al chatbot, which strengthens agents' sales and recruitment capabilities. First mobile application using
facial recognition in the industry and big data analysis jointly done with a financial innovative service
prvoider have equipped agents with innovative digital tools to deliver customized, convenient, and warm
services for policyholders.

To create shared values, China Life upholds the spirit of love and care and integrates resources provided
by enterprises, the government, and local communities by promoting social service projects dedicated
to diverse participation and building a network that contributes to shared values. Responding to the
microinsurance safety network promoted by the UN and the government, the Company expanded the

project scope to the eastern part of Taiwan in 2020 and called for enterprises and partners to donate
money for the underprivileged households to pay their premiums to realize financial inclusion. The
Company won awards from the FSC for its excellence in providing microinsurance for six consecutive
years. China Life also launched projects to support farmers engaging in eco-friendly agriculture and
donated organic rice to students living in rural and underprivileged areas. In addition, children also
experienced farming to cultivate a sense of appreciation for food and sustainability.

To deliver green services and mitigate impact caused by climate change, China Life fulfilled its
responsibilities as a global citizen by voluntarily signing up to support TCFD in 2019, executing climate
actions, and investing in environmental sustainability. The Company also promotes many eco-friendly
initiatives. The adoption of environment-friendly and energy-saving materials and methods for the
Taipei Academy is a case in point. The Taipei Department of Cultural Affairs awarded the China Life a
Taipei Tree Protection Award for the Company's efforts in protecting trees growing in the environment.
Improved green procurement practices and green supply chain management demonstrate the efforts
that China Life has put in to reduce carbon emissions along the supply chain, winning recognition
from the Environmental Protection Administration for the excellence in green procurement and green
consumption promotion.

Facing this volatile environment, China Life will continue to improve risk management mechanisms,
achieve robust operation, foster sustainability based on ESG management, optimize policyholder service
experience, and increase customer satisfaction in hopes of creating the greatest benefits and value for
policyholders, shareholders, employees, and society to become the most reliable life insurance company
in Taiwan.

4
Chairman & President WM HWM
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2020 Corporate Social Responsibility Report

About the Report

This is the 2020 Corporate Social Responsibility Report (hereinafter referred to as “The Report” ) of China Life
Insurance Company Limited (hereinafter referred to as “China Life” orthe “Company” ).

Report Disclosure Period

The Report reveals information relating to corporate sustainable development of China Life E '-:E
between January 1%, 2020, and December 31* 2020. Due to the compiling of information %

and transparency, the content disclosed is not limited to 2020. The previous report was E
released in June 2020; the next report will be released in June 2022. Each year's CSR report is e e
available for download from the CSR section of our corporate website. csi?.igort

Report Scope and Boundary

Information in the Report covers the China Life head office, one offsite office established for external business
activities, all nine China Life branches in Taiwan, and all 142 China Life district offices. It discusses China Life's
practical achievements related to CSR and corporate sustainable development as well as future strategic
planning.

Points of Operation
Agency
) Branch Customer Development District
Head Office Offices Service Centers Departments Offices.

Taoyuan-Hsinchu Branch

Head Office

Offshore Insurance Unit

Taichung Branch

Offsite office established for
external business activities

Chiayi Branch

Penghu Branch

Kaohsiung Branch

Hualien-Taitung Branch

For more information

on distribution, please

refer to the China Life
corporate website.

Pingtung Branch

Guidelines

The Report follows international and domestic standards to strengthen disclosure of sustainable practices.

Institution Compliance Items

+ GRI Standards: Core Option

Global Reporting Initiative, GRI . . .
P g GRI Financial Services Sector Supplement

*

4 \

International Integrated Reporting Council, [IRC + International Integrated Reporting Framework

*

Sustainable Development Goals (SDGs)

United Nations, UN o
I I UN Global Compact Ten Principles

*

*

Sustainability Accounting Standards Board, SASB Standards for the insurance industry

*

International Organization for Standardization, ISO ISO 26000 Social Responsibility Guidance

*

Corporate Social Responsibility Best Practice Principles for
TWSE/GTSM Listed Companies

International Organization for Standardization (ISO) | e Taiwan Stock Exchange Corporation Rules Governing the Prepa-
ration and Filing of Corporate Social Responsibility Reports by
TWSE Listed Companies

Third-Party Verification of the Report

The Report meets GRI reporting principles requirements (including accuracy, balance, clarity, comparability,
reliability and timeliness) and was prepared in accordance with the GRI Standards Core Option. The British
Standards Institution (BSI), an independent third-party certification body, verified The Report in accordance
with AA1000 international standards using Type 1 moderate level assurance. Verification details can be found in
the appendix.

Information / Data Type Compliance Standards Verification Institution

Sustainability
Information

AA1000 international standards using Type 1 moderate Bttt Gk s lnedaiten, 15

level assurance

Environmental
Information

ISO 14064-1:2018 Greenhouse Gases Inventory

British Standards Institution, BSI
ISO 14001:2015 Environmental Management System

ISO 27001:2013 Information Security Management System  SGS Taiwan
Information Security
BS10012:2017 Personal Information Management System  British Standards Institution, BSI

Stakeholder Communication and Feedback

We pride ourselves on effective communication with stakeholders. If you have any comments or recommen-
dations regarding The Report or China Life's CSR planning or practices, please contact us via any of the me-
thods below and we will respond in a timely manner:

@ Corporate Sustainable Development Department,
% China Life Insurance Company Limited
Address: Fl. 14, No. 122, Dunhua North Rd., Songshan District, Taipei 105
Tel: +886-2-2719-6678, ext. 5800
Fax: +886-2-8770-7375
E-mail: chinalifeESG@chinalife.com.tw



https://www.chinalife.com.tw/wps/portal/chinalife/ESGEN/Resources
https://www.chinalife.com.tw/wps/portal/chinalife/about-chinalife/join-chinalife/service-locations
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Getting to Know China Life 07 Since 'our establishment ’more than 50 years ago, China Life has begn df&?dlcated to ‘creating the greétest \
) ) benefits and value for policyholders, shareholders, employees, and society in order to become the most reliable
Honors and Milestones in 2020 08 . R — :
life insurance company in Taiwan." We have constantly sought to enhance corporate governance and internal
Key Achievements in 2020 09 controls. Through prudent risk management and steady operational growth, we have achieved sustainable

Implementing the Principles for Sustainable development in all areas of ESG. In the future, we will continue to adhere to the core spirit of “We Share, We

Insurance (PSI) 1 Link.” By combining a forward-looking operational philosophy, strong financial solvency, strict corporate

16 governance, and risk management mechanisms, we will cooperate with stakeholders to achieve shared value
and sustained operations while serving as a leading brand for Taiwan's life insurance industry.

, Recognized by the 7" Corporate Governance Evaluation of Taiwan Listed Firms as one of the

companies in the TOP 5% -
Restructuring Insurance for the Pandemic Period

W Selected for the 2020 Bloomberg Gender-Equality Index (GEi).

. - . W Selected for the FTSE4Good TIP Taiwan ESG Index.
Sustainability Strategies

Won Insurance Asia Awards for the Digital Insurance Initiative of the Year and the Insur-

Build a Sustainable Foundation 23 itiati i
Uohold S nable Val 2 Obtained two Taiwan utility model patents for a sales training Chain Life information ance Initiative of the Year, respectively.
phold Sustainable Values chatbot. Became the first company from Asia to win gold in the Best Sustainability Report category of
. . ) the Aci . e . .
Bqtlitg; Skusﬁallgable Relationship R Received a Taiwan utility model patent for establishing a user Official Name Asia Sustainability Reporting Award
Wi akenolders tag library and marketing system by applying artificial intelli- China Life Insurance Company Ltd. . S . o
gegnce to %Surance servicges.y Y appying S—— P The Taiwan Academy of Corporate Sustainability awarded us a Corporate Sustainability
e o th Rl Songshan Report Award (gold), an English Report Award (silver), Corporate Compre-
Completed acquisition of part of the traditional life insurance District, Taipei hensive Performance Award, and excellence awards for information secu-
corporate Governance policies of Allianz Taiwan Life Insurance Co., a subsidiary of the . . . " c e . . .
Stabilize Corporate Operations 48 German insurer Allianz SE. e 1963 rity, growth through innovation, creativity in communication, as well as
. Stock Listing transparency and integrity.
Prudent Risk Management 62 China Development Financial Holding Corporation acquired a Listed on the Taiwan Stock Exchange in .
34.99% stake in China Life, beginning an era of close coopera- 1995 (Stock Code: 2823) Became the first listed company to rank as “outstandlng“ for the second consecutive year
tion. T e e e e in the Taiwan Corporate Governance Association's Corporate Governance Assessment.
H * Insurance Company ) )
SUStalnable Flnance Continued to promote financial technology applications. SGS In Mainland China, CCB Life Insurance D ¢ Recognlzed for the second consecutive year in the Financial Supervisory Commis-
Popularizing Responsible Investing 81 certified that our core internal systems and e-commerce ggg*r)ably L'mr:ted ??: 24 gfapzcgzeg and sion's (FSC) Treating Customers Fairly Principles Assessment.
. . . platforms meet ISO 27001:2013 Information Security Manage- subbranches atthe end o
Innovative Dlglta| Transformations 85 ment Sy;tem requirements, showing that we operate in accor- . . ! Awarded a microinsurance competition award, a dlsablhty care award, and a
-~ . . . dance with international standards. Individual life insurance, annuity, universal I life i I £ d
Fulfilling Inclusive Financing 90 insurance, medical insurance, long-term small-amount life Insurance excellent performance award by the FSC. It was
: N . . . . . . health care insurance, accident insurance, ; ; ; ; ; it
Promoting the Principles of Treating Eg:?ﬂﬁgd ;:g C?nn;rr:}»lcgfe g;;;.ne;gli|:iteigrg{1§n%ri?;f]ii$2 group insurance, travel insurance, micro. the sixth consecutive year we were honored in the microinsurance competition.
Customers Farily 93 programs. anizrance’ and investment-linked prod- For the fourth consecutive year, the MOEA awarded us the Buying Power — Social Inno-
vation Product and Service Procurement Award.
Total assets in the first quarter of 2014 surpassed NT$1 trillion, Main Market JENCHY . . L ) o
Employee Care putting China Life in an elite echelon among domestic life Number of Employees W Forthe flfth consecutlve year,the Taipei City Government recognlzed Chlna Life sgreen
insurers. 2 . consumption practices by awarding us a Green Procurement Award in the Private Enterprise or
. R . Office staff: 2,414
Choosing and Cultivating Human Capital 102 sales agents: 12,224 Group category.
. Established a base site for the next 50 years by acquiring super- ) . . . .
Building a Happy Workplace 112 ficiary rights to Taipei Academy. (Unit: thousand) W RMIM Magazine awarded us three insurance quality awards for the highest awareness, best
Spe@tmg revenue'\:l;\l;'2$5372§,62612,24832; agents, and most recommended company.
remium income: B A
Jointly invested in CCB Life with China Construction Bank. The . . . . . . .
Social Participation strategic partnership was the first major cross-Taiwan Strait P 179,657,205 thousand @ For the first time, the Environmental Protection Administration recognized us for the excellence
p cooperative project between a bank and a life insurance compa- in green procurement and green consumption promotion.
H ny. (RIS 2,040,054,643 thousand
Care for Social Needs 125 y W For the first time, the Taipei Department of Cultural Affairs awarded us a Taipei Tree Protection
Acquired the main Taiwan assets and business of PCA Life from JCICIREEEY 2.219,711,848 thousand Award.
Prudential UK.
. . ore For the first time, BSI awarded us for outstanding sustainability and resilience.
Environmental Sustainabilit ¥
) ) y Emerged as the only large life insurance company in Taiwan that Q!’ N d ber of the Forbes Global 2000
Advancing Climate Governance 143 did not suffer from asset impairment losses due to investments % amed a member ot the Forbes Lioba ‘
in subprime assets during the global financial crisis. %.___ . . . . . .
Building a Sustainable Supply Chain 154 Tt :;Iragcgdcgri:};:rr]?;ni% Qgs\r/w;:rlwal enterprises in CommonWealth Magazine's ranking of the Top 2,000
Acquired Winterthur Life Taiwan from AXA. '
) . E . . W Placed fifth among life insurance companies in China Credit Information Service's ranking of the
- Listed on the Taiwan Stock Exchange (stock code: 2823). For more information, Top 5,000 large companies in Taiwan.
Appendlx 157 please refer to China Life's
2020 Annual Report

Established on April 25t as Overseas Life Insurance Corporation.



https://www.chinalife.com.tw/CustomUpload/DownloadServlet?UidAndFileName=0878e356-bc2a-45b2-b5f3-a47dd1db464d~@@~2020%20Annual%20Report.pdf
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2020 Corporate Social Responsibility Report

Key Achievements in 2020

Environ-
mental

Robust Corporate Governance

+China Life was recognized by the 7" Corporate Governance Evaluation of Taiwan Listed Firms as one of the compa-
nies in the top 5% in 2020.

+The first listed company to rank as "outstanding” for the second consecutive year in the Corporate Governance
Assessment.

+Women comprised 44% of our Board of Directors and 49.77% of our supervisors, showing our progress in achiev-
ing gender equality and helping to place us in the Bloomberg Gender-Equality Index (GEI).

*The net income stood at NT$15.548 billion. The EPS reached NT$3.29, hitting a record high. The total premium
amounted to NT$257.6 billion. Profit, asset, and net worth all hit historic highs.

Prudent Risk Management

+100% of our anti-money laundering and counter-terrorist financing staff passed certified anti-money laundering
specialist (CAMS) certification. A total of 430 certified employees are the foundation of our anti-money launder-
ing and counter-terrorist financing corporate culture.

+China Life is one of the life insurance companies that first passed extended verification for BS10012: 2017 Per-
sonal Information Management System in Taiwan.

Responsible Investment

+We actively support sustainable investment by directly and indirectly investing more than NT$150 billion in the
"5+2" industries and public investment.

+The Stewardship Principles for Institutional Investors was updated. China Life attended all the Annual General
Meetings of all its investees with a 100% voting rate.

Sustainability

China Life took the lead to respond to PSI and PRI by applying international standards to review its overall busi-
ness development, strategic planning, and sustainable practices.

Digital Finance

Our financial service innovations were recognized with two new patents for: 1. Intelligent coaching system for
agent training; 2. a user tag library and marketing system applying artificial intelligence to insurance services.

Supported Einvonemntal Inititaitves

+Continued to support the Task Force on Climate-related Financial Disclosures (TCFD) as an official supporter to
strengthen our management of climate change risks, obtatining Excellence, the highest level of the TCFD conformi-
ty assessment.

+Total green procurement was NT$32.94 million. For the fifth consecutive year, the Taipei Department of Environ-
mental Protection honored us for excellence in green procurement. In 2020, the Environmental Protection Adminis-
tration of the Executive Yuan recognized us for excellence in green procurement and promotion of green consump-
tion.

+100% of our general procurement partners and construction and repair contractors signed the “Supplier Corporate
Social Responsibility Guidelines.”

*The Taipei Academy, a self-built building for self-use Head Office, acquired a Green Building Gold Label, and the
Making Rich Asia-Pacific Center in Taoyuan acquired a Silver Label.

Developed Green Inusrance Services

+Integrated ISO 14001:2015 Environmental Management Systems principles and obtained third party verification.
Measures are strengthened to reduce our environmental impact.

+Passed ISO 14064-1 Greenhouse Gases Inventory verification and achieved our goal of saving energy and reduc-
ing emissions.

+Created a green workflow using e-notices, e-service, e-policies, and mobile insurance. Together these initiatives
saved nearly 4.72 million sheets of paper.

Talent Training and Transform

+Replanned a series of 12 agent skills classes. Due to the pandemic, we also held 21 live broadcast training
sessions with approximately 3,000 participants per session.

+Continued our digital transformation by investing more than NT$201.57 million in FinTech development
and optimization. Internally, we built a digital salesforce, with more than 90% of our agents utilizing
i-Agent tools to enhance their performance.

+QOur office staff had an average of 2.41 professional certificates, an increase of 2.55% compared to 2019.

Happy Workplace

To build a happy workplace, China Life has organized summer camps for the children of its employees for
five consecutive years with a satisfaction rate of 4.9 out of 5.

Developed Sustainable Insurance Products

+Continued to promote creation of a safety net by raising the number of microinsurance policyholders to
33,178. There were already 30 settled claims with total payments of NT$8.94 million.

+Offered our first set of dementia insurance products with spillover effects and added a dementia preven-
tion knowledge section to our website, making us the first dementia-friendly insurance company in
Taiwan.

+Continued to promote small-amount life insurance, bringing the total amount of policyholders to over
27,000.

Considerate Customer Service

+Recognized for the second consecutive year in the Financial Supervisory Commission's (FSC) Treating
Customers Fairly Principles Assessment.

+The usage rate of expedited claims at service counters reached 52%.
+Scores of 4 or higher (out of 5) were recorded in 99.9% of satisfaction surveys at general service counters.

+The number of customers who bought plans online increased by 21% compared to 2019.

Deeper Social Engagement

+Used the London Benchmarking Group (LBG) global standard in measuring community involvement® to
manage and measure our social influence.

+Donated NT$53.04 million to social welfare activities, and the Love to Go Volunteer Team contributed
19,000 volunteer hours. More than 68,000 people benefitted.

+The Aesthetic Education Plan is an innovative public welfare program carried out with art-themed social
enterprises to offer aesthetic education to rural students. For the fourth consecutive year, the MOEA
awarded the plan a Buying Power — Social Innovation Product and Service Procurement Award.

+For the 12th consecutive year we held charity fairs. In 2020, fair sales increased by 20% compared to
2019 to reach a record of NT$1.2 million.

+For the third consecutive year, Go Compassion group-buying activity participants and performance
increased. Employees bought more than NT$1.6 million in goods. Regular purchases and group buying
activities contributed towards our goal of promoting social good for all.

+The launch of A Beautiful Life: Finance Academy series of activities was highlighted by a satisfaction rate
of 100% in the three events we held in 2020. Adopting a social service model, we familiarized Hualien resi-
dents with basic financial management and insurance, closing rural-urban divide in financial knowledge.

@ LBG, established by the London Benchmarking Group, quantitatively measures the investment in and results and
influence of social participation by a company to conduct project management and showcase the company's social
contributions.
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Implementing the Principles for Sustainable Insurance (PSI)

China Life incorporates the Principles for Sustainable Insurance (PSI) and the Principles for Responsible Investment
(PRI) into overall corporate strategic planning. We make ESG topics a part of operational management systems and
decision-making processes while strengthening sustainability-related opportunities and risk control in diverse aspects
of the insurance value chain, ranging from product design, sales, and underwriting to investment management and
after-sales service. Implementing these principles helps us to achieve our vision of becoming the most reliable life
insurance company in Taiwan.

Embedding in our decision-making environmental,
social and governance issues relevant to our insurance business

Company Strateqy

¢ Reqgularly convene the CSR Committee. The chairperson of the Board of Directors shall serve as the
committee chairperson, and 80% of committee members must be China Life directors @ . The committee
structure is closely aligned with the Company's management and governance strategies. It shall promote,
trace, and inspect ESG implementation and effectiveness in a forward-looking manner then report findings
to the Board of Directors.

+ In 2020, all home office staff underwent ESG awareness education and expanded ESG practices, and we held
a total of 38 sessions tailored to different objectives and groups.

+ Communicated overall operational strategies and performance, including ESG implementation, in investor
meetings and regular shareholders' meetings.

Product Design

+ We regularly assess our actuarial assumptions, including the investment return rates, mortality rates,
morbidity rates, lapse rates, expense rates, exchange rates, tax rates, and ESG topics, in order to develop
innovative, diverse products that meet customer needs. In accordance with the “Regulations Governing Pre-
sale Procedures for Insurance Products,” every half-year we hold at least one product management taskforce
meeting to ensure sustainable operations and uphold consumer rights.

+ Product design strategies include implementation of inclusive financing and offering of microinsurance,
small-amount life insurance, and spillover dementia products. Other ESG-focused insurance products include
whole life insurance proudcts customized for people with disabilities and insurance coverage for epidemics
and pandemics. These diverse offerings satisfy people during different life stages and with different needs.
They care for the disadvantaged, promote physical and mental health, and solidify the social safety net.

+ Taiwan's ageing society has brought with it a number of risks, including an increase in the number of
people who live a longer life but lack sufficient retirement savings, retire too early, and spend their savings
too quickly. China Life therefore promotes variable life insurance products that combine insurance and
investment components. These products have low barriers to entry and include a diverse set of discretionary
accounts with varied investment strategies investing in domestic and foreign regions and industries with
different risk levels. The products enable policyholders to use these products to make long-term planning by
tapping into the protection and investment components of the policies.

@ See the “Establish an Organizational Culture of Sustainable Governance” section of Chapter 1 for more information on the committee
organizational framework and responsibilities, p.23 .

V¥ China Life Product Design Process

An insurance product evaluation
taskforce evaluates the product

Confirm product feasibility frzsaut;f ef;?aor}cc'ilsgi‘%sr'f n and fair

| ¢

A \

! ! !

Identify potential product needs Develop the product An insurance product
Emerging ESG opportunities and management taskforce

risks create new product demand meeting is held to check the
and value product before launch

Confirm w._ Develop

Sales and Underwriting

+ During solicitation, agents shall act with integrity and treat customers fairly. In 2020, we held 12 educational
and training sessions on ethical management and treating customers fairly. Lessons were posted online so
staff can access the resources anytime.

+ During solicitation, we provide complete sales documents (such as recommendations and product DM) that
are regularly reviewed and approved by the Company. We understand customer needs, evaluate investment
risk tolerance, and analyze investement attribute then use this information to provide appropriate financial
products that are fair, reasonable, equitable, mutually beneficial, and adhere to ethical principles. At the
same time, we ensure that the products are valid and do not show any signs of misrepresentation, fraud, and
concealment and do not contain any misleading information.

¢ Underwriting is handled in accordance with the “Underwriting System and Procedures” and the "Offshore
Insurance Units Underwriting System and Procedures.” Professional underwriters weigh the Company's
risk undertaking capacity then consider the basic information of the applicant as well as general information
relating to the insured, including the motivation for purchasing insurance products, the insurance benefits
and need, plan suitability, financial state, and health condition to ensure fair treatment of customers.

+ Money laundering and terrorist financing risk analysis is incorporated into the underwriting procedures.
Based on the policyholder risk level, we create management mechanisms. Using a risk-based approach, we
identify potential money laundering or terrorist financing indicators. Auxiliary monitoring systems use this
information to quickly identify suspicious transactions and adopt related risk control measures.

+ The insurance industry collects, handles, and uses copious amounts of personal information from customers.
Therefore, in accordance with the latest BS10012 Personal Information Management System standards, we
incorporate personal information protection management best practice principles into all of our channels.
In 2020, we expanded verification scope to include third-party verification of all of the Company's business,
in order to ensure that the collection, handling, and use of personal information do not exceed the required
scope of our specific objectives.

+ Using FinTech, we expand insurance inclusion. Policyholders can now use mobile devices to apply for
insurance and submit required documents. These tools significantly decrease the time needed for document
transmission and raise underwriting efficiency.

Investment Management

+ In 2020, we formulated responsible investment policies and updated our compliance statement of
Stewardship Principles for Institutional Investors. On the basis of legal compliance, we embed ESG principles
into our internal investment policies and decision-making. In addition to designating exclusionary standards
for direct investments, we screen investments to uncover industries with high ESG risks. We increase the
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value of our investment assets through comprehensive analysis of the industrial development, profits, and
sustainable actions of our investment targets.

+ Every year we regularly evaluate the overall operational situation, sustainability and ESG performance, and
CSR performance of our invested companies. Our institutional investors attend shareholders' meetings,
exercise voting rights, and communicate with the directors or executive managers of the invested companies
on our behalf. We fulfill our stewardship principles as investors over the long-term to uphold the rights and
interests of the Company, customers, shareholders, and other stakeholders.

After-Sales Service

+ With the customer central to everything that we do, China Life acts with love and care. We promptly respond
to inquiries or needs of customers in order to build stable, long-term relationships. Through comprehensive
service planning, optimized processes, proven hardware and facilities, and front-end service, we provide
conscientious services to each of our policyholders.

+ Joined the Policy Service and Claims Consortium Blockchain to provide policyholders with a one-stop claims
application service that renders the claims process more efficient.

+ We continue to increase the transparency of the claim settlement process. Insured persons can access
coverage information and inquire about claims application progress through an online service platform,
as well as receive case acceptance and closure notifications via text messages. We also launched expedited
claims at service counters, which include a 30-second payment process, so that policyholders can promptly
receive the support they need.

Working together with our customers and business partners to
raise awareness of ESG issues, manage risk, and develop solutions

Customers

+ In order to best satisfy customer needs, we provide services through a number of channels, including
service counters, customer hotlines, our corporate website, and social media ® . We further use a variety of
communication methods, making sure that customers are able to communicate with China Life online and
offline.

¢ Practical communication channels should support bilateral interaction. Policyholders can use our
communication channels to report their ESG concerns, and they can obtain information on ESG topics or
related activities through e-newsletters, the corporate website, or social media.

+ To uphold the spirit of treating customers fairly, we provide inclusive financial and FinTech services. These
satisfy customers' diverse needs at all stages of life while offering tailored ESG solutions suited to different
groups of people.

Suppliers

+ Using the Property Procurement Guidelines as a basis for selecting suppliers, we prioritize suppliers with
excellent ESG performance and directly address ESG issues through open negotiations, contract signings,
progress reports, inspection and acceptance, and performance management. All of the suppliers that fulfill
our general procurement contracts or construction and repair contracts also signed the “Supplier Corporate
Social Responsibility Guidelines.”

+ We conduct comprehensive analysis of how our procurement impacts on the environment and society.
Our green procurement policies include prioritizing products with environmental labels as a way of urging
suppliers to strengthen their product sustainability. In 2020, our total green procurement was NT$32.94
million.

© See the “Stakeholder Engagement” section of Chapter 1, p.31.

+ We evaluate suppliers using the Supplier CSR Guidelines, which manage risk by focusing
on 12 ESG topics, including labor rights and human rights, worker health and safety,
environmental protection, and CSR.

+ We continue to publicize the CSR Supplier Section on our corporate website so that we
can work with suppliers to support compliance with our CSR pledges. Suppliers and Csﬁiﬁféﬁ””
contractors can also access the feedback sections on the CSR and stakeholder sections of
our website to file relevant complaints.

Cooperative Channels: Insurers, Reinsurers, and Brokers/Agents

+ Use email, telephone, meetings, education and training, and other methods to communicate ESG issues
with our cooperative channels. Provide high-quality products that adhere to ESG values and information on
mobile application to our cooperative channels.

¢ Since 2018, we have discussed mobile insurance application methods with our cooperative partners.
Through 2020, 22 of our partner banks, insurance brokers and agents offered mobile insurance applications,
which expanded our energy savings and carbon reduction efforts.

+ Our cooperative partners signed contracts, pledging to follow anti-money laundering and counter-terrorist
financing legal requirements. Related legal requirements and other ESG topics are shared using contact lists
and in discussions between staff to effectively control and manage ESG risks.

Working together with governments, regulators, and other key
stakeholders to promote widespread actions on ESG issues across society

Governments, Regulators and Other Policy Decisionmakers

+ We engage in close, frequent interactions with governments and regulators. We submit business reports
and hand over financial inspection data upon requests. We also attend relevant government meetings,
conferences, and seminars. At the same time, we carry out sustainable development strategies, such as
corporate governance, green finance, responsible investing, fair treatment of customers, financial inclusion,
digital innovation, anti-money laundering and counter-terrorist financing to promote ESG actions both
internally and externally.

¢ In coordination with the FSC's Corporate Governance 3.0 — Sustainable Development Roadmap and the
Green Finance Action Plan 2.0, we survey China Life's development in investment, information disclosure,
regulation, talent training, international links, and other areas. We also carry out climate change analysis and
stress testing, and include climate change risks and assessments in our own risk and solvency assessment
(ORSA) reports. The Board of Directors and management conduct climate change risk management, internal
and external sustainable finance education and promotion, and other ESG-related activities.

+ In coordination with the FSC's financial information security action plan, we plan and implement information
security promotion measures. Starting in 2021, we will review implementation status every six months.

Other Important Stakeholders

+ To facilitate innovation and progress in the insurance industry, we cooperate with the Life Insurance
Association of the Republic of China (LIA-ROC) and other public associations to jointly examine insurance
industry risk management, emerging risks, business continuity management, the Task Force on Climate-
Related Financial Disclosures design, anti-money laundering and counter-terrorist financing, and other ESG
topics. We share our business experiences and status while evaluating the feasibility of potential actions.


https://www.chinalife.com.tw/wps/portal/chinalife/ESGEN/Resources/SupplyChainManagement
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2020 Corporate Social Responsibility Report

+ We joined LIA-ROC and the Taiwan Blockchain Alliance in launching a shared blockchain technology platform
for the insurance industry. The platform facilitates sharing of documents between the 11 participating
insurers and supports our goal of providing one-stop service to customers.

+ We promote inter-industrial ESG action and cooperation. For example, when China Life policyholders
diagnosed as having a catastrophic iliness purchase healthy food products at 7-Eleven, they can earn reward
points as an incentive for managing their health risks.

+ We have become the first dementia-friendly insurance company in Taiwan. In cooperation with the Taiwan
Alzheimer's Disease Association, we have integrated dementia care into our business practices. We publish
easy-to-understand comics and other guidebooks and offer a dementia-prevention website to raise
dementia awareness. Through our actions, we join in creating a safety net for dementia patients.

+ We issue news reports to media that share ESG information. At the same time, we uphold our core corporate
spirit of “love and care” to use our life insurance expertise to promote social risk management and
awareness.

Demonstrating accountability and transparency in regularly
Principle 4 disclosing publicly our progress in implementing these principles for

sustainable insurance

In June of each year we publish our annual CSR report. In special columns, we disclose implementation of
sustainable insurance principles. The British Standards Institution (BSI), an independent third-party certification
body, verifies the Report in accordance with AA1000 international standards using Type 1 moderate level
assurance. Through these measures, we ensure that we are open, accountable, and transparent about our
compliance with sustainable insurance principles.

Stakeholders can also access the CSR and fair treatment of customers sections of the China Life website to
understand the Company's progress in implementing principles for sustainable insurance and to understand
more about our sustainable products and services.

[=] i m]

&

China Life CSR
website

Restructuring Insurance for the Pandemic Period

Employee Care

Distribute benefits for every
employee, hold workshops
related to combating COVID-19,
and design events featuring
“smiling against COVID-19,”
in order to cheer up and express
care towards employees.

Policyholder Care Social Support

Adjust the term conditions and
limits of 9 hospitalized
insurance policies and activate
seven major response measures
to care for policyholders,
thereby meeting clients' needs
and to combating the
COVID-19 pandemic with the
general public.

Plan creative marketing events that
focus on combating COVID-19.
These activities combine informa-
tive content that should be able to
express care or touch people's
hearts, in order to set people's
mind at ease and calm their
anxious hearts, encouraging the
new trend that centers around
mind-body balance.

2% Business
t;g Continuity

Business Continuity

To respond to the coronavirus pandemic, China Life established a disease prevention taskforce in January 2020.
The Company's president serves as the head of the disease prevention program to lead the launch of response
mechanisms. The program plans, directs, and coordinates business continuity efforts and related responses
during pandemic periods, as well as related workplace safety and disease prevention measures, such as remote
work and work-from-home policies. These measures are first implemented on a trial basis before officially
being put into practice. China Life has conducted a satisfaction survey for the drills to collect feedback from ite
employess. This aims to continuously improve and finetune relevant processes. Additionally, the Company has
laid out budget for making investment for optimized business continuity mechanism to prepare itself for any
contingencies during the pandemic. As the coronavirus pandemic developed and changed, China Life used this
program to simulate lockdowns in Taipei, New Taipei and Taichung. It included plans for continuing investment
and trades, policyholder services, policy administration, business solicitation, internal administration, internal
controls, legal compliance, and risk management. These drills became the basis of how China Life would
continue operations in the event of a lockdown or work-from-home order.


https://www.chinalife.com.tw/wps/portal/chinalife/ESGEN/Resources
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Workplace Disease Prevention Procedures

Strengthen Cleaning and Disinfection

Workplace Management

and Announcements
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Public Areas

Customer Service

2020 Corporate Social Responsibility Report

Work Items

Explanation

Temperature screenings at entrances

Add thermal imaging equipment and forehead thermometers
to entrances and in the workplace. People with a temperature
above 37.5 degree Celsius shall be prohibited from entering.

Masks and designated trash cans for used
masks

Wear a mask when entering the workplace and dispose of
used masks in designated trash receptacles.

Sanitizer dispensing machines

Sanitizer dispensing machines are available at entrances and
in the workplaces, and the Company maintains a four-month
supply of sanitizing alcohol. Anyone entering the workplace
shall fully sanitize both hands.

Access control

Limit access to the workplace by delivery workers.

Establish a supplier meeting area

Reduce time spent on each floor of the workplace by suppli-
ers and visitors.

Install partitions on customer service counters

Maintain social distancing to ensure the safety of employees
and customers.

Carry out regular disinfection of all office and
agent workplaces

Carry out monthly disinfections.

Travel restrictions for employees

Temporarily halt business trips to pandemic alert zones, can-
cel overseas trips by employees, and request that employees
refrain from unnecessary overseas personal trips.

Restrictions on mid-to-large-sized meetings or
gatherings

Avoid the risk of cluster infections by using phone or video
tools for meetings whenever possible. Approval is required to
hold mid-to-large-sized meetings or gatherings.

Create disease prevention promotional materi-
als and distribute disease prevention advocacy
items

Based on Central Epidemic Command Center's information
and epidemic development.

Issue workplace disease prevention announce-
ments and regularly submit reports

Report on employees at risk of infection.

Track and manage employees at risk of infec-
tion

Follow-up contact and care from a nursing practioner.

Disinfect elevator control panels

Once an hour

Disinfect door handles on all floors

Wipe clean restrooms on all floors

Twice in both morning and afternoon.

Disinfect multi-function printers on all floors

Disinfect water dispenser panel / door handles
of lunchbox heater

Once in both morning and afternoon.

Use diluted bleach to wipe down floors in stair-

wells, pantry rooms, and restrooms Once daily.
Change tablecloths in disease prevention areas
Clean and disinfect floor mats in restrooms on | Once weekly.

all floors

Disinfect the table surface of customer service
and cashier counters

Once in both morning and afternoon.

Disinfect and wipe stair railings

Twice in both morning and afternoon.

Strengthen disinfection and wiping of table sur-
faces

Handled by customer service center staff.

Install air purifiers

Cleaning rates and filter changes are based on the machine
model and usage.

Disinfect and wipe fitness center floors and
equipment

Once in both morning and afternoon.

Employee Care

To improve the pandemic response capabilities of employees, at the start of the pandemic China Life established
remote work and work-from-home management measures so that staff could safely work from home even in
the event of a lockdown. At the same time, to show appreciation and empathy to employees who continued to
toil during these difficult times while supporting efforts to establish backup remote offices so that operations
could continue uninterrupted, the Company distributed benefit payments of NT$5,000 to each employee.
Additionally, in disease prevention talks external experts and consultants shared response measures for
enterprises to maintain information security and personal information protection during a pandemic. A total of
29 managers and staff joined the event proactively.

To further care for employees during the pandemic and to support their physical and mental health, the
Company adopted the theme of "happy disease prevention.” Interesting memes were distributed on internal
communications platforms. Custom smiley stickers were handed out, and employees were asked to make
creative and fun photos of people wearing masks. In total, we received 176 photos that brought a smile to
people's face during these difficult times.

Policyholder Care

During a pandemic, people become more aware of risks to their health, which leads to increased demand for
health insurance. China Life therefore developed riders autmomatically bundled with nine in-patient medical
insurance products, introduced a clause to cancel the initial 30-day waiting period restriction for communicable
diseases, and adjusted hospitalization quotas on some disease prevention-oriented policies. By fulfilling disease
prevention demands of policyholders, we supported joint disease prevention efforts.

In addition to developing new products, China Life upheld its service spirit of love and care. Based on policy-
holder needs, we launched policyholder care services that included postponed premium payments, fast claim
settlements, expanded claim settlements, single-window service, advance hospitalization payments, mortgage
relief, and flexible adjustments to travel insurance. Publicizing these measures through diverse channels and
communicating with stakeholders further strengthened our trustworthiness.

V¥ Policyholder Care Services Response Measures

+ When an epidemic reaches Level 2, Level 3, or a comparable rating, affected policyholders
(including, but not limited to, people diagnosed with the disease, in home isolation, in home
quarantine, or under self-monitoring restrictions) may provide supporting documents to
apply for premium payment postponement of three months.

Postponed
premium
payments

+ When an epidemic reaches Level 4 or a comparable rating, postponed premium payments
are automatically provided to policyholders in the government-designated pandemic zones.
Policyholders do not need to personally submit an application.

+ Death: Following confirmation of the insurance claim incident, handling of the payment
process is prioritized without the beneficiary needing to first submit a claim settlement

Fast claim application.

settlements SN Medical Treatment: Since reimbursement medical insurance requires receipt of treatment

fees, only plans based on length of hospital stay can use the above expedited claims
settlement. The documents needed for inspection can be submitted at a later date.
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About the Report 05 + In-patients with a notifiable disease who surpassed the waiting period and meet conditions

Getting to Know China Life 07 for in-patient medical care shall qualify for payments based on their policy contract.

Honors and Milestones in 2020 08 + Out of consideration for policyholders and to make payment standards more consistent,

Key AchievemeeRnE 09 Expanded payment rules were eased for policies from before 1998 that made exclusions for notifiable The pandemic prevented us from visiting rural schools and
4 daim communicable diseases. interacting with students in person like we did in the past

Implementing the Principles for Sustainable settlements "9 i . e e

Insurance (PS)) 11 « For time spent in the isolation ward, payments for in-patients with a notifiable disease shall To continue to show our concern, besides contributing to an

be handled based on standards for treatment in intensive care units.

educational fund, we designed online and offline activities.

Restructuring Insurance for the Pandemic Period 16 Children f | schools but their artistic skills b
+ During an epidemic, policyholders may apply for claims settlement by fax. tidren from rurat Schools put their artistic skifls 1o use by
contributing to the “happy disease prevention” campaign,
Sustainability Strategies taking the opportunity to express gratitude and pay tribute
. . . to health workers. Three waves of creative activities aimin
Build a Sustainable Foundation 23 Single- + Provide a Single-Window for Policy Services: Policy loan incentives available for people ) , , g
. : . o o S ! . at preventing the spread of the disease were organized. The
Uphold Sustainable Values 25 window confirmed to have coronavirus include a 0.5% reduction in interest rates for the first six _ .
Bolster SyA MR service months following approval. online exposure suprassed 800,000 hits.
oister sustainabie helationsnip
with Stakeholders 31
Advance ) o ] ) »
corporate Governance (WNic|[rz88 ¢ Policyholders undergoing in-patient treatment and who meet certain conditions can apply
u _ tion for up to 10 days of advance hospitalization payments, subject to a limit of NT$60,000.
Stabilize Corporate Operations 48 payments _ , L ,
. In the post-pandemic period, China Life aims to continue to
Prudent Risk Management 62 lead sustainability and circular economy efforts. In response
. q Mortaage + Patients with a notifiable communicable disease who must be isolated to control the disease to qreen campélgns to. e‘nd food waste, we recruited peoPIe
Sustainable Finance reI?efg or who have a confirmed diagnosis and are hospitalized can apply for deferred payments on online and offline to join the Read Across 319 Townships
Popularizing Responsible Investing 81 the principal portion of their mortgage . program. Integrated into the program were healthy eating
_ . . concepts and use of the "Eat Cool. Be Cool” campaign
Innovative Digital Transformations 85 to promote goodwill foods (usable agricultural products
Fulfilling Inclusive Financing 90 Flexible outside the standard specifications). We also held a
Promoting the Principles of Treating adjustments [k Policyholders who postponed or cancelled travel plans due to an epidemic can apply to fashionable food campaign that was joined by 360 students
C Bl to travel cancel or postpone their travel insurance within 10 working days of their plans being affected. .. .
ustomers Farily 93 insurance and teachers and amassed nearly 70,000 visits on social
media.
Employee Care
Choosing and Cultivating Human Capital 102
Building a Happy Workplace 112 Social Support
During the pandemic, people changed how they consume mass media, in particular spending more time
online and on social media. In response to these digital media trends and youth preferences, each week China
Soc|a| Part|(|pat|0n Life planned creative disease prevention marketing campaigns that would have a positive impact on people.
Care for Social Needs 125 Examples included turning famed paintings into disease prevention memes, holding humorous disease

prevention social media activities, and inviting students from rural schools and artists to create colorful
masks. Eye-catching drawings and materials together with interesting themes created a powerful medium for
publicizing information. This way of sharing messages comforted people about topics that often cause great
distress, spurring on support for popular new trends that balance physical and mental health.

Environmental Sustainability

Advancing Climate Governance 143

Building a Sustainable Supply Chain 154 \ ’
In 2020, we posted 43 pandemic-related care items on ,

our official social media accounts. @
Appendix 157 Total exposure of these posts surpassed 1 .3million hits. *
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Sustainability
Strategies

RESPONSIBLE
CONSUMPTION
AND PRODUCTION

QO

China Life established the CSR Committee and adopt-
ed the UN's Sustainable Development Goals (SDGs) to
create a corporate blueprint for sustainable develop-
ment while formulating sustainable development strat-
egies and objectives. We set annual ESG goals, track
execution to ensure progress, and then publish results
in the annual CSR report to share our achievements
with stakeholders.
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trends, and taking into account potential impacts of material issues, the Committee's forward-looking strategies
promote ESG and corporate sustainability operations

A Message from Management 03

About the Report 05 The CSR Committee Rules require that the Company Chairperson serves as the Committee chairperson. The
Getting to Know China Life 07 2020 ESG Goals and Progress Committee shall include one chawpersgn, o.ne v.|ce chairperson, thr.ee regular members, and'one exgcutwe
secretary. 80% of members must be China Life directors. The Committee structure is closely aligned with the

Implementing (SR and cultivate a culture of sustainability

Honors and Milestones in 2020 08 Eontinued tc;] carry oﬁgt ontlir]:]? trainings and educational courses on sustainability concepts, achieving 100% participa- Company's management and governance strategies, and the Committee regularly reports to the Board of
1on amon ome office starrs. . .
Key Achievements in 2020 09 ’ Directors to ensure effectiveness.
Implementing the Principles for Sustainable
Insurance (PSI) 11 Our operation team will forge ahead on the study of sustainability trends and the implementation of sustainability
) ) ) strategies. External expert speakers will host one in-person education and training session for managers at the de- ¥ Organizational Framework and Responsibilities
Restructuring Insurance for the Pandemic Period 16 partment head level and above. 9 . P Tpcad » Operational ; Financial risk and performance
of the CSR Committee X
. — e » Procurement and supply chain management
Governanceand , stakeholder engagement
Sustainability Strategies Committee Vice Chairperson glac'tliaognement » Regulatory compliance / Integrity and ethics
o q
- : - A Independent Director
Build a Sustainable Foundation 23 Management Approa(h Committee . > It CUsiomer sy et el
i . ™ . Chai Committee Members w » Labor rights / Workplace welfare
Uphold Sustainable Values 25 Material Topics : Sustainability Strategies airperson o 3 President (director) " Social Welfare ” COmmunity outreach / Philanthropy
) ) ) X # Chief Executive Vice President (director) Section ! .
Bolster Sustainable Relationship ) Ch(j:{fjgf)"” » Product quality / Product planning
with Stakeholders 31 commitments § Vice President
+ Implement sustainable development philosophy and conduct professional management. Fulfill CSR N . .
. . . 2 & L] » Energy efficiency ; Climate change
to create maximum benefit and value for stakeholders, and become the top choice life insurer for !lfﬂj » Service innovation ; Green investment
policyholders. Achieve the vision of “creating maximum benefit and value for policyholders, shareholders, T e SR T b _ '—e Environmental » Green building
corporate Governance employees, and the society in order to become the most trustworthy life insurance company in Taiwan." Y Vice president gust.ainability ” Wty neelin e ey B fremmmeiel
ection
Stabilize Corporate Operations 48 -
Policies / Management System
Prudent Risk Management 62 + Formulate CSR Policies that act as indicators and directions for promoting corporate sustainability.
+ Establish CSR Committee and integrate the UN's SDGs into our four main development themes of V Key Agenda ltems of the CSR Committee in 2020
. . “integrity and governance, professional development, value co-creation, and green services." Use these -
SUStalnable Fmance themes as the basis of our corporate strategies and mid-to-long-term objectives. Tracked 7 Drafted the
i7i i i . . . . . . and reviewed ¢ /' framework of the
Popularizing Responsible Investing 81 ¢ Actively stablish concrete annual ESG goals, and continue to improve corporate sustainability implementation 2020 CSR Report
Innovative Digital Transformations 85 performance. progress and and the matrix
. . . results of each Convened diagram for
Fulfilling Inclusive Financing 90 e ESG goal Four Committee material topics
Promoting the Principles of Treating + Regularly conduct stakeholder surveys to understand internal and external stakeholders' areas of concern. Meetings
Customers Farily 93 + Build transparent and unimpeded stakeholder communication channels, and disclose annual communica- ¢ Formulated
. Annual . :
tion performances. CSR / Revised anéiogitzglGlsh
i the CSR
Employee Care + Open a special section for stakeholders on our corporate website, and create communication channels, IS Principles goals
) e ) contact windows, and contact methods customized towards different groups of stakeholders.
Choosing and Cultivating Human Capital 102
Building a Happy Workplace 112 Fvaluation Mechanisms
+ Track progress towards implementing ESG goals and conduct two annual reviews to ensure
implementation of all sustainability projects. In 2020, our achievement rate of ESG goals was 100%. . oye . . .
. . - . . . . Corporate Sustainability Awareness Education and Training
Soqal Par“qpat'on + Regularly convene CSR Committee meetings to track corporate sustainability progress and examine
Care for Social Needs 125 related goals and actions. The Committee reports observations to the Board of Directors. In 2020, the Company offered all home office employees ESG awareness education and practical training. Classes
. J

tailor-made for various objectives and subjects enhanced both focus and results. In total, the Company held 38
classes and reached 2,665.5 participation hours.

EnVironmentaI SUStainabiIity BUiId a SUStainabIe Foundation V¥ 2020 ESG Topic Education and Training

Advancing Climate Governance 143
. . . M M ° ° Theme Theme Theme
Building a Sustainable Supply Chain 154 Establish an Organizational Culture of Sustainable Governance Sustainable implementing Formulating
Thinking Leadership Sustainable Strategies Sustainability Goals
(SR Committee V Vv
. Course: Introduction to Sustain- Course: ESG Awareness Education Course: Promotion and Training
Appendlx 157 China Life established the CSR Committee in 2014 to conduct corporate governance, develop an environment ability Trends and Topics and Training on Formulating ESG Goals
of sustainability, and maintain social and public welfare. Guided by domestic and international sustainability Participants: High-level managers and participants: All home office employees participants: Department heads and
home office employees home office employees

3 24
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Uphold Sustainable Values

Sustainable Governance Opportunities and Challenges

As domestic and international laws, regulations, and trends change quickly, and technological capabilities develop
at a breakneck speed, emerging ESG risks, such as demographic structure alteration and climate change, become
more pronounced. China Life closely monitors the external environment in order to identify emerging ESG risks and
opportunities. The Company manages risk in advance and accumulates sustainable development capacity in order

to provide stakeholders with comprehensive information and services.

Information Security

Changes to Product Policies and Regulations

Opportunities and Challenges in the External Environment
+ Supervisory agency's legal requirements and policies.
+ Adequate, reasonable, and fair premiums for insurance products.

China Life's Responses

+ Promote online insurance purchases by offering “e-Citizen Small-Amount Life Insurance” through e-commerce
channels in conjunction with  “Small-Amount Life Insurance for All Citizens." Besides providing diverse sales channels, we
coordinate with legal requirements and policies of the Competent Authority to ensure that product development and the
Company's operations meet regulatory requirements.

+ Adjust the minimum ratio of death benefits for life insurance products in coordination with legal requirements and policy
promotion by the Competent Authority. These changes maintain basic insurance protection ratio, and increase insurance
protection for policyholders.

¢ Plan and promote protection products based on policyholder needs, market conditions, and government policy planning.
These measures, which provide greater protection to customers, are in line with governmental efforts that encourage
life insurance companies to promote protection products by easing new business statutory reserve rate for protection
products.

+ Demonstrate the professional core function of a life insurer by developing health insurance products with spillover effects.
Besides providing benefits for diseases suffered, these products include preventive mechanisms. Premium reductions or
paybacks encourage policyholders to cultivate good exercise habits that reduce loss ratios for insurers. We will continue to
develop new health-improvement products that strengthen policyholders' health awareness, leading to winning situations
for all parties.

+ Conduct regular reviews of actual experiences of policies sold at better prices and post-sale management. This ensures
reasonable and adequate product expense rate to avoid expense loss.

1SustainabilityStrategies -

Opportunities and Challenges in the External Environment

+ As FinTech rapidly develops and financial service innovations blossom, challenges from non-financial risks will increase.
Global network security, privacy, public cloud, management of cloud operators, geopolitics, Al, and climate change are all
among such risks. These hard-to-predict information security threats make resilience even more imperative to corporate
development.

¢ The FSC launched a “Financial Information Security Action Plan” that expects quick response and adjustments to threats
in order to enhance the information security capacity of the financial industry. The goal is to provide members of the
general public with convenient, stable, and uninterrupted financial services that they feel comfortable using.

China Life's Responses

+ Continue to evaluate and act in conjunction with the FSC's  “Financial Information Security Action Plan.” Items completed
include:
-Enhanced information security governance. Obtained ISO 27001 Information Security Management System certification
and continue to maintain its effectiveness.

-Strengthened information security oversight. Completed the annual review of our information security system and analysis
of our defense maturity level.

-Became a member of the Financial Information Sharing and Analysis Center (F-ISAC).

-Cooperated with external information security intelligence enterprises to carry out warnings and engage in timely defense
cooperation.

-Built financial information security incident monitoring and response mechanisms used by our parent financial holding
company and its subsidiaries.

Demographic Structure Changes

Anti-Money Laundering and Combating the Financing of Terrorism

Opportunities and Challenges in the External Environment

+ Add and revise our AML / CFT rules in response to assessment results from the Asia / Pacific Group on Money Laundering
(APG). The changes support increased oversight by the Competent Authority.

+ Adhere to international focus on AML / CFT related issues, and monitor the impact of the pandemic on AML / CFT works.

China Life's Responses

+ Continue to strengthen our responses to legal changes. Improve monitoring of AML / CFT measures by invested
companies, which is in line with policies of the Competent Authority. Add and strengthen monitoring before and after
investing in other companies.

+ Continue to evaluate monitoring methods, monetary amounts, and frequency thresholds to strengthen reporting quality
of suspicious transactions and counter illegal activities.

+ Commission accounting agencies to audit our AML / CFT measures, and obtain an unqualified audit report.

¢ Hold a diverse range of customized AML / CFT education and training programs that reach everyone from the Board of
Directors and senior management to key department staffs, home office staffs, and field agents, covering both legal and
practical topics. The top-down approach promotes the culture of AML/CFT as well as risk awareness, and continues to
monitor domestic and international developments to further improve management.

+ Encourage staff members to obtain professional credentials, such as Certified Anti-Money Laundering Specialists (CAMS)

Opportunities and Challenges in the External Environment
+ According to Ministry of the Interior statistics, Taiwan officially exhibits an aged population structure. Older populations

pose challenges in terms of health care and increased social welfare expenditures. Many older people are unable to work
due to poor health, which makes their lives more difficult.

+ Taiwan faces lower birth rates, an ageing population, an aged society, rising elder care needs, and a need to raise health
awareness. These issues are creating demands for related insurance products and services.

China Life's Responses

+ Built a basic safety net for all groups. In response to government policies to increase basic protections among the aged,
we continued to promote small-amount life insurance by developing online application platforms and introducing small-
amount life insurance specially designed for public servants and teachers. As of 2020, we sold over 27,000 small-amount
life insurance policies @ and collected new business premiums of around NT$400 million.

+ With a demographic structural transformation underway, China Life uses its insurance core capability to design and
promote a diverse set of novel health insurance products that encourage policyholders to manage their health. Besides
making policyholders more aware of their own health risks, China Life offers premium reduction incentives to encourage
positive habits in policyholders, such as regular exercise. When policyholders take actions to prevent health problems and
enhance their health awareness, a winning situation is created for all parties.

+ With low birth rates and ageing citizens, family care is facing steep challenges. We therefore continue to promote care-
related health insurance that alerts people to the social transformations that are underway. Awareness leads to early
preparation for physical decline, chronic diseases, and long-term care needs brought by population aging.

+ As part of our commitment to implement friendlier financial services, after examining the needs of people with disabilities,
we added Braille product descriptions to our pioneering comprehensive insurance policies for people with disabilities.
At the same time, we offered policies with spillover effects and relevant services that are customized for people with
dementia, making us the first insurance company to be named a “dementia friendly organization,” and demonstrating
our commitment to caring for both dementia patients and their families.

+ Set up service counters at our Taipei, Taoyuan-Hsinchu, Taichung, Chiayi, Tainan, and Kaohsiung service centers to better
serve the elderly or policyholders with physical or mental difficulties. Services are provided by specially trained staff to
reduce waiting times.

+ Our corporate website includes an accessible webpage for financial services that the National Communications
Commission recognized with accessibility conformance. Special accessibility modifications help both people with
disabilities and the general public with difficulties using a mouse to quickly browse the website and obtain whatever

information they need. J

certification and domestic AML / CFT professional certifications, in order to implement and strengthen related measures. j

@ Includes small-amount life insurance for all citizens, small-amount life insurance specially designed for public servants and teachers, and
e-Citizen small-amount life insurance.
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- 2020 Corporate Social Responsibility Report

FinTech Developments

Opportunities and Challenges in the External Environment

+ The arrival of the pandemic led to the rise of an era of contact-less business models. Consumers demand that the insurance
industry moves towards offering more digitalized services.

+ Digitalization and the widespread use of mobile devices continue in the financial industry as application of digital
technology changes the insurance ecosystem. Companies that effectively use these technologies will provide services that
better meet customers' needs.

+ The financial industry has begun introducing a wide range of digital technologies, including Al, blockchain, biometrics,
mobile technology, and chatbots. As insurance technology matures, a different consumer environment with different
service needs is emerging. The insurance industry must respond to the digital transformations that are underway.

+ There has been an increasing number of intentional and group insurance fraud cases. Some people use fraudulent FinTech
tools to commit fraud or cyber crimes. Human assessments in claims settlements and risk evaluations are difficult and time
consuming. As FinTech continues to advance, the insurance industry must keep pace.

China Life's Responses

+ Established the Policy Service and Claims Coalition Blockchain with other insurance companies. Policyholders can initiate
claims settlements and submit diagnostic reports and receipts to China Life through the Company website. When the
claim meets certain conditions, further approval and payment are made. At the same time, China Life sends image files of
documents to other policyholder-designated insurance companies, so that policyholders have a one-stop, contact-less
method of handling claims at multiple insurance companies.

+ After becoming the first insurance company to obtain approval from the Competent Authorities to operate a pilot
biometrics mechanism, we will continue to integrate facial recognition technologies into our policy purchase procedure
while closely monitoring technical capabilities and risk. In 2020, we achieved our goal of completing 3,600 facial
identifications.

+ Add fingerprint and facial recognitions to log-in options for mobile policy purchases. In 2020, 97.4% of insurance
applications made through our own channels were carried out on mobile devices, and we continued to work on developing
mobile insurance application models with our cooperative partners. Already 22 of our bank and brokerage partners use
mobile insurance applications.

+ To support mobile insurance applications, in 2020 we made notification processing more efficient by digitalizing the new
business processing procedure in phases. Agents and policyholders are now able to use mobile devices to respond to
notifications, and we will continue to enhance functionality based on feedbacks.

+ Continued to increase the usage of video for identity and health condition checks. In 2020, the accumulated use reached
3,338 people. /

Uneven Distribution of Social Resources

Opportunities and Challenges in the External Environment

+ As the economy develops, the industrial structure and employment models are undergoing significant changes that are
causing more rural residents to migrate to cities. The resulting shortage of labor and ageing population in the countryside
pose serious challenges to rural education.

¢ An urban-rural development gap has led to a high percentage of children in rural areas who are economically
disadvantaged or lacking resources. They are often being raised by grandparents, are in dysfunctional families, lacking
cultural integration, or are deprived of daily necessities. The aforementioned situation led to the fact that children lack
appropriate "companionship" when growing up and experience less culture stimulus.

+ The government remains devoted to promoting co-development between rural communities and schools.

China Life's Responses

+ For many years, we have promoted public welfare programs for rural students, such as the Aesthetic Education Plan, the
Read Across 319 Townships Program, and the Food Safety — Green Academy Program. By injecting corporate resources
into rural schools, we give more children an opportunity to build their capabilities in the areas of reading, art, and food
education.

¢ The 2020 Food Safety — Green Academy Program provided children with an opportunity to use sustainable, natural farming
methods to grow and sell agricultural products, while teaching them more about their hometown and the land they grew
up on. Joining the program were young local farmers who fostered cooperation between different generations and showed
the children an alternative path that they could take in the future.

+ We continued to further engage in caring for the rural citizens and social participation through social media posts. In 2020,
68 posts that we published on social media achieved more than 1.8 million views.

+ As the pandemic prevented group gatherings, we collaborated with five cutting-edge artists and used digital tools to bring
art lessons to children in rural areas. Our online activities gathered more than 800,000 views. At the same time, we designed
the “Eat Cool Dance” campaign and a creative mask-coloring activity so that rural students could express their creativity

and imagination while showing appreciation and care towards both health care workers and the general public.

27
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Global Climate Change

Opportunities and Challenges in the External Environment

¢ As global warming intensifies temperature anomalies and climate change, weather-related emergencies are
becoming more common. Typhoons, droughts, forest fires, torrential rain, and other extreme weather events are
severely impacting the agriculture and fisheries industries, while causing human casualties and property losses. They
may also cause some crops to be overproduced, which leads to waste.

+ In recent years, the number of high-temperature days in Taiwan has increased. At the same time, the number of rainy
days decreased, but the risk of disaster grew due to more days with torrential rain. In 2020, Taiwan was not struck by
any typhoons, an unusual situation that led to severe water shortages.

+ Countries around the world are pledging to limit greenhouse gas emissions. They are drafting and signing treaties,
jointly formulating strategies to reduce emissions, and crafting countermeasures to reduce environmental impacts.

+ Green consumption has become a global trend. With growing consumer awareness of environmental friendliness,
people are paying closer attention to whether the products and services they consume adhere to sustainable
development principles.

China Life's Responses

+ In 2020, we planned nine visual themes for environmental protection, including “Discover The World's Incredible
Beauty” and “Eat Slowly While Reducing Plastic Waste.” Using internal and external communication platforms,
we published 49 social media posts that responded to environmental initiatives such as World Earth Day, World
Environment Day, and Earth Hour, as well as causes such as plastic reduction, riverbed conservation, and green
procurement. In total, these campaigns generated more than 1.3 million online views.

+ Faced with the threat of global climate change, China Life continued to strengthen its climate resilience and reduce
the potential operational impacts that natural disasters could bring. Besides promoting green procurement,
reducing paper use by promoting green service procedures, and establishing sustainable supply chain management
mechanisms, we raise the electrical efficiency of data centers, invest in the 5+2 industries, and add ESG investment
targets to our investment-linked products. These measures cultivate both green finance and environmental
management.

¢ Formulated the “Guidelines Governing Post-Disaster Services for Policyholders” to serve as post-disaster
management procedures. The guidelines provide fast, considerate, and convenient care to help victims overcome the
difficulties they face.

+ Promoted greater environmental awareness among and advocate energy savings, carbon reduction, and replacement
of old equipment. Respond to government green procurement policies by continuing to buy Green Mark products
that can contribute towards a low carbon operational environment, and reduce our environmental impact. In 2020,

our green procurement purchases totaled NT$32.94 million. )

28
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- 2020 Corporate Social Responsibility Report

Sustainable Strategies

China Life cultivates the spirit of sustainable management with the core value of “We Share We Link,” and
utilizes its advantages and resources to be a force of positive influence to the society, creating maximum long-
term benefit for policyholders, shareholders, employees, and the society. Referencing the 17 UN Sustainable
Development Goals (SDGs) and Taiwan's sustainable development goals, China Life stipulated four sustainable

development themes of “Integrity and Governance,”

"Professional Development,’

"

"Value Co-Creation,

and "Green Services” in response to the global sustainable development needs, making the world a better

place.

V¥ Corporate sustainability principles

Promotion strategies

Mid and long-term goals

Development Themes / SDGs

- Strengthen corporate
governance

- Intensify risk management
- Fulfill responsible investme

- Promote sustainable
management

Integrity and
Governance —
Sustainability Blueprint

Professional
Development —
Driving Digital Innovation

- Develop FinTe

- Talent cultivat
transformatio

- Build a happy

Value Co-creation —

Expanding Social Impact - Develop sustainable

insurance products

- Provide caring services for
policyholders

- Deepen social participation
and investment

Green services —
Moving towards a low
carbon economy

- Support environmental
protection initiatives

- Build a green insurance
service platform

9

Strengthen corporate governance
and abide by ethical management
in the pursuit of stable operation
and profit growth

Improve talent development and
build new FinTech services to
increase global competitiveness

The most

trustworthy
Utilize the core capability of life insurance
insurance to satisfy society's needs by company

providing policyholders with diverse
products and quality services,creat-
ing positive social impact

Strengthen environmental
management in response to
climate change, and continue to
lower environmental impact with
innovative services

2020 Capital Investment

r

Paid-in capital: NT$ 47,314m
Total assets: NT$ 2,219,712m

\/

.

Recruitment costs: NT$ 7,593,191

Average pay and benefits for non-managerial staff:
NT$1,223,924

Management associate video interviews: | 33peop|e

Home office staff education and training,
total hours: 102,390.8
Sales agent education and training,

total hours: 674,018

Education and training expenses:

NT$ 33,246,628

Subsidies for professional certification
examination fees: NT$ 3,024,286
FinTech investment (or optimization) costs:

NT$201.87m

i-Agent investment costs: NT$ 42.09

\/

r

Customer service center visits: 75,1 97

Care service counter visits: 937

Phone service connection rates: 99.98%
Investment in social participation: NT$ 93.04m
Volunteer hours: all staff total 1 9,559 hours

Philanthropic activities: Home office staff 79 events,
Sales agents §Hevents

Accumulated microinsurance policyholders: Gﬂ 272

‘\/

.

r

Green procurement: NT$ 32.94m

Workplaces assessed as part of ISO 14064-1
Greenhouse Gas Accounting: The headquarter and
the workplaces for home office staffs of all branch
offices

IS0 14001:2015Environmental Management

Systems

~

1 Sustainability Strategies -

2020 Capital Output

Net profit: NT$19,948m
Premium income: NT$ 257,560m

FmanCIaI EPS:NT$ 3.29

Capital

0o New employees: 2,734

qQ? Home office staff retention rate: 90.43%
Human Sales agent retention rate: 87.21%
(apltal Management associate recruited: B

Average number of licenses
per employee: 2.41

Online members: 230,000

Q Mobile insurance application rate: 97.4%

Online insurance premium ratio: 0.19%

Intellectual

Video checks for identity and health

capltal conditions: 3,338times

i-Agent usage rate: 92%

Social above (out of 5): 99,16 %
Capltal Philanthropic partners: Home office staff 57
Sales agents 29
Philanthropic beneficiaries: all staff total
8,106
_J
\

wWon TWO green procurement awards
Total electricity usage: 12,220,468kwh
Total carbon emissions: 4, 209.264tCO.e
Total water usage: 42 07 8kiloliters
Recycled waste: 99,234kg

Waste recycle rate: 52 .5%

Paper saved through green service
promotion: 4,270,000sheet

Data center energy savings: PUE 1.93

Natural
Capital

Received Q@ FSC award

Service counter satisfaction rate of 4 and

above (out of 5): 99,9 %

Care service counter satisfaction rate of 4
~ and above (out of 5): 100%

0800 phone call satisfaction rate of 4 and

30
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Policyholders

Offer a wide range of high-quality insurance products with helpful after-sales service to satisfy the needs of various policyholders

About the Report °5 with Stakeholders

Getting to Know China Life 07

Issues of Concern

CAhEAS “
A e age e e Bolster Sustainable Relationship ’E‘?

Treating customers fairly / Information security and personal information protection / Corporate image and reputation /

Honors and Milestones in 2020 08 Stakeholder Engagement o " Operational performance / Sustainability strategies

Key Achievements in 2020 09 . . . o o lssue Content

Implementing the Principles for Sustainable Adopting a systematic process for stakeholder identification, China Life referenced AA 1000 Shareholder - Treating customers fairly status and related practices - Timeliness and service channels for customers

Insurance (PSI) 1 Engagement Standards to identify relations with stakeholders, using five major indicators — responsibility, influence, - Information and implementation relating to latest product - Personal informgtioq protection for policyhplders .
tension, diverse perspectives, and dependency — for evaluation. After compiling comments from department heads services, exclusive discounts for policyholders, and af- - Corporate sustainability and green finance implementation

Restructuring Insurance for the Pandemic Period 16 ter-sales value-added services - FinTech innovations

and analysis, we selected 10 types of major stakeholders for China Life, including the competent authority, channel
partners, public institutions and industry associations, shareholders and investors, policyholders, employees,
Sustainability Strategies media, suppliers and contractors, invested companies, and charity organizations and NGOs. We engage with

stakeholders through multiple channels to timely receive feedbacks from each type of stakeholders, then adjust

relevant management actions accordingly or provide needed information to benefit such good engagement
Uphold Sustainable Values 25 relationship.

China Life's Response

- Satisfy the needs of different groups of policyholders by offering diverse service channels, including online and offline communica-
tion options; provide added services that meet policyholder needs, such as policy reviews

- Effectively improve customer services by upgrading customer service systems from the original computer telephony integration (CTI)
system to an e-Voice system

- Share exclusive discounts for members and information on special activities for policyholders

- Use “love and care” as the basis for ongoing innovation, provide specialized products for people with disabilities, such as materials
with Braille to treat customers fairly

Build a Sustainable Foundation 23

Bolster Sustainable Relationship

with Stakeholders 31 Shareholders & Investors - Focusing on user experiences, we pioneer the use of facial recognition in insurance applications. These FinTech innovations provide
greater convenience for policyholders while protecting the environment and reducing carbon production
Pursue stable operational growth and strict risk management to maximize value for shareholders - Continue to monitor the market environment changes, adjusting investment portfolios when needed to generate long-term stable
investment income and maintain steady operational development
corporate Governance Issues of Concern - Continue to win domestic ar]d international praiseg and awargis_ for our strict risk management, corporate governance, and sustain-
Stabilize Corporate Operations 48 Operational performance / Risk management / Information security and personal information protection / able operations. Stay committed to corporate social responsibility and dedicate to environmental protection, green procurement,
) Corporate governance and ethical management / Compliance / Responsible investment green finance, and other sustainable practices
Prudent Risk Management 62 - Care for the elderly and disadvantaged with proactive support, including home calls for claims applications, filling out policy change
lssue Content applications, and collecting documents
- Earnings capacit . ) - Customer service staff members are dedicated to obtaining relevant certifications, such as life insurance sales agents or life insurance
S t . bl F. - 9 p. y - Capital standard maintenance manager certificates, in order to strengthen their professional service capabilities
ustainanie rinance - Dividend policy - Interest rate and exchange rate risk managemen - Obtain BS 10012 Personal Information Management System certification
Popularizing Responsible Investing 81 - Financial performance and long-term value creation - Timeliness and transparency of information disclosures - Establish a dedicated department to handle policyholder complaints, including case allocation and registration, building comprehen-
- Asset and liability management sive complaint settlement procedures that ensure proper handling and quality. When a disabled person makes a complaint, appro-
Innovative Digital Transformations 85 priatc:jgom)rr;unicerl]tilogtrrr]\ethohcis aredqsid (tetleppolre, ﬁgceﬁtcl)(;face interviews, written interviews, messages, email, documents, or tape
e recordings) to uphold the rights and interests of all policyholders
orlie . : . China Life's Response
Fulfilling Inclusive Financin 90
9 9 - Publish semiannual / annual financial reports and shareholders' meeting information before the regulatory deadline; Engagement Apbroach
Promoting the Principles of Treating conform to standards in other advanced nations to ensure that domestic and foreign investors can obtain abundant L i — i ) i
i o iorm im & el - Sales service staffs and local customer service counters - Customer service and complaints channels through regular
Customers |:ar||y 93 information in a timely manner 2
. Continue to communicate o . . L . - Designated customer complaints channels for daily com- mail and fax
perational strategies and performance at various investor meetings . N Automatic delivery of poligyholdernatiications
- Demonstrate stable asset, liability and risk management capabilities as well as maintain long-term positive spread - Free customer service hotline: 0800-098-889 & - Corporate website: Consultation messages, policyholder sec-
Employee Care - Maintain robust capital standards - Overseas inquiry hotline: +886-4-36083600 tion, online policy purg:hase section, stakeholder section, free
Choosing and Cultivating Human Capital 102 - Overseas emergency hotline: +886-2-25360077 4 z-ngv;/slet;e'!r Slljbtsfcnptlf);s book Inst T
Engagement Approach “Peace of Mind” phone insurance application service oclal media platrorms: Facebook, Instagram, Line
Building a Happy Workplace 112 - The Investor Relations Department, which serves as . pypjish important announcements and information in hotline: 0809-001-005 - News reports
the primary unit responsible for communicating with Chinese and English on the bilingual investor relations
investors, replies to investor and analyst inquiries by page of the corporate website 2020 Engagement Performance
. . . telephone or e-mail - Publish Chinese and English financial reports, gener-al - Visitors to the corporate website reached 1.8 million, with total views of over 3.19 million and 5,128 comments. Visitors to the on-
Social Partlﬂpatlon * Hold annual and extraordinary shareholders' meetings, shareholders' meeting agenda handbooks, supple- line policy purchase section reached 850,000, with total views of over 2.53 million. Linked the Company's social media platforms
Care for Social Needs 125 investor meetings men-tary information, and annual reports on the corpo- to the corporate website, forwarded related news, and posted 89 messages, accumulating over 1.8 million views. Sent 28 eDMs to
. Attend domestic and overseas investor conferences rate website and the Market Observation Post System members. Sent 12 policyholder newsletters with a total of 78 articles
ol rereEhews - Average response time to notifications from customer inquiry through 0800 calls was 0.8 days, demonstrating fast and timely ser-
vice
2020 Engagement Performance - Optimized the “China Life e-Secretary” function on our corporate website's policyholder member center by simplifying the regis-

Environmental Sustainability

- In 2020, net profit was NT$15.548 billion, an increase of 14% compared to 2019, and earnings per share were NT$3.29 tration procedures to improve operational efficiency

i i - C ted with 6,180 issi d instituti
Advancing Climate Governance 143 - Held one annual shareholders' meeting. The attendance rate and voting rates in favor of proposals from foreign share- EpSEEa commissioned INSTEULons N ) N
o - Gathered policyholder feedbacks and opinions as part of our customer satisfaction surveys. Achieved satisfaction rate of 4 or
. . . holders both surpassed 70% . ; ; : ;
Bu||d|ng a Sustainable Supply Chain 154 ) ) above (out of 5) in 99.16% of cases. Overall satisfaction rates were gradually improving each year
- Held one annual investor meeting : : ; B z . " . "
) ) ) ) ) i o o ) - To improve service quality, we hold a “service ambassador” selection every 6 months. In 2020, ten "Top 5 service ambassadors
- Published semiannual financial reports 10 days before the regulatory reporting deadline, a first in the life insurance industry were further selected from 26 service ambassadors, with four award ceremonies being held
. - Published annual financial reports one month before the regulatory reporting deadline and within two months after - Cooperated with Duofu Care & Service and Duofu Holidays. Besides offering discounts to policyholders who make appointments
Appendlx 157 the end of the fiscal year for Duofu services, we co-hosted a special activity day for people with disabilities

- Published the annual general shareholders' meeting agenda handbook, supplementary information, and annual re-

port seven to nine days before the regulatory deadline ® After customer service hours, callers are directed to an interactive voice response system to leave a message. A customer service staff

member will return their calls the following business day. This ensures access to services for customers 365 days a year.
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Employees

Employees are the Company's most important asset. To cultivate good employees, we provide training plans as well as com-
petitive pay and benefit packages

Issues of Concern

Employee pay and benefits / Operational performance / Workplace health and safety / Corporate governance and ethical
management / Employee attraction, cultivation, and retention

Issue Content

- Employee pay and benefits status - Disease prevention implementation

China Life's Response

- Maintain positive two-way communication channels with employees in order to uphold harmony between labor and
management, quarterly labor-management meetings

- Publish monthly internal materials that target Company employees as the main subjects

- Reach out to employees on Line, which has the highest user rate of all chat apps in Taiwan, and provide information
updates that keep employees posted on big and small news of the Company

Engagement Approach

- Diverse education and training programs - Online communication channels: i-Agent digital consul-

- E-learning platform for employees on the corporate tation hotline, digital interactive platform Top Force Net-
website work, the i-Link app, hiBox e-mail, internal and external

Line group “China Life e-Family Line@ account,” and

- List complaint channels and related information on digital bulletin boards

the Company's internal website, and handle employee i ) ]
complaints in accordance with the Labor Inspection - Publish the internal Employee Corner magazine

Act - Quarterly labor-management meetings

2020 Engagement Performance
- Held four labor-management meetings to report on and discuss labor trends, business status, and labor-related issues

- Published 12 issues of Employee Corner magazines,and China Life e-Family Line account posted 237 messages, pub-
lished 159 breaking news updates

- Two home office labor conditions were inspected: holiday overtime pay reimbursement and regulations governing
application for pregnancy leave. After the Company provided relevant information to the labor authorities, no legal vi-
olations were detected

1SustainabilityStrategies -

Competent Authority

Engage in ethical management of life insurance business and comply with all rules and regulations

Issues of Concern

Anti-money laundering and combating the financing of terrorism / Sustainability strategies / Corporate governance and
ethical management / Compliance / Information security and personal information protection

Issue Content
- Comprehensive AML / CFT analysis
- AML/ CFT implementation

- Sustainability strategies implementation

- Compliance status

- Compliance with the financial information security action
plan

) ) ) - Information security and defense measures for websites

- Power use reduction, energy savings planning, and car-  3nd applications

bon emissions reduction implementation . . . .
) ) - Information security defenses and mobile app security
- Ethical regulation and management status

China Life's Response
- Results of AML / CFT analysis show that we adhere to our risk appetite and risk limits

- Based on the requests of the Competent Authority, each quarter we report our AML / CFT implementations and im-
provements

- Inject resources to promote digitalization and innovation, in support of the Competent Authority's sustainable devel-
opment strategies

- Fulfill CSR in compliance with government laws and regulations

- In coordination with the FSC's financial information security action plan, plan and implement relevant measures. Re-
view implementation results every six months, starting in 2021

- Build management mechanisms for information security management system as well as WAF, IPS, and APT defense
solutions

- Continue to introduce and obtain ISO 14064-1:2018 GHG emission certification

- Establish, announce, and implement internal information security standards for applications and programs, in line with
self-regulation revisions

Engagement Approach
- Provide Competent Authority with reports or de- - Disclose data to the Competent Authority to assist with
scriptions of relevant business matters oversight and inspections, or provide official letters on

- . . case progress
- Participate in government meetings and events, and

offer recommendations - Routine communication via telephone, e-mail, docu-

. . . ments (letters), and meetings
- Participate in conferences and seminars

2020 Engagement Performance

- Participated in a FSC “insurance industry corporate governance seminar” to discuss corporate governance, ESG, and
responsible investing

- Submitted a report on the operations of invested companies in China to the FSC's Insurance Bureau
- Joined a seminar on internal audits for the insurance industry

- Worked in collaboration with the FSC's Insurance Bureau to hold four discussion forums on “identity authentication
procedures for mobile insurance pilot”

- Participated in an "insurance industry corporate governance seminar” and used key points from the seminar as ref-
erence points for strengthening the Company's corporate governance and responsible investing

- Participated in an "insurance industry information security explanatory meeting” to understand the supervisory ap-
proach of the Competent Authority and their policy direction. These insights were valuable references when the Com-
pany formulated information security development strategies
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Maintain good media relations and issue press releases to strengthen our brand image

Issues of Concern

Inclusive finance / Operational performance / Corporate image and reputation / Information security and personal information
protection / Labor-management relations

Issue Content
- Provision of inclusive finance products and services
- Financial performance and long-term value creation

- Emergency disaster assistance

China Life's Response
- Regularly and proactively issue press releases on topics of concern to the media. When there is an emergency, disaster, or other
critical issue, the Company gathers relevant information and issues press releases

- Publish news reports on the corporate website to promote social risk management awareness as a professional life insurer. Ad-
here to our core corporate spirit of “love and care” while carrying out digital innovations and transformations that bring great-
er recognition to the quality of our services. Provide information on awards, sustainability actions, and other positive messages
to boost our corporate brand and image

Engagement Approach
- Establish adesignatedimedialunit - Disclose information on the “Latest News” section of the
- Hold news conferences and media banquets, note current corporate website

trends and key points in press releases to encourage . |s5e monthly press releases and produce special news reports
quotation by the media

- Social media networks: Facebook, Instagram

2020 Engagement Performance

- The Public Relations Department, our chief media communication unit, regularly communicated with the media over e-mail,
phone, and messaging apps

- Issued 85 press releases. Proactive publishing or provision of press releases and information or arranging interviews with spokes-
people contributed to 2,258 media reports and 100% positive coverage

- Achieved 7,688 mentions across print media, magazines, and online media

- Posted 457 posts on Facebook and Instagram to raise our social media profile and strengthen brand awareness. Total reach was
9.17 million people

Charity Organizations / NGOs

Use corporate resources to sponsor social activities held in conjunction with charity organizations to give back to society

Issues of Concern

Employee diversity, human rights, and equality / Social participation / Inclusive finance / Workplace health and safety / Treating
customers fairly

Issue Content

- Charity project promotion - Dementia prevention and advocating for a dementia-friendly society

China Life's Response

- In the post-pandemic period, we inject corporate and community resources into online and offline charity activities to expand
the number of beneficiaries and our influence

- Since 2019, the Company has sponsored two major annual events held by the Taiwan Alzheimer Disease Association: World
Alzheimer's Month and the Cherished Memories Concert. Employees become Alzheimer's care ambassadors, volunteering at
the events and arrange for accessible vehicles to transport association staffs and Alzheimer's patients to and from the event
venues. This support eliminates barriers that would otherwise prevent patients from leaving their homes and interacting with
the outside world

Engagement Approach

- Establish a designated unit - Cooperate with charity organizations and rural schools to hold
- Hold online and offline social participation activi- charity activities and conduct related education and training

ties - Social media networks: Facebook, Instagram, Line
- Sponsor or donate to disadvantaged groups

2020 Engagement Performance
- Organized 134 charity activities in cooperation with 82 philanthropic organizations, benefiting a total of 68,106 people

- Reached NT$53.04 million in charitable contributions and 19,559 in volunteering hours

- Cooperated with the Taiwan Alzheimer Disease Association to become the first life insurance company to be named a “dementia
friendly organization.” 2,200 of our staff members completed a series of online classes on how to support customers with dementia

1SustainabilityStrategies -

Channel Partners

Cultivate close relations with all cooperative channels and provide excellent products that create win-win situations

Issues of Concern

Information security and personal information protection / Operational performance / Treating customers fairly / Corporate
image and reputation / Risk management / Anti-money laundering and combating the financing of terrorism

Issue Content

- Product information, mobile insurance information - Information protection and security status

China Life's Response

- Maintain positive and effective communication with channel partners, and provide them with needed information on
products and mobile insurance

- Provide channel partners with excellent products and maintain good business relationships

Engagement Approach

- Maintain communication with channels partner over e-mail, telephone, face-to-face discussions, meetings, as well as
education and training sessions

- i-Agent and other digital consultation hotlines, broker agent consultation hotlines

2020 Engagement Performance
- Channel partners included 126 insurance brokers, 28 banks, and 15 securities firms
- Established mobile insurance projects with 22 banks and insurance brokers

- Total annual business from our bancassurance channels reached NT$54.118 billion, including a record NT$10.656 billion
from regular pay insurance products, accounting for 19.69% of the total, and raising the Company's embedded value

- Cooperated with three banks to provide online insurance purchases, and offered interest sensitive annuity on the
banks'e-commerce platforms

- Channel partners signed contracts committing to AML / CFT regulations. When responding to legal or regulatory re-
quests, we notify our channel partners in writing or in person

Invested Companies

Fulfill the duties of an institutional investor by continuing to closely follow-up and communicate with invested companies, thus
raising long-term investment benefits

Issues of Concern

Corporate governance and ethical management / Sustainability strategies / Compliance / Operational performance / Risk
management

Issue Content

- Corporate governance and ethical management performance
- Sustainability strategies development

- Compliance and risk management status

China Life's Response

- Conduct annual inquiries into the status of invested companies to fulfill our responsibilities towards the use and manage-
ment of policyholder funds. Continue to monitor and visit invested companies to inquire about their financial status and
CSR performance. Results are recorded in research reports and delivered to senior management

- Formulate responsible investment policies

Engagement Approach
- Attend investor meetings and shareholders' meetings, and visit invested companies

- Directly communicate with invested companies to understand their status. When relatively large performance abnor-
malities occur, meet with representatives of the affected company to understand the situation

2020 Engagement Performance
- Issued monthly investment reports that reviewed the performance of invested companies and followed up on their oper-
ational status, then delivered the reports to senior management for review. The scope covered 100% of invested compa-
nies
- Participated in the shareholders' meetings of public and OTC listed invested companies to the fullest extent the Authority
allowed. Our participation rate was 100%
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AboUtTICIRCoE 05 Suppliers / Contractors Public Institutions and Industry Associations
. . . ; : L : : - il Participate in insurance-related research conducted by public institutions and industry associations; adhere to association
Gettlng to Know China Life 07 Actively manage our suppliers and make joint promises with them to implement corporate responsibilities regulations
Honors and Milestones in 2020 08
Issues of Concern Issues of Concern
Key Achievements in 2020 09 Sustainable management of supply chain / Information security and personal information protection / Corporate gover- Compliance / Risk management / Information security and personal information protection / Anti-money laundering
imol tina the Principles for Sustainabl nance and ethical management / Operational performance / Corporate image and reputation and combating the financing of terrorism / Inclusive financing
mplementing the Frinciples Tor sustainanie
Insurance (PSI) 11 o conan: lssue Content
Restructuring Insurance for the Pandemic Period 16 - Supplier evaluations and management complaint - Procurement policies - Compliance status
mechanisms - Risk management implementation and Task Force on Climate-related Financial Disclosures (TCFD) evaluation
- Policy research assistance
* HH 4 China Life's Response L X
. - . . . - Opinions towards legal amendments relevant to AML / CFT laws as well as practical responses
SUStalnablllty Strategles - Supply chain management policies follow the Company's procurement standards. Suppliers are selected using fair, eg- P o g ] ] / P P
Build a Sustainable Foundation 23 uitable, and transparent methods, with priority given for excellent CSR performance. Negotiations, contract signings, - Guaranteeing rights to purchase insurance for the disabled
progress updates, inspection and acceptance, and contract fulfillment management are transparent to better control the
Uphold Sustainable Values 25 quality, delivery time, and price of delivered goods China Life's Response
| inabl lationshi - Evaluate suppliers using the  “Rules governing vendor corporate social responsibility,” focusing on labor rights and hu- - To aid insurance industry innovation and progress, we shared the Company's experience ratio and other statistic
Bolster Sustainable Relationship man rights, worker health and safety, environmental protection, and CSR. We also continue to publicize the Supplier CSR data with the Life Insurance Association of the ROC (LIA-ROC). Also made recommendations for improving supervi-
with Stakeholders 31 Sectlo.n on our corporate website so that we can work w.|th suppliers to support compliance w-|th our CSR pledges sory and accounting systems from the Company’s perspective
- Suppliers and contractors can access the feedback sections on the CSR and stakeholder sections of our corporate web- . Joined the LIA-ROC in researchina modifications to the “underwriting orinciples for people with disabilities” as
site to file relevant complaints > i) Uil WIiIInG) [RL0meye peop
) . ) o . ) ) well as  “underwriting evaluation procedures for people with disabilities”
cor orate Governance - Formulated the “Rules Governing Construction and Repair Work Management,” which include anti-conflict of interest . . o . L i . . o )
p clauses and other risk control mechanisms to ensure fair treatment of all contractors - Provide policy asset inquiries of the deceased in coordination with National Taxation Bureau policies to make finan-
Stabilize Corporate Operations 48 cial inheritance more convenient
. Engagement Approach - Attend meetings convened by LIA-ROC
Prudent Risk Management 62 929 SPproach o o . . ‘
- Disclose information on the “Supplier CSR Section - Convene annual selection meetings to update the list of
of the corporate website qualified construction and repair contractors Engagement Approach
. . - Urge suppliers to sign the “Supplier CSR Commitment” - Supplier evaluations * Participate in LIA-ROC meeting, discussions, and seminars
Sustalnable Flnance - Provide requested information to LIA-ROC
Popularizing Responsible Investing 81 2020 Engagement Performance - Use telephone, e-mail, documents (letters), and meetings to engage in routine communications
) g ] - Green procurement amounted to NT$32.94 million. For the fifth consecutive year, the Taipei Department of Environmental
[nnovative Dlglta| Transformations 85 Protection honored us for excellence in green procurement 2020 Engagement Performance
Fulfilling Inclusive Financing 90 - 100% of general suppliers and construction and repair suppliers signed the “Supplier CSR Commitment” - Participated in the Taiwan Insurance Guaranty Fund seminar on “2020 emerging risk trends and the corresponding

- Completed sustainability audits for 12 of our key suppliers environment, challenges, and opportunities for the insurance industry”

Promoting the Principles of Treating - Participated in three meetings of the insurance industry risk management regulatory task force

Customers Farlly 93 - Participated in two meetings on enterprise risk management (ERM) with Taiwan Insurance Guaranty Fund, Non-Life
Insurance Association, and LIA-ROC
- Participated in Actuarial Institute of Chinese Taipei seminars on “enterprise risk management, emerging risk, and
Employee care business continuity management” as well as “ORSA stress testing practices and review”
Choosing and Cultivating Human Capital 102 - Responded to LIA-ROC questionnaires on “TCFD investigation and research into Taiwan life insurance industry,”
“difficulties in introduction TCFD," and “TCFD research report and guidelines feedback”
Building a Happy Workplace 112 TT— - Participated in the LIA-ROC “TCFD research report and guidelines” interim and end-of-term meetings

- Participated in fund allocation meetings, as described in Article 146 of the Insurance Act
- Participated in LIA-ROC anti-money laundering promotions, education and training

W

Social Participation
Care for Social Needs 125

- Provided the Company's annual progress in AML / CFT education and training to the LIA-ROC

”
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A Message from Management 03 og o . ope
About the Report N Identifying Sustainability Issues ¥ 2020 Material Topics Matrix
Getting to Know China Life 07 To ensure that disclosed information meets the expectations of stakeholders, China Life regularly and
Honors andibllES i R R 08 systematically identifies sustainability issues, then carries out risk analysis on the material items. By negotiating th",{iﬂg{‘;‘;:,?;’g:;;‘:,?fea“d
) _ with stakeholders based on material topic analysis procedures, we referenced the opinions of stakeholders and & AT
Key Achievements in 2020 09 senior management, and with final approval from the CSR Committee and the Board of Directors, we identified : @ Information security and
Implementing the Principles for Sustainable 12 material topics: corporate governance and ethical management, risk management, information security © Operational performance personal information protection
Insurance (PSI) 1 and personal information protection, sustainability strategies, compliance, treating customers fairly principles, () Corporate image and (© Sustainability strategies

. . . . . . . . reputation
operational performance, corporate image and reputation, anti-money laundering and combating the financing

of terrorism, FinTech and innovation, talent attraction, cultivation and retention, and responsible investment. In
the interest of completeness, information relating to other sustainability issues are disclosed throughout the

Sustainability Strategies Report.

Restructuring Insurance for the Pandemic Period 16 () Compliance

9 Treating Customers Fairly
Principles

Build a Sustainable Foundation 23 é
. o Labor- t relati
Uphold Sustainable Values 25 2 © Labor.management relations (9 Anti-money laundering and
. : . S © Indlusive finance combating the financing of
Bolster Sustainable Relationship i terrorism
with Stakeholders 31 . e . © Workplace health and safety . . .
Sustainability Topic Updates S © FinTech and innovation
. . . . . o u= © Employee diversity, human . —
China Life refers to past material topics analysis, global indi- £ rights, and equality (s ) Z?llgr;(te?:;rt?;ﬂon, cultivation,
cators and standards, the special characteristics of finance g .
corporate Governance and insurance industries, and global sustainability trends to § © Employee pay and benefits (® Responsible investment
Stabilize Corporate Operations 48 . regularly update our annual list of sustainability topics, which 5 © Countermeasures for social
Prudent Risk Management 62 . focuses on ESG issues. = changes
o >
° Q
- 4
H H M rial Topic Identifi ion Social participation
Sustainable Finance CETENC LU UL ©
Popularizing Responsible Investing 81 Based on the identified stakgholders Iist., China Life distribut- © Emergency and disaster relief (9 Climate change response and
ed and recovered 153 questionaires to internal and external ( Supply chain sustain- Greon procedures and environmental management
Innovative Digital Transformations 85 stakeholders. Responses provided valuable insight into stake- ability management services o '
, R L . Green finance
- . ) o holders' level of concern towards sustainability topics.
Fulfilling Inclusive Financing 90 - Senior management evaluated the impacts on operations and (3 Green procurement
Promoting the Principles of Treating economy, eqvwonment and soc.lety. Findings prowdgd vg[u—
ustomers Farily 93 e gl it s etz et oo s selebily Level of Impact on Company Operation, Economy, Environment, and Society
C topic. ) A "
Employee Care (9 Governance (3 Environmental @ Social
. . . Material Topic Confirmation
Choosing and Cultivating Human Capital 102
Based on the degree of concern stakeholders showed towards
Building a Happy Workplace 112 each topic as well as the predicted impacts on operation, econo-
my, environment, and society, we established the material topics
o matrix for 2020 and the 12 material topics. The CSR Committee
. o o . S and Company Chairperson were responsible for the final confir-
Social Participation mation.
Care for Social Needs 125
Corresponding Themes and
. . . Management Approach
Environmental Sustainability o 4 -
. . China Life established management approach for all identified
Advancmg Climate Governance 143 material topics in line with GRI Standards, in order to ensure
. . . effective implementation of related actions.
Building a Sustainable Supply Chain 154 P
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V¥ Material Topics and Impact Boundaries

Topic-specific GRI

Value Chain

1SustainabilityStrategies -

Corresponding

M.?;;{éal 5 Sjcandfr(;is;{ S%If- ’ Material Topics' Meaning for China Life Material Risk Assessment and Performance Indicators China Policy- Suppliers & Channel  Invested chaptall Pagers
esignated Standards Life  holders Contractors Partners Companies P 9
q-) Self-designated Regular analysis of material issues to understand
Sustainability standard: Our pursuit of corporate sustainability is based on forward-looking ESG-related sustainability risks. We formulate short, ° ° A A o CH1 2529
Strategies Sustainabilit ESG strategies and planning together with actions to implement CSR. mid, and long-term goals to strengthen manage-
) y g p gtog p g 9 9 g
Strategies ment.
GCorporate . We are committed to ethical ma_nagement,.developlng a strong cor- The Ethical Management Committee regularly mon- 6
overnance GRI205: porate governance system, and implementing robust disclosure and . - . %
. . . e . . itors risks and set a goal of making 100% of our em- [ ] O A A O CH2
and Ethical Anti-Corruption transparency policies to meet the expectations of internal and exter- . 50-51
ployees aware of ethical management.
: Management nal stakeholders.
e . Stability and growth are basic promises we make to shareholders and LEREA TG dellei e fiite) sElanalelsn (i
o . GRI201: - . - S and interests, developing diverse products to satisfy
perational ; policyholders. Diverse products, prudent investments, and strict risk h :
G.) Economic . . . customer needs, and expanding our diverse range [ J (0] A A (0] CH2 48-51
Performance management contribute to robust annual profits that leads to innova- . )
Performance . of services to ensure the Company's long-term op-
tion and advancement. ;
erational advantage.
O Self-desianated To guarantee asset security, improve service quality, and increase Formulate comprehensive risk management policies
Risk standgrd' value for shareholders, we built a prudent risk management system. and organization. Use operational risk dashboard to ° o o CH2 62-64
< ! s Management Risk Mana er"nent Comprehensive control measures include identifying, measuring, regularly evaluate and revise our risk indicators and
9 monitoring, responding to, and reporting on risk. standards.
Information Establish the Information Security Committee and
Security and GRI418: Build an information security management system as well as a PIMS. the Personal Information Protection Management
y : Our rigorous approach to information security and personal informa- Committee to monitor implementation and feasibil-
Personal Customer . ; . inf iy v of inf ; . . [ [ A CH2 65-68
I ——— Privacy tion protectlon ensures that private information is secure, so custom- ity of our information protection mec_hamsms. Th_ese
Protection ers' minds are at ease. measures ensured there were no major information
security and personal information incidents in 2020.
GRI307: 73
ngronlr.nental We act in accordance with the policies and laws of the Competent Comprehensive risk assessment mechanisms ensure ® CHS 142-143
. SnEIEINGS Authority. In daily operations, all departments adhere to government compliance. Annual compliance risk assessment im-
Compliance Y y op P 9 P P
P GRI419: rules, and offer full disclosure of displinary action received for envi- proves monitoring, and respond to stricter financial
Sodlermmeie ronmental, economic, and social issues. supervision trends. 0 A CH2 72-73
Compliance
GG SellF st e Build a risk management framework based on cor-
Laundering standard: Implement AML / CFT policies to guarantee the rights and interests of orate overnangce svstem desian. controls and
and combating Anti-Money Laundering policyholders, maintain financial stability, and strengthen prevention P 9 ] -5y gn. | ® o A o CH2 69-71
. . . iy o procedures, risk management, and independent
the financing of and combating the against financial crimes. auditin
terrorism financing of terrorism 9
Corporate Image GRI417: While conducting internal operations and external marketing of prod- Internally, we promote the Company's vision and
P a9 Marketing and ucts and services, we maintain our excellent reputation by adherin build a corporate culture that all employees shall L L A CH2 60
and Reputation 9 P y 9 p ploy
P Labeling to the brand spirit of “We Share, We Link” . implement in their daily work.
GRI supplemental . . .
. indicators for the For potential investments, we weigh the ESG implications before mak- Begldes IssuIng monthly AR UERETiE e
Responsible . . . . - : . . . review the financial status and CSR performance of
financial service ing decisions. For invested companies, we assess their CSR achieve- . . . . [ ] [ ] CH3 81-84
Investment . . " 5 P invested companies, we track their operational sta-
industry: ments and engage in active negotiations. d . P )
Product Portfolio tus and report to senior management for review.
— , . . . Put talent development within the human resources
. . Employees are the Company's most important asset. To cultivate in- . p . A i
m Talent Attraction, GRI404: : . . > . ) management chain of “selection, cultivation, uti-
A - novative thinkers with professional skills, we offer comprehensive ed- o L, . .
Cultivation, Training and . i . lization, and retention,” while developing talents [ ] ) CH4  102-105
= — " - ucation, training, and review system that helps our employees grow - ; . S
and Retention Education . with the skills needed to prosper in the digital fi-
together with the Company.
O nance age.
o Treating GRI417: Chlqa Lis [ it e proveling [peliie e wi dep eualiy Establish the Treating Customers Fairly Committee,
. . service and thoughtful care. From product sales and after-sales ser- ; .
Customers Fairly Marketing and : lai K iculousl which regularly compiles related measures and re- [ ] [ ] A CH3 93-98
Princiol Labeli vice to complaint management, we work meticulously to protect cus- ts to the Board f .
rinciples abeling s . ports to the Board for review.
tomers' rights and interests.
Self-designated Responding to the approach of the digital age, we integrate innova- g.e\'/elop < Cligllie] fmance eyt thaﬁ RIS
. ) My g o AP ) A . . igital transformation from the perspectives of peo-
FinTech and standard: tive digital applications into our operations with policyholders' needs i
: ; S . . X . . ple, technology, and procedures, consolidating the [ ] [ ] A A CH3 85-89
Innovation FinTech and in mind. Our goal is to improve service quality and provide customers \ o ; :
: . . Company's competitiveness as FinTech continues to
Innovation with a brand new experience.

be the modern trend.

Note: @ receives direct impacts, O contributes to the impacts, A links to the impacts through business relationships
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10 2 16 rac v China Life has always abideq by ethical managemgnt
INEQUALITIES O STRING values and ideas. We established a dedicated ethical
C management committee. We created policies to pre-

— lz_ vent corruption and improper transfer of benefits. In
— response to recent anti-money laundering and count-
er-terrorist financing issues, we added a specialized
department and commission third-party audits. In
terms of corporate governance, we emphasize
accountability and transparency among all corporate
levels. Meanwhile, we built comprehensive risk control
mechanisms and rigorous information security sys-
tems.

GENDER
EQUALITY

K

Environmental Sustainability
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Solidifying corporate governance and ethical management to fulfill our promises to stakeholders

2020 ESG Goals and Progress

+ Made “attention towards ESG topics” and “treating customer fairly principles” part of the internal performance reviews

of the Board of Directors. Results are reported to the Board.
+ Disclosed results of external effectiveness assessments of the Board of Directors on the corporate website.
+ Regularly reviewed results of corporate governance evaluations.

+ Carried out annual internal performance reviews on the Ethical Management Committee to demonstrate the Company's

corporate governance and ethical operations.

+ Continally engaged in due diligence for new policyholders and current accounts and completed the filing for the first time,
in order to comply with “Regulations Governing the Implementation of the Common Standard on Reporting and Due

Diligence for Financial Institutions” .

+ All new employees sign agreements relating to business integrity and ethics.

+ Complete ethical management and ethics risk evaluations, and actively prevent potential risks related to ethical

management.

Arrange classes for directors on a diverse range of topics, such as green financing.

Establish business continuity management (BCM) regulations that incorporate emerging ESG risks.

Incorporate climate change risk analysis and evaluations in our ORSA reports and related documents.

Include emerging ESG risks in our pricing processes.

The Board of Directors and management formulate and promote risk management strategies related to climate change.

* 6 ¢ o o

Strengthening information security and personal information protection to fulfill our promises
to policyholders

2020 ESG Goals and Progress

+ The Information Security Department and employees from each subsidiary from China Life's parent company formed
teams to join an external competition related to information security attack and defense drills. We won first place in the
finance category and fourth place overall.

+ Continued to promote PIMS and passed third-party assessment.

+ Continued to conduct education and training courses to raise awareness of personal information security and achieved
a training completion rate of 100%.

+ Continued to build and ensure various information security defense systems, commission external experts to evaluate
our information security measures, and release information security statements.

+ Cooperate with external experts to carry out distributed denial-of-service (DDoS) attack defense drills on 100% of the
Company's e-commerce websites.

+ Acquire an App MAS label to demonstrate the security of our app.
¢ Maintain PIMS and pass third-party assessment.

Perfecting anti-money laundering and counter-terrorist financing methods to effectively
control risk

2020 ESG Goals and Progress

+ 100% of our anti-money laundering and counter-terrorist financing staff obtained related domestic or international
certifications.

+ 100% of the brokers we cooperated with signed a contract pledging to adhere to anti-money laundering requirements.

+ 100% of our anti-money laundering and counter-terrorist financing staff shall obtain related domestic or international
certifications.

+ 100% of the bancassurance we cooperate with shall sign contracts pledging to adhere to our fair treatment of customers
principles and anti-money laundering requirements, and they shall also complete anti-money laundering education and
training.

2 Corporate Governance -

Management Approach

Material Topics : GRI 201: Economic Performance, GRI 205: Anti-Corruption, GRI 418: Customer Privacy, GRI

419: Socioeconomic Compliance, Risk Management, Anti-Money Laundering and Counter-
Terrorist Financing, Corporate Image and Reputation

Commitments

+ Uphold the rights and interests of shareholders by continuing to increase transparency of information
disclosures. Treat shareholders equitably and implement the “Treating Customers Fairly Principles”
by providing high-quality communications channels.

+ The Board of Directors and management regularly sign the Company's “Declaration of Ethical
Management,” which serves as a promise of our ethical management policies.

+ Make prudent self-assessment of risk management and the pursuit of corporate sustainability key
aspects of our corporate culture, with an aim of achieving sustainable growth.

+ Dedicated executives report on anti-money laundering and counter-terrorist financing every half year
to the Audit Committee and the Board of Directors, so that members understand implementation of
relevant control measures and can fulfill financial sector social responsibilities.

+ Uphold and maintain our information security philosophy in the Company's operational environment,
continue to raise the Company's information security monitoring and defense standards, and build
information security operating procedures that are both standardized and documented. Raise
information security awareness and functions throughout the Company.

Policies / Management System

¢ Establish a comprehensive risk management mechanism that includes Own Risk and Solvency
Assessment (ORSA) as well as key risk management mechanisms. Incorporate three major management
tools for personal information protection, money laundering and terrorist financing risk assessment,
and operational risk identification and measurement.

*

To fulfill ethical management policies and actively prevent unethical behavior, the Company sets up
"Ethical Corporate Management Best Practice Principles,” “Ethical Corporate Management Best
Practice Principles” and “Measures for the Report on Illegal, Unethical and Dishonest Conducts.”

*

Implement the “Directions for Anti-Money Laundering and Counter-Terrorist Financing,” “Evaluation
of Money Laundering and Terrorist Financing Risk Control Policies,”  “Rules Governing Anti-Money
Laundering and Counter-Terrorist Financing,” “Directions and Rules Governing Anti-Money
Laundering and Counter-Terrorist Financing by Offshore Insurance Units,” and “Operating Procedures
for the Evaluation of Money Laundering and Terrorist Financing Risk Control” in order to actively carry
out anti-money laundry and fight against cyber attack.

*

Prudent assessment and review of our anti-money laundering and counter-terrorist financing internal
control mechanisms includes submitting a statement to the Board of Directors. Following pass by the
Board of Directors, the statement is disclosed on our corporate website within three months of the end
of each fiscal year. We also announce the full extent of our internal control mechanisms on a website
designated by the FSC.

+ To uphold the importance of information security, China Life has established the Information Security
Department as a designated and independent unit for planning information security throughout the
Company. In addition, the Information Security Committee examines information security management
mechanisms and monitors implementation. The Company also maintains ISO 27001:2013 Information
Security Management System certification to further advance information security practices.

+ Anyone who does business with China Life, including sales agents, contractors, and temporary
employees, must adhere to the Company's information security policies and relevant standards. When
the acquisition or use of Company-owned information is required for work purposes, those who
handle the information are obligated to protect it and prevent it from unauthorized saving, tampering,
damage or disclosure. Regular testing and drills of the Company's IT business continuity plan ensures
effective operations.
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A Nlessage from Management 03 (Continued from previous page) S b' I ° c 0 M
About the Report 05 , \ tabilize Corporate Operations
Getting to Know China Life 07 Grievance Mechanisms .
Honors and Milestones in 2020 08 ¢ Operate a diverse set of channels to report illegal, immoral, or unethical activities, in order to create an BUSlness Performance
ethical corporate culture and promote robust corporate development. These channels include direct . . . . . . . .
Key Achievements in 2020 09 . . ) ) ) o : China Life continues to use our risk management policy as a basis and framework for strengthening risk
reporting, written reporting, and e-mail system (whistleblower@chinalife.com.tw). The regulations ificat - q h o hanism f ior risks and
Implementing the Principles for Sustainable describe procedures for handling such violations as well as whistleblower protection measures. quanti |cat|9n management, In order enhance qgant|tat|ve r.nanageme.nt mechanism from major risks an
(nsuranzekee 1 further application on the Company's decision-making front. With that, China Life aims to become an exemplary
¢ Set up a dedicated stakeholders' section on the corporate website and establish a department company in the life insurance sector on the back of corporate governance, risk management, and steady growth.
Restructuring Insurance for the Pandemic Period 16 dedicated to investor relations to serve as communication channels with our investors.
« Identify and organize items on the “Information Security Stakeholder List” on an annual basis and Service Channel DEVEIOpment Strategles
. qF : determine topics related to information security management systems. Regularly report results to the
SUStalnablhtY Strategles Information Security Committee. China Life adheres to six major distribution channels combined with a balanced development strategy.
Build a Sustainable Foundation 23 Differentiated products accommodate the unique aspects of each channel. Moreover, we are undergoing a
Uphold Sustainable Values 25 ) ) digital transformation to improve our competitiveness and satisfy customers' diverse needs regarding protection,
Evaluation Mechanisms . . . . . . . . . .
) ) ) medical treatment, investment, and asset allocations, with an aim of creating win-win situations that benefit both
BQ|3ter Sustainable Relationship . !n 2020, our total asset.s.reacheo.l NT$2.22 trillion, markgt yalue was NT$105 billion, total premium the Company and policyholders.
with Stakeholders 31 income was NT$257.6 billion, net income was NT$15.548 billion, and EPS was NT$3.29. Ag@ﬂ@‘
Y
¢ Conduct annual ORSA reports and report the results to the competent authorities on annual basis. To continue our transformation, we formulated five key actions for
our i-Agent 2.0 transformation initiative: digital tool evolution,
corporate Governance + Delegate accountants to engage in auditing our anti-money laundering and counter-terrorist financing Brok reward methods innovations, training system upgrades, supervisor
ro erage guidance improvement, and a new assistant manager promotion

Stabilize Corporate Operations 48 mechanisms found that our internal control system was effectively designed and implemented. Their

. .. . R L. . program. Such key actions have promoted the digitalization and
unqualified opinion reflected that there were no major or obvious deficiencies.

To expand market share, we continue to et : °
mobilization of our agency channel, mades information manage-

i romote regular premium products. We offer a
PrUdent RISk Management 62 \F/)vide rangegof pr%ductsagd services to raise ment more convenient, facilitated fast and effective communica-
¢ Produce comprehensive money laundering and terrorist financing risk analysis reports and prevention long-term sales and profit sources. At the same tion with customers, expanded our hiring base, and optimized our
plans on an annual basis, and report to the Risk Management Committee and the Board of Directors, time, we foster lasting relationships with brokers agency team. To further encourage monthly sales and steady

: 9 . . . to strengthen our strategic operations and performance, we include all product sold by agents as basis for
Sustalnable Flnance in order to help Senior managers better understand the Company s risk exposure. In 2020, results of g gieop commission calculation. Particularly, we offer agents an additional

. . . . . . . R partnerships. calc r g
money laundering and terrorist financing risk analysis showed that we adhered to our risk appetite and 50% commission on investment-linked products and products

Popularizing Responsible Investin 81 A i in forei i i
N . s limitaions standards. o so vaotmeion e i et
Innovative DIgIta' Transformations 85 . . . . . . . tion, we promote four main operational strategies: prod-
. . . + The Committee of Ethical Management conducts annual reviews in order to examine if the preventive uct transformation, competitive activities, digital tools,
Fulfilling Inclusive Financing 90 measures against unethical practices are operating effectively and to evaluate the Company's legal Financial Services and after-sales support.
. s ‘ . . . : hina Lif
Promoting the Principles of Treating comp!lance.to gvgluatg the effect|vepesslof our e.thlcal operations. Furthermore, annual perfo'rmance Using regular premiurm products 1 build China Life
Customers Farily 93 appraisals give insight into the committee's operations. Then report the results to the Board of Directors our customer base and then developing ™~ Development of E
to review whether all business activities are conducted in compliance with the law. second-generation productsto extend our | % Six Major -(ommerce
customer relationships, we offer a diverse Ch | Our e-commerce channel provides fast and
E | * The Personal Information Protection Management Committee convenes semiannually, and each year e Ofth'gh’qué"tytprod:cfts avayab'e”’. annels cor;ve”iezt 2417 O“!i”eservéces'a”q c}thi””e
.. . . Itferent currencies to satisty customers to launch protection products with lower
mpioyee Care the Company commissions BS 10012 third-party reviews. In 2020, we expanded the assessment scope asset allocation needs. Introduction of oremiums. Based on customer needs. we
Choosing and Cultivating Human Capital 102 to the head office and all business practices of the branch offices, in order to continue to improve our digital marketing and service tools that create travel insurance products specifically
personal information protection management capacity. bring about real-time and high-quality designed for the Japanese and Korean travel
Buildi H Workpl 112 service and give clients differentiated expe- markets; the products allow more customers to
ulaing a rappy Vorkplace « The Information S rity Committee holds t meetin h r to revi information ritv and rience. At the same time, employees are enjoy convenient and fast insurance services
e Information Security Committee holds two meetings each year to review information security a passionate participants in the Company's AP s
ensure that it is effectively managed. The Company conducts annual information security mechanism volunteer activities, by enhancing the actively react to banks' financial digital trans-
Social Participation policy reviews, semiannual internal information security audits, and monthly information security target IPOV"efOf 'Oéetw'ma“'ona”d SF:jead"”t@J the formatior; S;ratfegie& bﬁlaunchin? the lprodf
. . . . . e o ove spread to every corner of society, in ucts available for purchasing online also at
p checks. We also maintain ISO 27001:2013 Information Security Management System certification. In order to make contribution to the society. banks' e-commerce platforms, in order to
(are for Social Needs 125 2020, the Company did not have any major information security incidents and won a Taiwan Corporate integrate into the bancassurance ecosystem.
Sustainability Award for information security.
8 BEELTR
L - 7 ) Group Insurance Bancassurance
1 1 ils 15 B Y ; ; ; ; By leveraging our abundant product development experience,
En‘"ronmental Sustalnablllt e bR S e Group insurance planning for corporate clients helps companies to offer compre- y ging ou P 'op p '
y He R EHN hensive welfare and protection planning to their employees. Flexible service work- we develop a wide range of products suited to all channels.
Advancing (limate Governance 143 AEEDIZ 0L ElEEVMER flows to meet corporate clients' all sorts of needs together with comprehensive Considering the special characteristics of bancassurance
service quality and guarantees fit the diverse needs of companies. mfvrkets, v:e develop |gngfiern”'l pr?tecnongrodui/tls suchas
il i i For small and medium-sized enterprises (SME), we offer specialized product combi- retirement savings and protection type products. Meantime,
BUI'dlng a Sustainable Supply Chain 154 nations and planning to provide extensive insurance guarantees at reasonable prices to support policyholder asset allocation, we promote policies
that enable employers to offer appropriate benefits to employees. Companies can denominated n foreign currencies, in order to satisfy bancas-
add or cancel policies, make policy adjustments, or inquire about the terms of their surance clients' insurance needs including personal protec-
. group insurance using online platforms. For large enterprises, occupational-based tion, retirement and saving. At the same time, we cooperate
Appendlx 157 and automatized operations support diverse service platforms. By actively develop- with banks to explore the possibilities of possible changes
ing markets and expanding workplace services we foster positive interactions and under the digital age.

trust with policyholders, which raises satisfaction rates.
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Operational Performance

In 2020, China Life's first-year premium was NT$87.3 billion and total premium income was NT$257.6 billion. We
again achieved record profits, with net profit of NT$15.548 billion, for an annual growth of 14%. EPS was NT$3.29,
and market value reached NT$105.0 billion. At the end of 2020, total assets were NT$2.22 trillion. During the past
six years, total premium income grew by close to 60%, net profits grew by 70%, and total assets grew by over
80%. Despite the turmoil in the global economy, China Life demonstrated strong performance in operations,
profit, and asset quality.

We spare no efforts in maintaining stable operations and developing products that cater to different consumer
groups and thus boost overall sales. The competent authorities praise our commitment to financial stability,
which protects the interests and rights of policyholders and shareholders while ensuring healthy capital
adequacy as well as appropriate asset and liability management.

China Life has stable finances and remains committed to protecting the rights and interests of policyholders and
shareholders. Maintaining healthy capital adequacy as well as appropriate asset and liability management have
been our longstanding operational goals.

V¥ Key Financial Indicators Unit: NT$million
2,219,712
301,832
2,000,2 '
000, 15,548 279,910
1,711,355 y 114,268 150,339
111,778 105,037 257,560 124,095
87,308

10,178
-]

-—
o
o o

Total Assets Total Premiums

@ Data collection period: total assets and total market cap end on December 31* of the year; net income, total premium and FYP
ranges from January 1% to December 31%.

Total Market Value First-Year Premiums

2018
2019

w

2019 @

[e2]
2018
2019
2018
019
2018
2019

V¥ Premium Income by Product Type

2020

Life Insurance 223,411,057 224,947,338 251,749,294
AccidentInsurance 3,547,208 3,658,729 3,464,020
HealthInsurance 21,496,720 21,213,445 20,432,249
Annuities 9,105,243 30,090,601 26,186,396

Total 257,560,228 279,910,113 301,831,959
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Unit: NT$ thousand
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V¥ Economic Value Generated and Distributed 2020 2019 2018
Operating Revenues 323,248,432 339,115,451 338,495,113
Net Profit 15,547,836 13,597,878 10,177,987
EPS (Unit: NT$) 3.29 3.20 2.54
Economic Value Distributed to Stakeholders
Employee Pay and Benefits 3,556,210 3,505,366 2,827,230
Stock Dividend Payments (Surplus Year) 1,892,559 2,678,149 0
Cash Dividend Payments (Surplus Year) 1,892,559 2,678,149 0
Cash Dividend Per Share (Unit: NT$) 04 0.6 0

[ 1aces N
Income Tax Expenses (Refunds) ® 3,141,673 1,254,030 0
Ratio of Tax to Operating Revenues @ 0.97% 0.37% 0%

Unit: NT$ thousand
@ Income taxes paid or (refunded) in each year could include taxes generated from the this or previous year. The data in the
table only show income taxes generated in the listed fiscal year.
® Tax expense as a percentage of to operating revenues = Income tax expenses (refunds) / operating revenues

©® The number of income tax expense in the above table in 2020 was estimated tax payable in the financial report, and
the number of income tax expense in the above table in 2019 was filed tax payable, and the number of the income tax
expense in the above table in 2018 was reviewed tax payable.

¥ 2020 Investment Amount and Percentage

29— Loans $33,557,049
29 — Foreign Currency Deposits

$37,367,365
Real Estate $54,545,528

Deposits and Short-Term

Investments §77 243 145
Overseas Equity $90,595,685

0.999 — Health Care $17,689,965

1.19%— Consumer Discretionary $21,220,557
2.07% — Industrials $36,958,242
2.27% + Consumer Staple $40,630,546
Materials $63,346,681

Utilities $74,015,988

Financials
-NonBank Investment
o e . Investment
$807,102,132 Distribution by f Energy $75,840,151 Domestic Equity $159,733,483

Portfolio

Unit: NT$ thousand

Industry

Unit: NT§ thousand .\—< Financials Bank
L $111,101,965
Technology $120,706,888

Government Communication

$141,361,203

Domestic Bond $321,689,096

Related Issuers

$279,164,706

Overseas Bond
(Included in the international bond)

$1,308,034,084
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V¥ Probable Maximum Loss (PML)

? Typhoon or Hurricane (:-b Flood
Y

@ GrossPML @ Net PML Unit: NT$

§ C(-\?()?.us,sm,om

275,772,95
198,384,87

125,324,54

190,635,448
120,429,04

165,200,664
104,361,274

136,522,131
86,244,34.

15,202,214
9,603,608

Gross PML
Gross PML

—
- =
E o
e b
@ 2
P4 (L]

Net PML
Gross PML
Gross PML
Net PML
Gross PML
Net PML

1in 50 (2%)

1in 100 (1%)

@ The above data are based on death benefit estimates.

1in 1000 (0.1%)

® Ministry of the Interior data show injuries and deaths from non-tornado causes. There is not relevant data for other disasters.

Treasury Stock
Shareholders: 0
Holdings (Shares): 0

V¥ China Life Shareholder Structure

Government Institutions
Shareholders: 2
Holdings (Shares): 774

Other Institutional Investors
Shareholders : 418
Holdings (Shares): 632,639,338

13.37% Foreign Institutions and Foreigners
Shareholders : 738

Holdings (Shares): 695,094,164

Financial Institutions
Shareholders: 6
Holdings (Shares): 2,304,079,431

48.70%

14.69%

Individual Investors
Shareholders: 150,485
Holdings (Shares): 1,099,583,535

Total Shareholders: 151,649
Total Holdings: 4,731,397,242
Holdings Percentage: 100%
Statistics dated to March 30", 2021

2020 Fair Value of
Securities Lending Collateral Assets NT$0
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Corporate Governance
Organization Chart

China Life has a robust corporate governance
framework. Major decision-making and
deliberations are carried out at the shareholders'
meetings including annual dividend distribution,
board elections, and revisions to the Articles of
Incorporation. The Board of Directors is responsible
for review of key decision-making, including
operational planning, annual financial reports, and
the appointment of top managers.

To protect the general interests of the Company
and ensure healthy corporate governance, China
Life established four functional committees
overseen by the Board of Directors: the Risk
Management Committee, the Audit Committee,
the Remuneration Committee, and the Committee
of Business Integrity and Ethics. These committees
raise the effectiveness of the board. At the same
time, China Life follows recommendations in the
FSC's Corporate Governance 3.0 — Sustainable
Development Roadmap and adheres to the

"Taiwan Stock Exchange Corporation Operation
Directions for Compliance with the Establishment
of Board of Directors by TWSE Listed Companies
and the Board's Exercise of Powers.” In 2019, the
Company appointed a chief corporate governance
officer that is responsible for providing relevant
information to directors and ensuring legal
compliance. By helping directors carry out their
duties, the officer raises the effectiveness of the
board. At the same time the Company maintained
insurance coverage for directors, supervisors, and
key officers.

Composition of the Board of
Directors

A nomination system is used for the elections of
both the Company's directors and independent
directors, in accordance with the policies and
legal requirements of the competent authorities.
Based on Article 22-3 of the “China Life
Corporate Governance Policy,” the Board shall
be assembled to be diverse, to meet basic
characteristics and values (including gender),
and to have professional knowledge and ability
(including professional background).

2 Corporate Governance -

V¥ China Life Organizational Structure

AGM

Board of Directors
Chairperson

President

Other Committees and

Functional Groups

Risk Management
Committee

Audit Committee

Remuneration
Committee

Ethical Management

Committee

‘ Auditing Department ‘

Secretarial Office,

Board of Directors

All branch offices
Beijing Representative Office

Overseas Business Dept

Agency Development Dept. of Kaohsiung & Pingtung Region

Agency Development Dept. of Tainan Region

Agency Development Dept. of Taichung & Chiayi Region
Agency Development Dept. of Taoyuan & Hsinchu Region

Agency Development Dept. of Taipei - B Region
Agency Development Dept. of Taipei - A Region
Agency Sales Planning Dept.

Agency Admin. Dept.

Agency Training Dept.

Financial Service Dept.

Brokerage Admin. Dept.

Group Insurance Dept.

Bancassurance Sales Dept. of Southern Region
Bancassurance Sales Dept. of Central Region
Bancassurance Channel Dept.
Bancassurance Sales Dept. of Northern Region
Bancassurance Admin. Dept.

Strategic Planning Dept.

Business Planning Dept.

Marketing Planning Dept.

Product Development Dept. I. Il

Actuarial Dept. I. Il

Policy Process Management Dept.

Digital Application Development Dept.
Information Security Dept.

IFRS Model Development Dept.

IFRS Project Planning Dept.

IFRS Project Systems Dept.

Data Development Dept.

Information Technology Infrastructure Dept.
Information Management Dept.

System Integration Dept.

Digital Process Technology Dept.

Digital Marketing Technology Dept.

Core System Development Dept.

Policy Processing Dept.

Call Center

Kaohsiung Customer Service Center
Tainan Customer Service Center

Chiayi Customer Service Center

Taichung Customer Service Center

Taochu Customer Service Center

Taipei Customer Service Center Dept. I. Il
Claim Dept.

Underwriting Dept.

Premium Planning Dept.

Customer Service Planning Dept.
Customer Complaint Dept.

Process Design Dept.

General Affairs Dept.

Facility Service Dept.

Real Estate Management Dept.

Real Estate Investment Dept.

Foreign Investment Dept.

Foreign Exchange Dept.

Investment Management Dept.

Domestic Fixed Income Dept.

Direct Investment Dept.

Equity Investment Dept.

Risk Management Dept.

Compliance Dept.

Human Resources Dept.

Corporate Sustainable Development Dept.
Public Relations Dept.

Finance Dept.

Accounting Dept.

Distribution Internal Control Dept.

Legal Dept.
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A Message from Management 03 At a shareholders' meeting on May 27", 2020, the Company elected members of the 21 Board of Directors. Of Operations of the Board of Directors
About the Report 05 the nine members of the board (including four independent directors), we had as many as four female directors.
Getting to Know China Life 07 Each member has different expertise and experiences, including in the areas of operations, management, The Board of Directors, the highest decision-making body of China Life, prudently guides business strategy
T b . finance, accounting, law, statistics, actuary, or insurance. Besides fulfilling the objective of having a diverse, and steers the Company direction. To achieve these objectives while advancing corporate governance, the
CUCERS ilestones in 2020 08 gender equal board, the directors have abundant practical experiences and professional capabilities, which management team regularly attends board meetings to report the Company's operations. Good communication
Key Achievements in 2020 09 improves the decision-making quality of the board, strengthens internal inspection mechanisms, and enhances channels and interaction with the board members ensures that business proceeds smoothly and produces the
Implementing the Principles for Sustainable the Company's corporate values and performance. greatest interests for shareholders. In addition, as the board monitors climate-related risks while identifying and
Insurance (PSI) 11 responding to related opportunities, board members will pursue continuing education on climate change and
Restructuring Insurance for the Pandemic Period 16 ESG topics.
V¥ Number, Age, and Gender Distribution of Directors o o
- The nine directors attended a total of 231 hours of training and corporate gover-
nance managers attended a total of 14.5 hours of continuing education.
H ils H - The board regularly engages in training programs to keep up with the latest inter-
SUStalnablllty Strategles national and domestic industrial, economic, and development trends (such as ESG
. . . developments, information security, climate change, and the Corporate Gover-
Build a Sustainable Foundation 23 nance 3.0 — Sustainable Development Roadmap). As changes rapidly occur, the
Uph0|d Sustainable Values 25 board remains on top of the latest developments.
Q Q
Bolster Sustainable Relationship Number Age Gender
with Stakeholders 31 Avoidi
voiding
High Degree of Confli
onflicts of
Corporate Governance ra Interes
Stabilize Corporate Operations 48 [ Directors [l Independent Directors <50 MW51~60 H>61 [ Female Directors [l Male Directors Continuing
Prudent Risk Management 62 Education \é\/hen a topic is directly related to a .particu.lar
oard member or a board member is consid-
ered an interested party, he or she abstains
f icipation i d ith th
: : + Convened 22 meetings. *Guiclnes far he Board of Directors and the
SUStalnable Flnance - The overall attendance rate of directors reached 98% and each direc- "Corporate Governance Policy” Directors shall
. . . . . tor had an attendance rate of at least 90%. >
POPUIanzmg Resp0n5|ble Investlng 81 V Diverse Backgrounds of the Directors - All nine directors attended each of the regular shareholders' meetings ZStti:/woé[iczr;dt;iz:‘f/vi;()l;wsr;jr‘wrjcrte(;rjlaaggnr;mt
. . ] . . . . . held in the past six years. ‘
Innovative Dlgltal Transformations 85 DETEVATE gt=iglEREEncE Plishlotit] Sl E ':E - An internal audit and accounting communications seminar is held each
- . . . . . - year with the Company's independent directors and accountants.
FU|fI||Ing Inclusive Flnancmg 90 A Yu Ling Kuo/Chairwoman @ @ @ @ @ @ @ - The board cooperates with the management team to carry out busi-
] N . ness operations and corporate governance while responding to all
Promoting the Principles of Treating & Shan-Jung Yu, Director @ 6 @ [=] sustainability topics raised by stakeholders.
Customers Farlly 93 = For a more detailed
q 2 2 . list of
A Hui-Chi Shih/Director @ @ @ @ pﬁéloopfhrzecshs‘\iea
E I c Life Annual Report. Board of Di dF . Ic )
mplovee (are Stephanie Hwang/ V¥ Board of Directors and Functional Committees
P y N ) Director ©) @ ©) ® ©
Choosing and Cultivating Human Capital 102 ~ . 5 5 - s Board of Directors
. Hsu/ Director
. ala
BU|Id|ng d Happy Workplace 112 Total Members: 9 / Independent Directors: 4
Johnson F.H. Huang/ o
:. Independent Director @ @ © @ Composition and Role
S . I P t. . t. - Headed by Chairwoman Yu Ling Kuo @ and comprised of nine members, including four independent directors
odcial Far ICIpa ion .‘. ICPOlleng—g|S|eB_Tsal/ ® @ 0 @ - The board is tasked with approving operational guidelines, reviewing the budget and final accounts, profit
Care for Social Needs 125 il e APl e el distribution, change of capital, and approving the Articles of Incorporation
:. ID?j-Bai (thetnD/_ . @ @ ® @ 2020 Track Record
ndependent Director Ly .
- Held 22 meetings
En‘"ronmental Sustalnablllty :. Ming-Jung Lai/ ©) ® @ @ \z - The overall attendance rate of directors was 98% and each director had an attendance rate of at least 90%
Advancing Climate Governance 143 e P el s Ry . - Passed renewal of the directors, supervisors and officers liability insurance coverage
Build S ble Sunoly Ch 154 - Passed an amendment to the rules of procedures for shareholders' meetings and submitted the amendment to the
uilding a Sustainable Su ain 2020 regular shareholders' meeting for approval
g PRy Industrial Experience @ Banking @ Stocks and Bonds ® Insurance @ Other Finance 9 9 PP ) o )
i i - Passed amendments to the “Corporate Governance Policy,” “Guidelines for the Board of Directors,” "“Rules
Professional ® Law ® Accounting @ Risk Management ® Investment @ Actuary Governing the Scope of Powers of Independent Directors,”  “Regulations Governing the Performance Appraisal of
. ackgroun inance and Banking perations an anagemen the Board of Directors,” and the “Procedures for Election of Directors”
Backg d ©F d Banking @ O t dM t he Board of D dthe “Proced for El fD
Appendlx 157 @ Information Technology

@ Chairwoman Yu Ling Kuo applied for retirement on December 31, 2020.
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Audit Committee

\

Total Members: 4 / Independent Directors: 4

Composition and Role
- Comprised of all of the Company's independent directors

- Responsible for monitoring and ensuring effective internal controls, legal compliance, and the management of
existing and potential business risks

2020 Track Record

- Held 20 meetings

- Independent accountants commissioned by China Life audited semiannual and annual financial reports and
reported results to the Audit Committee. The accountants also examined the Company's internal control testing then
discussed their findings and information about recent legal changes with independent directors

\

Remuneration Committee

Total Members: 4 / Independent Directors: 4

Composition and Role
- Comprised of all of the Company's independent directors

- Responsible for assessing, setting and reviewing the compensation and performance of Board members and senior
managers

2020 Track Record

- Held nine meetings

- Assessed and reviewed annual work performance and the compensation of Board members and senior managers.
Checked and verified the annual remuneration made to Board members and employees

- Amended norms and rules for deferment and payment of performance bonuses as well as the director remuneration

payment rules

\

Risk Management Committee

Total Members: 9 / Independent Directors: 1

Composition and Role

- Comprised of five to 15 members and convened by an independent director with a banking, insurance, accounting,
or finance background

- Responsible for setting and monitoring risk management policy as well as quantitative and qualitative standards.
Ensures consistency, relevance, stability, and transparency across all risk management mechanisms while making risk
management a part of routine operations

2020 Track Record

- Held 14 meetings

- Examined the Company's main risks to understand exposure and monitored the integrity and effectiveness of risk
management mechanisms

- Added or revised risk management policies and regulations
- Revised the Company's risk appetite and risk limitation standards

- Discussed explanations and response strategies when benchmark index losses on US or Taiwan stock market indices
reached warning thresholds

\

Committee of Business Integrity and Ethics

Total Members: 6 / Independent Directors: 3

Composition and Role

- Comprised of six members, at least half of whom shall be independent directors. Currently consists of three
independent directors and three regular directors

- Established the Committee of Ethical Management, continues to strengthen the supervision and management
functions of the Board, thus ensuring a better governance framework

2020 Track Record

- Held one meeting

- Reported 2020 ethical management implementation results

2 Corporate Governance -

Board of Directors Performance Reviews

The Board's performance reviews provide an opportunity for self-evaluation of the Company's performance,
paving the way for advancement. They are an important mechanism for promoting sustainable operations
and management. In the future, the Company will continue to follow the Corporate Governance Roadmap
and relative initiatives. In order to improve the effectiveness of the Board, make corporate operations more
sustainable, and create outstanding corporate governance culture, in 2015 the Company formulated the
“Regulations Governing the Performance Appraisal of the Board of Directors,” which include an annual
review of the full Board, individual directors, and functional committees. Every three years, the Company also
commissions an external independent organization to conduct a performance review of the Board.

The Board closely monitors the Company's sustainability performance and fair treatment of customers. In
2019, the Board added two new criteria to its self-assessments: “paying close attention to ESG topics” and

"actively seeking to treat customers fairly,” demonstrating a commitment to sustainable operations and
development, as well as resolution to uphold the rights and interests of policyholders. These measures further
integrate sustainable operations and fair treatment of customers into the fabric of the Company's corporate
culture.

In February 2020, the Company commissioned the Taiwan Corporate Governance Association to evaluate the
effectiveness (including performance) of the Board. This third-party organization examined the operational
status of the Board and functional committees then provided an objective report that can be summarized as
follows:

@ The Company fulfills core values of the insurance industry by adopting “We Share We Link” as both
a development mission and a strategic goal. Employees from the top to the bottom of the Company,
in particular the Board and managers, highly identify with this concept and are devoted participants,
showing that the Board has successfully woven “We Share We Link” into the fabric of the Company's
culture.

@ Members of the Board are active, professional participants. The Board is adept at using functional
committees to be more effective, and the Board and the functional committees operate well together.

® The Company values corporate governance and CSR topics. As a proactive participant in corporate
governance evaluations, we willingly join and score well in corporate governance assessments. By
fully endeavoring to treat customers fairly, we finished second among insurers in a related contest,
underscoring the Board's ongoing pursuit of better corporate governance and higher levels of
performance.

@ Established a succession plan for management-level employees that considers not only operational
management capabilities, professional skills, and work performance but also values and the correlation
between core professional roles and the Company's needs. The Board's attention to succession of
top-level management, which includes regularly reviewing the development and implementation of
succession planning, is positively enforced.

[=].2=.] (=]
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Recommendations

The Company has eight directors, including four direc-
tors who are senior level managers, equivalent to half of
the Board. In the future, the Company should consider
reducing the percentage of insiders on the Board to raise
the Board's independence.

We recommend that the Company assign a dedicated unit
responsible for reporting to the Board on updates on stake-
holders, so that the Board remains up-to-date on relevant
information and development trends in the external
environment. This will enhance connections between the
Board and stakeholders.

The Compliance Department handles letters that stake-
holders send to the Complaints Mailbox. We recommend
that the Company advance its whistleblower mechanisms
by letting independent directors directly receive
complaints, which will ensure effectiveness of the system.

China Life's Follow-Up Implementation

China Life's 21+t Board has nine members, including two
who are senior managers at the Company, with

proportion declining to less than 50%. The reduced
percentage of insiders raises the Board's independence.

The Investor Relations Department reported content
from the latest analyst meeting to the 21t Board on
June 24, 2020.

The China Life website has an independent directors
mailbox for use by policyholders, shareholders, and

stakeholders. Independent directors directly receive
the mail to ensure the effectiveness of whistleblower
mechanisms.

Board Performance Review

In order to implement Article 5 of the “Regulations Governing Required Qualifications for Responsible Persons
of Insurance Enterprises,” which calls for regular evaluation of the performance of a responsible person
holding a concurrent position, in the Board self-assessment we added a review item: “The director does not
concurrently hold positions at multiple companies (including director or supervisor positions); if the director
does concurrently hold positions, the director shall be subject to the principle that the responsibilities of the
principal position and the concurrent position are both effectively discharged without any conflicts of interest or
any violation of the respective internal controls of the institutions.”

2020 Performance Review Results of the Board, Functional Committees, and Individual Board Members come as
follows:

Board Members (eer review) 95.93%

Committee of Business Integrity and Ethics 100%
92% 94% 96% 98% 100%

Results of the Board performance reviews were delivered to the Board in January 2021. To continue advancing
the Board's effectiveness, they will be used as a reference for selecting or nominating future directors, as well as
setting the individual remuneration of the Board and functional committee members.

The Board's performance reviews provide an opportunity for self-evaluation of the Company's performance,
paving the way for advancement. They are an important mechanism for promoting sustainable operations

2 Corporate Governance -

and management. In the future, the Company will continue to follow the Corporate Governance Roadmap
established by the competent authorities and related initiatives. As we raise the effectiveness of the Board and
make corporate operations more sustainable, the Company's governance and culture will advance.

Performance Reviews

At the start of each year, China Life's every employee must establish annual performance targets then seek to
achieve those targets throughout the year. During the middle of the year, they review their performance with
a supervisor, who provides feedback. At the end of the year, a final review and assessment are completed. The
cycle of planning, execution and review cycle weighs employee performance from both quantitative (work goals)
and qualitative (competencies) perspectives.

I Execution I

Midterm review and
feedback

Review

End-of-year
performance review

Planning

Formulating objectives
at the start of the year

360-Degree Assessments

Assessments enable employees of the Company to understand their degree of competence then use this
information to raise their performance, while also letting supervisors better know the capabilities of their
subordinates, so they have a reference for talent development planning. In coordination with the policies of
our financial holding Company, every two years we conduct 360-degree assessments. The objective is to use
a combination of perspectives, including self-assessments, assessments by direct supervisors, assessments by
direct subordinates, and peer assessments, to overcome self-awareness blind spots. This round of assessments
evaluated a total of 83 managers at the department manager level and above.

Remuneration Linked to ESG Performance

ESG items are included in the performance reviews of the Board and employee remuneration includes deferment
of bonuses that are linked to the long-term interests of the Company. Future payment methods will include both
cash and equity.

Each department pledges that the CSR Committee's ESG targets shall be included in the department's or
division's KPI. KPI fulfillment is an important part of managers' annual performance reviews and influences their
remuneration, as an incentive to enhance ESG performance.

Guaranteeing Shareholder Rights & Interests and Information Disclosure

China Life is committed to guaranteeing the rights and interests of shareholders and upholding the principle
of equal treatment. In addition to expanding and diversifying communication channels, we set six major action
plans to ensure that shareholders know important corporate information and can participate in key decision-
making. Even when facing severe challenges caused by the coronavirus disease, China Life upheld shareholder
communications channels. In 2020, we held one shareholders' meetings with 70% attendance rate from foreign
shareholders. Votes in favor of proposals from foreign shareholders surpassed 70% of total foreign shareholder
holdings. Meanwhile, we held one online annual analyst meeting that was attended by 145 domestic and
international institutional investors, as well as three online investor meetings and roadshow meetings to
communicate Company performance strategies and results with international institutional investors.
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Y g Six Action Plans for Investors Communication per’y.ear, 'the unit also carries out special aud|.t§ based on practlc.al needs. It ’Fracks'reweV\'/ findings ar.mc.i |mpr9ves
About the Report 05 deficiencies found by the competent authorities, accountants, internal auditors (including the auditing unit of
Getting to Know China Life 07 our parent holding company), and s.elf—mspectl.ons.. The chief auditor r.e.port.s to the Audit Cc.Jmmlttfae énd the
_ ] Board at least once a quarter, and directors review internal control deficiencies and communicate with internal
Honors and Milestones in 2020 08 auditors. Communication between independent directors and internal auditors (including communication
. . The C ‘ bsite has both English and Chi : . .
Key Achievements in 2020 09 infeStgf‘;ﬁg@{;scigi’ﬁgffgi)jgﬁih ?ﬁveiﬁor mngéfmsgmomf methods, items, and results) is disclosed on the Company website to ensure proper corporate governance.
X . . i ments, important information, regular financial information, and
Implementing the Principles for Sustainable Egrller_ArEouncfment of ] relevant shareholder services. Investors use the site to quickly
Insurance (PSI) 11 ihancial Reports access relevant content, ¥ Internal Auditing Unit Operations

The Company ensures the transparency and
timeliness of information by releasing all
financial reports and shareholders' meeting
results before the regulatory reporting
deadline while still maintaining strict quality
standards. Resolutions from the sharehold-
ers' meetings are published on MOPS on
the same day after the results are achieved.
These measures are part of our commit-

Restructuring Insurance for the Pandemic Period 16 Execution

Diverse and Informative

Meetings

The Company holds onsite or online analyst - S
meetings and attends domestic and international ):t?gr?sa;r?gd?i‘r?g ’f;‘z_n consider
investor conferences, roadshows, and phone/on- principies.
line meetings, so that investors can gain insights

* General audits
* Special audits
Regular audit reports

Approval Feedback

Six Action Plans

Sustainability Strategies

*Key aspects of financial
reviews by the competent

i i i for Investors into the updates on the Company's operations .
Build a Sustainable Foundation 23 ment to providing information that is Communication and ﬁnanczs a5 well as deve\op?ner{t strstegles, authorities and main deficien- + Annual auditing plan sent delivered to the Audit - Audited departments propose improve-
. up-to-date and transparent. cies found in reviews of life to the Audit Com_mlttee Committee and the ment plans in response to deficiencies
UphO'd Sustainable Values 25 insurance companies and the Board of Directors Board of Directors then the auditing department follows up

for approval on implementation.

«*Inform relevant compliance and risk

»Legal scope of important

Diverse Communication Channels internal controls and audits +Report to the competent

Bolster Sustainable Relationship

’ . : ) ) ) thorities management departments of deficien-
with keholder 1 The Company announces information both in « Business properties and man- au nanag parti !
th Stakeholders 3 Chinese and English on the corporate website and agement F?]ee%s cies uncovered during internal audits
the Market Observation Post System (MOPS), in *Inform the specialized supervisor
. p . order to ensure consistent disclosure and equal responsible for anti-money laundering
Convenient Shareholders Meetlngs treatment of domestic and foreign shareholders. and counter-terrorist financing issues of
corporate Governance The Company's annual shareholders’ meeting is Investors also have access to a designated contact any related deficiencies uncovered
in May,to avoid the traditional peak season for window to make inquiries and express opinions via during internal audits
Stabilize Corporate Operations 48 shareholders’ meetings which are usually held in phone or email.
June to avoid the traditional peak season for b . .
Prudent Risk Management 62 shareholders’ meeting which are usually held in Convenient Electronic Votlng
June. The venue of the shareholders’ meeting is Materials at shareholders'meetings are available in
close to an MRT station. both Chinese and English. Votes are conducted
electronically to support participation in major
. . decisions by domestic and foreign shareholders. o o H H . o .
Sustainable Finance Participation in Public Association
Popularizing Responsible Investin 81 o . . . o o .
P g Resp g China Life participates in major sustainability and development initiatives conducted by external public
Innovative Digital Transformations 85 associations. Besides taking part in trade associations that are closely linked to the insurance and finance
Fulfilling Inclusive Financing 90 industry and researching all sorts of emerging topics, we maintain close contact with other life insurance

companies, academia, and government agencies. External institutions we participate in include the Life Insurance
Association of the Republic of China, the Taiwan Insurance Guaranty Fund, the Institute of Financial Law and

: I : Resolutions from the shareholders' meetings are published on MOPS on the same day the results are reached as
Promoting the Principles of Treating

Customers Farily 93 part of our commitment to providing information that is up-to-date and transparent. We also release semiannual
financial reports, annual financial reports, and shareholders' meeting information before the regulatory deadline Crime Prevention, the Taiwan Insurance Institute, National Chengchi University Development Foundation, the
as an additional way of providing high-quality, timely information. Actuarial Institute of the Republic of China, the Life Insurance Management Institute of the Republic of China
Employee care (LIMI-ROC), the Life Office Management Association (LOMA), the Financial Planning Association of Taiwan, the
Choosing and Cultivating Human Capital 102 Taiwan Insurance Law Association, and the Financial Governance and Legal Compliance Association of the R.O.C.

Building a Happy Workplace 112

Semiannual Finan-
cial Reports

Financial Reports

For seven consecutive years,

Shareholders’ Meeting
Handbook, Supplementary

A e A For six consecutive years, we we releas.ed'our financial Materials and Annual
Social Participation hevebeen th only e maurance reports within two months R
after the end of the fiscal eportS

company in Taiwan to publish

Ethical Management

Care for Social Needs 125 semiannual financial reports at );;Z?;'rewtm::e;uf;r;;;wdoer:drl For five consecutive years, we released Ethlcal Management POIICIeS
least 10 dgys before the regula- line. these materials seven to nine days before
tory deadline the regulatory deadline. China Life is fully committed to building corporate values and sustainable operations on a foundation of ethical
. I . I management. To create this type of culture, and thus solidify the Company's development, we established the
EnVIronmenta SUStaInabl Ity "Ethical Corporate Management Best Practice Principles” as primary guidelines. Our “Ethical Corporate
Advancing Climate Governance 143 Management Conduct Guidelines” and the “Guidelines for Whistleblowing on lllegal, Immoral or Unethical
Building a Sustainable Supply Chain 154 Internal AUdltlng Conduct” provide further support. Stronger ethical management policy execution and clear acceptance of
anonymous whistleblower claims contribute towards a resilient whistleblower system that makes the Company's
The internal auditing unit, which operates under the Board of Directors, organizes at least one general audit operations more robust.
Appendix 157 annually in accordance with the Board's annual audit planning, the “Regulations Governing Implementation of I 2020, we did not receive any whi _ _ o o
) y whistleblower reports of unethical operations or notification of incidents that

59

Internal Control and Auditing System of Insurance Enterprises,” and other related rules and regulations. Besides
examining management departments responsible for finance, sales, information, and other areas at least once

violated our ethical operations, anti-corruption, or conduct standards.
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Committee of Ethical Management

The Committee of Ethical Management was established as a functional committee under the Board of Directors
to directly oversee the Company's ethical management. Besides formulating ethical management policy and
preventive programs and monitoring implementation, the committee checks and evaluates the effectiveness
of preventive measures from the previous year. It assesses compliance of business departments that carry out
these processes, regularly holds meetings, and annually reports updates on execution to the Board. In 2020, it
convened one time.

Ethical Management Education and Training

China Life uses open pledges, information delivery, education, training, and production of a short legal
knowledge promotional video to reinforce our ethical management principles. We build a top-to-bottom ethical
management culture that reaches all levels of the Company.

‘ Office Staff and Agents

Held onsite and online education and
training classes, with attendance by office
staff and agents totaling 17,423 hours

w Directors and Senior Management

«Sign the Company's “Declaration of Ethical
Management”

*Publicize information on our corporate

website and intranet

Spread the importance of ethical manage-
ment

Demonstrate resolution and promise towards
ethical management

To strengthen ethical management and legal compliance principles among our agents, in 2020 we began to
publicize regulatory messages. Using company-agent communication platforms and push notifications, each
week we promoted two regulations that agents must comp. These notifications let agents know the rules and
regulations when they are soliciting business or providing services. Our top-down approach ensures that agents
adhere to ethical management principles when conducting business as a matter of routine.

N

N\

Course: Rule of law education (including corpo-
rate ethical management, whistleblower
mechanisms, personal information, and
human rights)

e :

Course: Legal training sessions (including
business quality training, business integ-
rity, and whistleblower mechanisms)

Completion
Rate in 2020

Scope: Arranged for all Company agents to
participate and used online testing to
ensure participants achieved an accept-
able level of understanding

Times Held: 1

Number of People Trained: 12,631 people

Total Number of Training Hours: 12,631 hours

Scope: Educated all office staff on related topics.
Used online testing to ensure participants
achieved an acceptable level of under-
standing

Times Held: 2

Number of People Trained: 2,396 people

Total Number of Training Hours: 4,792 hours

- h,
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Prudent Risk Management
Risk Control

After the financial crisis made the financial and insurance industry more aware of the vital role of risk
managements, China Life enforced stricter risk management rules as a way of continuing to focus on our
operational objectives. The Company's risk management framework is based on policies made at the highest
level of risk management then extended to all related administrative measures, practical enforcement rules, and
procedures. Through a management system that adopts internal norms and comprehensive documentation, we
implement risk management mechanisms.

Implementing Pandemic Prevention Management Measures for Uninter-
rupted Operations

In response to the COVID-19 pandemic, China Life formed a pandemic response team at the end of January
2020. Through careful planning, oversight, and coordination, we introduced a series of response measures that
ensure uninterrupted operations. Besides disinfecting the workplace, managing employees' health, reporting
health incidents, and introducing off-site offices and work from home measures, we created a contingency plan
to facilitate ongoing operations. We also simulate the potential scenario when facing lockdowns in Taipei, New
Taipei or Taichung, in order to continue the services. In the event of a work from home order, the plans serve as
a reference for handling investment transactions, policyholder services, policy procedures, business solicitation,
internal administration, internal controls, legal compliance, or risk management. Ensuring the capacity for
uninterrupted policyholder services and operations reduces the impact of any potential disruptions.

Risk Management Organization

The Risk Management Committee was established as a functional committee under the 18 risk
Board of Directors. It manages risks for the Board, self-risk, the chief risk officer, risk management
management departments, auditing departments, and all operational departments. education and
By advocating a top-down approach to risk management culture and concepts, China training sessions,
Life enables information to flow from the bottom to the top of the Company, creating ERTPIEEN G
a comprehensive net for capturing risk wherever it appears. This leads to effective risk 1 00%
management throughout the Company.

China Life also established a dedicated Risk Management Department to act as the core of our risk management
efforts, extend risk management requirements and results to each operational unit of the Company, and
ensure fulfillment of risk management objectives. The department manages the scope and enforcement of
risk measurement models and risk monitoring systems. It provides risk information to support management in
making responses and decisions related to risk avoidance, risk transfer or hedging, risk control, assumption of
risk, and capital requirements. Close interaction between the department and all departments that undertake
risk (operational units) supports risk identification and control planning. The department aims to be the first line
of risk management, in order to fulfill preventive and warning objectives.

Board of Directors
Risk Management Committee Senior Management

1+ Line of Defense 2" Line of Defense

Operational departments Risk management units
Ensure adherence to Independent management and
risk management scope monitoring of risk

3" Line of Defense

c
o
=
©
=
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L
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Audit units

-
c
]
=
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é Conduct independent audits
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Risk Management Policies

China Life establishes regular reviews and revises risk management policies to ensure the highest risk
management guidance standard throughout the Company. These policies clearly represent our risk management
goals and strategies, as well as our organization, duties, evaluation of capital adequacy, risk appetite and risk
limits. Meanwhile, our major risk types and their management processes follow international trends in enterprise
risk management, namely Enterprise Risk Management (ERM) while building a foundation for practical
implementation and scope.

Risk Identification and Responses

Market Risk We manage risks related to interest rates, exchange rates, and securities prices according to China Life's “Market Risk
Management Regulations.” Mechanisms include position and quota control, sensitivity analysis, stress tests, and value at
risk.

Credit Risk We manage credit risks for bond issuers and counterparties according to China Life's “Credit Risk Management Regula-

tions.” Mechanisms include a list of qualified issuers and counterparties; internal management of credit rating and trans-
action limits; credit rating analysis and tracking; concentration of geographic location and industry; stress tests; expected
credit loss; and credit value at risk. Since 2016, in consideration of the special risk of subordinate debt, we have added a
minimum credit rating requirement, risk limitations by credit ratings, and a maximum position of subordinated debt to
credit-based risk amount.

|_|qu|d|ty Risk We manage financial and market liquidity risks according to China Life's “Liquidity Risk Management Regulations.” Rela-
tive mechanisms include using cash flow models to analyze capital flow risks and stress tests.

. Based on the “Insurance Industry Risk Management Best Practice Principles” and the Basel Accord’ s operational risk
OPeratlona| categories, we determined seven major operational risk and loss categories that we use to identify risk and serve as a
Risk foundation for operational risk management information. Using a combination of three primary operational risk manage-

ment tools: risk control self-assessment (RCSA), key risk indicators (KRI), and loss data collection (LCD), as well as qualita-
tive and quantitative risk identification and weighing mechanisms, we built a comprehensive operational risk manage-
ment database that enables us to monitor and manage the Company's overall operational risk status.

In response to the pandemic’ s global impact and to strengthening business continuity management mechanisms, all
departments in the Company include operational interruptions among their risk control and self-assessment (RCSA) mon-
itoring items to continue to monitor related risks. We established a disease prevention task force, held off-site work and
work from home drills, and formulated backup plans that raise our response capabilities to keep operations uninterrupted
while mitigating the impact of any interruptions that do occur. In addition, to strengthen key risk indicator monitoring
mechanisms, in 2020 we examined the past five years of data measurement results then used statistical analysis to formu-
late key risk indicator thresholds that we use as reference points.

In 2021, China Life plans to incorporate ESG risk and other emerging risks (such as climate change risk, urbanization risk,

ESG RISk and and health problem risk) into risk management procedures. At the same time, the Company will continue to add to and

Other Emerging revise business continuity management (BCM) regulations and methods. Since the competent authorities include climate

. change in stress testing, and considering that the greatest climate risk Taiwan faces are typhoons, China Life included

Risks typhoon-related losses in the Company's assessment standards. As the climate changes, China Life monitors whether the
Company's assumption of risk is sufficient.

The Company regularly tracks and evaluates various experience rates of policyholders. In response to Taiwan's ageing
society, low birth rate, exercise popularity, and product customization for specific groups, China Life develops innovative
products that match demand. For example, it developed microinsurance, small-amount life insurance, policies with health
spillover effects, small-amount life insurance customized for people with disabilities, and other policies with ESG value.

Risk Management Information Platform

China Life established a “risk management dashboard” (namely risk management information platform) that
it operates in accordance with guidelines for detecting operational risk. Since the launch of the platform in 2016,
the Company has reviewed and adjusted risk indicators and standards following inter-departmental meetings
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and in response to macroeconomic, financial market, and insurance oversight opinions raised by outside
directors on the Risk Management Committee. The platform examines key indicators, such as capital adequacy,
asset quality, management capability, profitability, and liquidity, while incorporating related information, such
as profit sources, foreign exposure, investment portfolio, off-balance sheet items, and citizen accounts. Using
these indicators, management quickly grasps exposure and risk management situations so that responses can
be drafted and implemented. At the same time, monitoring data further helps us to understand and evaluate
changes to overall operational risks.

Own Risk and Solvency Assessment (ORSA)

In response to international trends and requests from the competent authorities, China Life developed its own
risk and solvency assessment (ORSA) framework and relative concepts suited to our internal risk management
culture and the risk profile of asset and liability management. ORSA reports are used when formulating
budgetary goals, business plans, investment strategies, capital management, and other operational processes
to support the Company's decision-making. In order for ORSA to provide more accurate risk management
information and fit the framework of current risk management mechanisms, the Company invests human and
physical resources into internal models for assessing major risk factors, such as stochastic models for domestic
securities and forex or models to analyze bond default risks.

In our 2021 ORSA reports and related documents, the Company strengthened climate change risk assessments
by examining related factors, such as material risks, the impact of transition risks, and response measures for
climate change risk management.

New Technology Risk Identification

To increase the effectiveness of gathering and control mechanisms for internal and external information, and
allow the managers of each operational unit to understand actual risk exposures, each business unit carries out
risk analysis before new business activities, processes, systems are launched or go online. The analysis is used
to comprehensively identify potential risks from a wide range of angles then introduce risk control measures. In
2020, we completed risk analysis on four new businesses activities, processes and systems.

FSC to operate a pilot facial recognition for mobile insurance policy applications, and was part of the first
L ) - 4 J group of insurers to join the Taiwan Blockchain Alliance in launching a shared blockchain technology
platform for the insurance industry (Conservation and Claims Consortium Blockchain),

rﬁ-| China Life is the first company to apply for and obtain a pproval from the Insurance Bureau,
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Information Security
Information Security Management

China Life established the Information Security Department to serve as the Company's dedicated information
security unit. The department expands the scope of our information security management system and creates a
framework to manage related control procedures and self-assessments throughout the Company. At the same
time, it monitors and measures the effectiveness of information security internal controls.

@ Established Information Security Committee

Convenes annually to supervise information
security practices and improvement plans

Passed ISO 27001 information Security
Management System certification

OO

® Established Information Security Dept.

Supervise and measure effectiveness of
information security internal controls

® Formulated Information Security Policy
Includes all service items

The Company has also created the Information Security Policy for use in all service lines. In addition, the
Information Security Committee has been established to review the policy annually, and it convenes
semiannually to review information security management implementation, the status of motions previously
raised by the committee, internal and external information security topics, and modifications to the information
security management system. In 2020, the Company reviewed work implementation status and planned tasks to
carry out in 2021. At the same time, it commissioned external experts to evaluate control procedures relating to
the “Regulations Governing Implementation of Internal Control and Auditing System of Insurance Enterprises.”

Information Security Management System

China Life's information security management system operates according to ISO 27001 standards and uses the
Plan-Do-Check-Act cycle (PDCA) as both a foundation and a tool for maintenance and improvement.

PLAN W oo

Based on the “Information Security Policy,”
establish a dedicated information security
department to control potential risks and
weak points. Plan risk assessments and design
and build risk control mechanisms to create
information security management systems.

Implement information securi-
ty management system control
mechanisms.

ACT CHECK

Based on review results and recom-
mendations, adjust information
security management system to
maintain operations.

Monitor implementation and
effectiveness of all aspects of
the information security
management system.
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Information Security Insurance

The Company purchased information security insurance to lower the legal and financial burden of damages
that could be claimed from customers for cyber incidents. Transferring the potential losses from these risks
lowers the possible impact to our reputation from such an incident.

Evaluations of Computer System’s Cyber Security

To ensure the Company's information security defense, we use a variety of testing procedures to uncover
cyber security's threats and weaknesses. We then use technology and management control measures to
improve our defense capabilities.

China Life follows the “Computer System Information Security Evaluation Planning.” In 2020, we carried
out various Category 1 and 3 computer system information security assessment testing items. We issue

"Computer System Information Security Assessment Reports” to regularly find and track improvements
and to review the status of preventive mechanisms.

Assessments such as these strengthen the Company's network frameworks and overall information security.
They reduce the risk of wrongful disclosure, alteration or seizure of internal information.

Statement on Information Security Implementation Status

In order to comply with the “Regulations Governing Implementation of Internal Control and Auditing
System of Insurance Enterprises,” and to emphasize the value that senior management places on
information security, the Company carries out execution evaluations. The evaluation reports are intended
to help senior managers understand current compliance status and release corresponding statements.

Information Security Drills and Training

In response to ever-changing external attacks and to reduce the risk of interruption of information availability
due to sudden calamities or irregularities, China Life established information security defense mechanisms.
External experts carry out penetration testing to demonstrate the effectiveness and response capabilities of
our defenses. Annual drills show our response strategies and management plans, thus ensuring continuity of
information operational systems.

In addition, the Company's employees undergo information security education, training,

and receive advocacy in accordance with practical standards to advance related In 2020,
knowledge. General employees receive three hours of online information security 1 00% of
education and training and must complete tests to demonstrate their knowledge our staff passed
and awareness. Information security staff complete at least 15 hours of education infor.mation
security tests.

and training each year through a combination of privately arranged sessions, domestic
courses and symposiums, and international training. In 2020, 100% of our staff passed
information security tests.

Information Security Joint Defense

To respond to the growing need for information security and expanded sources of information intelligence,
the Company participates in a joint defense group. Using resources from multiple companies strengthens
the depth and breadth of information intelligence analysis, supporting comprehensive warnings and defense
recommendations that are faster and more accurate. When a major information security incident occurs,
multiple institutions will be affected. Under these circumstances, the joint defense group enhances systematic
risk control, enables cross-institutional or cross-field reporting and responses, and supports organizations that
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help to manage the incident. The aforementioned advantages mitigate damage and losses. The Company also
joined the information security intelligence analysis platform operated by the Financial Information Sharing and
Analysis Center and established financial information security incident monitoring and response mechanisms
together with our parent financial holding company and affiliated subsidiary companies.

Information Security Incident Responses and Management Mechanism

Reporting of information security incidents is handled according to the China Life information incident
management methods. Whenever employees or anyone who does business with the Company, including
contractors, full-time employees, or temporary employees, discover an information system or vulnerability
that violates our information security policies or relevant standards, or when they face external threats, they
shall remain alert and report the incident in accordance with standard procedures. When an incident that
could impact personal information occurs, it shall be handled based on the internal Personal Information
Incident Response, Reporting, and Prevention Management Methods. After incident handling is complete, the
department supervisor responsible for the related systems or business shall make necessary improvements and
preserve records of the event. The objective shall be to prevent recurrence. In 2020, China Life did not have any
major information security incidents.

a @ &

The person responsi- Deemed a Report to the
ble for handling the non-major incident, department
case Confirms the Authority passes to the manager

. person responsible for
incident level and type handling the case

Deemed a
major incident,
Activate the emergen- .
cy response task force “

Incident reporter Contact person
Discovers the Initial indication
information of the incident

security incident level and type

Respond

Personal Information Protection Organizational Framework

China Life cautiously handles the personal information of shareholders at every stage of operations. To
strengthen the operational efficiency of our personal information security maintenance mechanisms and to
integrate related management resources, we established the Personal Information Protection Management
Committee. Convened by the Company's president, the committee promotes, manages, and oversees our PIMS.
It meets semiannually to discuss personal information protection, technical developments, management system
oversight and review, and handling of related incidents. Each committee member is briefed on the overall state
of personal information protection at the Company.

Personal Information Management System

In 2017, China Life integrated BS 10012:2017 into our PIMS, and each year we

acquire third-party certification. We follow best practices and the plan-do- ‘ -
check-act management model, which ingrains personal information protection —
into routine tasks, making it part of our corporate culture. To further enhance —
management of personal information protection and information security while

acting in line with international standards and trends, we expanded certification

scope in 2020 to include all units of the head office and branch offices. We also In 2020,

No Personal Data-

completed an applicability assessment for the General Data Protection Regulation .
Related Incident

(GDPR), which is an EU standard. In 2020, we did not have any intentional violations
of customers' personal privacy or losses of customers' personal information.
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2
» s

—
e

Completed deployment of
the General Data Protection
Regulation Expanded
verification scope to 100%

First time

2017 Ve passed the standard of BS
10012:2017 Personal Informa-
tion Management System

In preparation for expanding the certification scope to include all Company units, we held 16 personal
information protection education and training session on a diverse range of topics that covered both standards
and practical matters. We also invited external consultants to provide support in 78 sessions totaling 163 hours.
Together, these initiatives represented a large human resources commitment by the Company. In 2020, the head
office and all branch offices passed BS 10012 certification.

Personal Information Protection Education and Training

To continue to make employees more aware of their personal information protection responsibilities and
to strengthen continuity of related management mechanisms, the Company promotes related concepts
both internally and externally while also holding practical education and training. In 2020, we held personal
information protection awareness classes, in which the participation and passing rates were both 100%. In
addition, after considering the day-to-day personal information protection needs of each department, we held
eight in-person courses and eight online courses. Agents and other staff used these opportunities to strengthen
and maintain their personal information protection management capabilities.

\a
N 4
8 In-person
Courses

Course completion rate 1 0 0%

8 In-person
Courses

The Company's personal information protection education and training efforts

also included training 12 employees to become lead auditors for BS10012:2017, Trained
bringing the total number of certified employees to 34. To strengthen interaction employees to become
with external experts, for four consecutive years the Company invited external lead auditors for
experts to visit and share related information. In 2020, they focused on corporate B51001 2:_201 /
information security and personal information protection response measures ol
during a pandemic, in order to help keep information safe as the Covid-19 employees: 34
pandemic raged.

Interactive Meeting for Personal Information Protection System Represen-
tatives

To manage PIMS, the Personal Information Protection Management Committee convenes semiannually and all
of the Company's personal information protection system representatives meet annually to discuss expectations
and recommendations of stakeholders for PIMS-related issues. In 2020, as staff shared personal information
protection system feedback and opinions, new employees became more aware of related issues. Additional
efforts to improve education and training materials and content raised overall practices and results.
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Money Laundering Prevention

Anti-Money Laundering and Counter-Terrorist Financing Organizational
Framework

China Life's anti-money laundering and counter-terrorist financing risk management framework is based on five
key aspects: corporate governance, system design, control and procedures, risk management, and independent
audits. We foster information systems, process management and control, and employees' professional
capabilities to integrate anti-money laundering and counter-terrorist financing awareness into the Company's
organizational culture.

Creating an Anti-Money Laundering and
Counter-Terrorist Financing Risk
Management Culture

Professional
Capabilities
Cultivation

Information Process
System Management
Applications and Control

Corporate System Control and Risk Independent
Governance Design Procedures Management Audits

To further implement anti-money laundering and counter-terrorist financing
mechanisms, the Company's head office chief compliance officer is the "\\ —_— {,"
officer in charge of overseeing anti-money laundering and counter-terrorist o 9 ”
financing. In accordance with the law, the officer must report related e i
information to the Board of Directors and the Audit Committee on at least a
semiannual basis. The Board oversees corporate anti-money laundering and
counter-terrorist financing operations, risk analysis, and the status of plan
implementation.

All of the staff members
serving in the units
dedicated to anti-money
laundering and counter-
terrorist financing passed
a test to acquire CAMS
certification

China Life also established a dedicated unit to manage anti-money
laundering and counter-terrorist financing efforts and designated oversight
officers in each of the Company's operational departments. Senior
employees with relevant professional qualifications or supervisors at the
level of section chief or higher are in charge of cultivating a culture that
opposes money laundering and terrorist financing. They ensure that each
operational department serves as a first line of defense.

A total of 430 employees
have obtained this

certification

Anti-Money Laundering and Counter-Terrorist Financing Management
Mechanisms

Following revisions to the “Money Laundering Control Act” the “Counter Terrorism Financing Act,” or
related rules, regulations, and autonomous statutes, the Company convenes meetings to announce key points.
At the same time, we carry out pre-and post-revision legal variance analysis to ensure a timely response.

To implement these procedures and improve preventive measures, China Life holds regular reviews to discuss
whether internal regulations and procedures are appropriate. We check monitoring patterns and reporting
standards to improve the quality of suspicious transaction reports and strengthen crime prevention. These
advances reduce defensive reporting. This year, we continued to revise the “Directions and Rules Governing
Anti-Money Laundering and Counter-Terrorist Financing” and the “Evaluations of Money Laundering and
Terrorist Financing Risk Control Procedures.”

2 Corporate Governance -

Anti-Money Laundering and Counter-Terrorist Financing Education and
Training

Considering that anti-money laundering and counter-terrorist financing are topics of high concern around the
world, the Company continues to strengthen relevant capabilities of directors, senior managers, supervisors
and regular employees from dedicated units, and directors and managers of operational units, while raising
awareness among general office staff and agents. All staff members must recognize the importance of these
issues.

For professional education and training, China Life takes a number of steps to help employees gain more
knowledge to carry out their assigned responsibilities. For example, anti-money laundering and counter-terrorist
financing specialist staff from key departments attend training events at external organizations. Internally, we
carry out regular advocacy and discussions on related regulatory and operational changes as well as practical
concerns and cases. In total, we held or participated in 48 training events.

Anti-Money Laundering and Counter-Terrorist Financing
Intensive training action

Board of Directors

(1) To ensure that ultimate responsibility is assigned for internal anti-money laundering and counter-terrorist financing controls, related
risks must be understood and measures must be taken to build an appropriate culture.

(2) Since 2016, we have invited domestic AML/CFT speakers to hold sessions aimed at raising money laundering risk awareness and
responsibility among senior managers.

(3)In 2020, we invited Tsai Pei-ling, the executive secretary of the Anti-Money Laundering Office, Executive Yuan to introduce assess-
ment methodologies and reporting guides for comprehensive money laundering and terrorist financing risks in the insurance
industry. Content ranged from the APG Mutual Evaluation Report and developments and outlook in the post-APG era, to analysis of
money laundering and terrorist financing risks at the national level and in the life insurance industry.

Dedicated Supervisors, Specialist Staff and Directors or Managers of Operational Units

(1) Required courses and tests, in accordance with legal regulations.
- Latest domestic and international norms and standards on anti-money laundering and counter-terrorist financing.
- Trends and patterns of money laundering and terrorist financing risks.

- Patterns and case study of anti-money laundering and counter-terrorist financing (including discussion of predicate crime threats and
prevention of weapons proliferation).

- Customer evaluations and assessments for anti-money laundering and counter-terrorist financing procedures.
- Business integrity and ethics (including counter-corruption, and protection of whistleblowers).

(2) Hold in-person classes in conjunction with external professional training organizations.
- Hold two classes for staff members specializing in anti-money laundering and counter-terrorist financing.

- To strengthen on-the-job training, we invited anti-money laundering and counter-terrorist financing experts to speak on financial crime
prevention and control and practical anti-money laundering methods for the finance industry.

- Completion rate of 100%

In-house and field workers

(1) Provide a suitable amount of foundational training hours using annual online classes and post-class tests.
(2) Convey information on laws, regulations, and important concepts relating to anti-money laundering and counter-terrorist financing.
(3) Completion rate of 100% among in-house staff members and field workders.

Customers and External peopleand field workers

(1) To effectively implement anti-money laundering and counter-terrorist financing, besides requiring hard work and enforcement at the
Company, external staff and customers are critical.
- Publicize money laundering prevention awareness and related concepts among customers.
- Maintain a dedicated money laundering prevention section on our corporate website.

- Posts on the Company's Facebook official account by providing relative website links, promotional materials, and information from the
competent authorities for the general public

- Hang posters in customer service centers and district offices
- Available for replying to answers anytime. When customers inquire about anti-money laundering or counter-terrorist financing
procedures, front-line staff provide explanations. They actively advocate greater awareness and understanding of related topics.
(2) Contracts signed by cooperative channels.
- Both sides are required to comply with relevant regulations and need to advocate relevant information via contact forms or personal
connection by following the rules.
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Continue to optimize operations

To continually advance our anti-money laundering and counter-terrorist financing systems, improve related
operations and procedures, and conform to internal enforcement and policy guidance, we completely
revised our risk assessment methodologies. Besides adopting the same policy as our parent financial
holding company, we considered domestic and international risk management reports and trends. Using
repeated measurements and methodological comparisons, we created inherent risk indicators and
control effectiveness indicators while strengthening the logical foundation for assessing residual risks. The
indicators provide a foundation for monitoring risk trends and changes, which shows the Company's overall
exposure and how it relates to national risk assessments. In consideration of the Company's customer
groups, products, and transaction policies, and as part of our ongoing commitment to monitoring money
laundering and terrorist financing risks, we formulate risk limits and determine risk appetite, which enables
us to build a comprehensive picture of the risks we face.

In 2020, we strengthened money laundering and terrorist financing risk factor judgment rules. Using
structured, logical methods, we created a documented system that supports business compliance.

In consideration of the Company's client base, products, and transaction policies, we formulate risk limits
and determine risk appetite, as part of our ongoing commitment to monitor money laundering and terrorist
financing risks. In 2020, results of comprehensive money laundering and terrorist financing risk analysis
showed that we adhered to our risk appetite and risk limitations standards. China Life also follows the
optimization items in the Comprehensive Money Laundering and Terrorist Risk Financing Evaluation Report
and Prevention Plan. This includes conducting outsourced testing for name verification. Additionally, to
further advance related mechanisms by enhancing customer identification features, this year we added
a fuzzy match search engine for names to raise the effectiveness and accuracy of our systems. We also
integrated an automated system that searches for negative news. It expands the scope of collection beyond
the limited number of domestic news websites that human operators can search, so the Company can create
better databases of high-risk customers.

In 2020, results of comprehensive money laundering and terrorist financing risk
analysis showed that we adhered to our risk appetite and risk limitations

2 Corporate Governance -

Legal Compliance
Legal Compliance Risk Management Mechanism

China Life builds compliance risk evaluation mechanisms in accordance with the law; the Company conducts
annual legal compliance risk evaluations to improve our monitoring and respond to stricter financial
oversight trends. Using proactive identification, evaluation, and detection, we monitor business areas or units
that are at particularly high risk of non-compliance, formulate plans to reduce risk exposure and residual risks,
then report results to the Board of Directors.

Legal Compliance Education and Training

The Company conducts education, training and advocacy programs that target i
different groups (directors, senior managers, department compliance managers, Yy Yy
sales agents, and new employees). Topics include confidentiality obligations, fair

treatment of customers, financial consumer protection, personal information Held 26 Iegal

education, training,

protection, the Foreign Account Tax Compliance Act (FATCA), the Common and advocacy

Reporting Standard, due diligence implemented by financial institutions, sessions
insurance penalty case studies, and anti-money laundering and counter-terrorist
financing.

Implementation of the “Regulations Governing the Implementation of
the Common Standard on Reporting and Due Diligence for Financial Insti-
tutions” (CRS)

In order to comply with Common Reporting Standards, China Life has required due diligence for all new
cases since January 1, 2019. By December 31, 2019, we completed due diligence on all existing high net-
worth accounts, and by June 30, 2020, we completed our first related reporting. By December 31, 2020, we
completed due diligence on existing physical accounts and accounts of relatively lower value, in preparation
for reporting by June 30, 2021.

Fines and Improvement Measures

China Life's internal compliance departments gather daily information on the competent authorities' actions
towards violations in the insurance industry then nofity relevant departments. We review our internal
operations and policies, assess the latest regulator approaches, use these findings to make revisions and
prevent a similar violation occurring at the Company. Ongoing analysis of regulators' interpretations of the

“Insurance Act” and other related legal standards ensures that our solicitation, products, after-sales service,
protection of employee interests, and other operational procedures are in full compliance with the latest
government regulations.

In 2020, the competent authorities issued one disciplinary action to China Life. The Company responded by
reviewing our procedures and proposing improvements to controls and management, and we disclosed the
incident on our corporate website.
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ment-linked insurance products based on the investment target characteristics. Built actuarial evaluation data, Formulated an integrated testing plan
methods, measurement models, for IFRS 17 system framework design,
and internal control procedures system integration design, and system
Sustainable Finance that adhere to IFRS 17 requests. data delivery design. Carried out com-
Assess, analyze and integrate prehensive system and process testing
measuring model function mod- and helped to complete data testing
Popularizing Responsib|e |nvesting 81 ules or systems to respond to all locus of control design for various
possible fluctuations that could systems.
Innovative Digital Transformations 85 i eI
Fulfilling Inclusive Financing 90
: e . )
Promoting the Principles of Treating
Customers Farily 93
\ /
Employee Care
Choosing and Cultivating Human Capital 102
oxs Stakeholder Communication
Building a Happy Workplace 112 Advanced Transition to IFRS 17
) ) ) ) ) ) China Life places a great emphasis on fostering positive interactions with investors. We E . E
To pgl‘?ehmgt"’sl)é.resr’gzd to the changes th;‘t t:eCIFRS 17 will t_’;‘”% |ndALk1‘gu.st 2019 Ch|r;a L.|f<|a built a specialized investor relations department to promote two-way communication .j
Social Participati established a dedicated department overseen by the Company president and that integrates actuarial, channels between the Company and investors. Besides regular analyst meetings,
ocial Farticipation finance, accounting, and information technology teams. The new department follows the latest domestic and international investor forums, and investor communication, we maintain [u] ‘
Care for Social Needs 125 changes to international standards and industrial trends then formulates strategies for products, an investor relations section on the corporate website to provide access to Chinese- China Life's
investments, and management of assets and liabilities, in order to reduce related impacts and smoothly and English-language financial data and information on shareholders' meetings, Investors section
adapt to changes. analyst meetings, and the latest news.
Environmental Susta|nab|||ty IFRS 17 is considered a trigger for digital transformation. From talent training to changing longstanding Response Strategies
Advancing Climate Governance 143 performance management standards and internal processes, its adoption demonstrates China Life's P 9
commitment to transformation. It represents not only systematic adjustments, but also human and Facing an ongoing low-interest rate environment and new system's impacts, the main objectives of
Building a Sustainable Supply Chain 154 management changes. During implementation, we train employees to understand actuary, accounting, our product strategies include optimizing product mix and raising the new business value. China Life

information technolgy, investment, risk management, and operational skills, turning them into critical

f ) continues to promote channel transformation while emphasizing talent cultivation, in order to raise
assets who will lead the Company's future transformations.

both business efficiency and service quality. By strengthening our channel competitiveness, we are
prepared to respond to the product-related strategic adjustments of IFRS 17.

Appendix 157
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. 9F 3 ' 2 NO GOOD HEALTH QUALITY China Life voluntarily responded to the Principles for Sus-
SOCIaI PartICIpatlon . ., 1 Foa AONEERES FOUCATON tainable Insurance (PSI) and the Principles for Responsible
Care for Social Needs 125 Investment (PRI) by incorporating ESG topics into our invest-
ment decision-making process, thereby boosting investment
targets with outstanding ESG growth stories to grow.
EnVironmental Sustalnablllty | D 16 JEnct. st China Life also adheres closely to the principles of inclusive
Advancing Climate Governance 143 /\/ LS financing anq “treatingA customers fairly." We exhi-b?t- core
‘l' -!‘ values of the insurance industry and social responsibility by
Building a Sustainable Supply Chain 154 = increasing financial inclusion through product design and
digital transformation. This leads to better basic insurance
protection for the general public. We also introduce special-
l-\ppendix 157 ized insurance products that meet different social needs that

result from different social issues such as income inequality
and aging population.
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2020 ESG Goals and Progress

Enhance responsible investing and green finance by incorporating ESG issues into investment
decisions

+ Participated in one ESG investment-related forum and acted on the PRI.

+ Incorporated CSR evaluations into 100% of our investment research reports and made CSR an important part of
investment decision-making.

+ Continued to be an active participant in the shareholders' meetings of invested companies. Kept our participation rate
of 100% to ensure responsible use and management of policyholders' assets.

+ Apply ESG factors when evaluating investment targets. Prioritize companies that focus on ESG and regularly review
their performance. Conduct investment research on 100% of the companies we invest in in the research papers and
disclose ESG evaluations in all of the reports, to support making ESG an important investment criteria.

+ Conduct ESG investment education and training for our investment analysts so that they understand the latest ESG
investment trends.

+ Have at least 80% of the companies in our foreign mutual funds and ETFs be PRI signatories by 2021.

+ Participate in 100% of the shareholders' meetings of invested companies to the extent that our authority allows, in
order to fulfill our responsibilities towards the use and management of policyholder funds.

+ Continue to participate in ESG investment forums to understand the latest topics and trends regarding responsible
investing.

+ Continue to invest in the 5+2 Innovative Industries Plan. Increase our investment in such topic by 5% in 2021,
including a 50% investment increase in solar power plants.

¢ The Board of Directors and management shall formulate and promote climate change-related risk management
strategies.

+ Add ESG topics to our investment-linked products to provide policyholders with multiple choices.

+ Publicize green finance sustainability concepts and awareness. In 2021, we will hold four online and offline activities to
foster environmental sustainability, and each month we publish such promotional messages on the official accounts
of social platforms (such as Facebook or Line@).

3 Sustainable Finance -

2020 ESG Goals and Progress

Implement inclusive financing to satisfy policyholder needs

+ Continued promotion of microinsurance products. Accumulated policyholders reached 33,178 people.
+ Continued to promote small-amount life insurance, bringing the total amount of policies sold to 27,000.

¢ Promoted inclusive financing insurance products. Increased the total number of disabled persons who are
policyholders to 500.

+ Sold policies online in cooperation with one new third-party sellers.

+ Continue to promote microinsurance products while using love and care to build a comprehensive safety net. Increase
the number of our policyholders by 15% compared with the previous year.

+ Promote small-amount life insurance policies. Increase accumulated number of policyholders by 20% compared with
the previous year.

+ Promote inclusive financing insurance products. Increase the number of disabled policyholders by 20% compared
with the previous year.

Promote digital transformation to strengthen digital competitiveness

2020 ESG Goals and Progress
+ Built an insurance fraud detection system integrating with Al capabilities to protect the claims-related rights and
interests of policyholders and improve customer service experience.
+ Used big data analysis platforms to develop smart recommendation functions that meet policyholders' need.

+ Completed automation testing scripts for three types of mobile insurance-enabled products (pension, accident
insurance, and health insurance). Integrate automation testing mechanisms into the policy recommendation systems
for two types of products (life insurance and investment-linked products).

+ Deployed mobile application inspections into the iCare system by making mobile application inspections mobile in
order to improve the underwriting efficiency.

+ Continue to stay client-oriented and aim to create precision marketing lists using big data analysis for at least six
products, in order to provide heartwarming service and provide comprehensive protection.

+ Introduce automation testing mechanism for “recommendation form system for investment-link variable annuity
insurance products” by optimizing four types of product testing cases and continue to maintain mobile insurance
automation related testing scripts.

Provide heartwarming services that raise policyholder satisfaction

2020 ESG Goals and Progress

+ Held two education and training events on the fair treatment of customers and one employee participation activity.
Blend “Treating customers fairly” principles into all staff members' daily routine, in order to improve policyholders'
experience.

+ Held three health talks for the general public and policyholders at our customer service centers nationwide.

+ Expanded cross-industry cooperation by partnering with one more healthcare institution, as part of our efforts to
build a comprehensive protection network for policyholders.

+ Added a clause pledging to commit to the principle of “treating customers fairly” to 100% of our bancassurance
channel contracts. Prohibited use of unapproved promotional materials, advertisements, introductions, product
explanations, or recommendations for solicitation purposes.

+ Continued to promote fast claims at service counters and increased the usage rate to 50%.

+ Improved policyholder service quality and satisfaction by holding two service ambassador selection activities and one
award ceremony annually.

+ Achieved a satisfaction rate of at least 97% in our customer satisfaction survey.

+ Hold two education and training events on the fair treatment of customers and one employee participation activity.
Blend “Treating customers fairly” principles into all staff members' daily routine, in order to improve policyholders'
experience.

+ Complete deployment of our customer satisfaction survey system.
+ Integrate a net promoter score (NPS) mechanism to optimize customer experience.

+ Use an insurance fraud detection system to help claims staff precisely identify high-risk cases, with the goal of
increasing accuracy by 15% compared with identification without a support model. The model will improve customer
experience.

+ Continue to engage in cross-industry cooperation by collaborating with health and medical professionals to build a
comprehensive protection network for policyholders.
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Management Approach

Material Topics : Responsible Investing, Marketing and Labeling, along with FinTech and Related

Innovations

Commitments

+ Continue to promote responsible investing and green services. Promote sustainable development
while protecting the environment and society.

+ Continue to integrate innovative technologies to introduce new commercial models for the
insurance industry and create conditions that support China Life's future competitive advantages.

+ Quickly and effectively address customer needs to improve service quality.
¢ Carry out the principle of “treating customers fairly.”

+ Uphold the philosophy of rapid, prompt, enthusiastic and empathetic service by providing
policyholders, agents, and cooperative channels with fast and effective phone consultation
service. Do everything we can to solve callers' problems, which improve our corporate image while
solidifying our customer base and channel relationships. Make mutual trust the cornerstone of our
operations.

Policies / Management System

+ Voluntarily respond to the international standards including PSI and the PRI by incorporating ESG
topics into our strategic planning, operational management systems, and decision-making process.

+ Formulate “Responsible Investing Policies” . Take ESG and sustainable management factors
into account when analyzing investment targets, making investment decisions, and managing
investments. Screen investment targets and fulfill our governance responsibilities.

+ Voluntarily sign the statement of “Stewardship Principles for Institutional Investors” , which were
issued by the Taiwan Stock Exchange, in order to express our commitment to stewardship principles
in the investments we make.

+ Regarding management of private equity funds, only adopt private equity funds that are
recommended by our consultants, comply with the rules governing investments by life insurance
companies, and complete the internal review process. Use of funds in special projects must complete
the internal review process and be reported to the Board of Directors for discussion.

+ Continue to integrate big data analysis and Al technologies to manage digital finance applications
for internal operations and external services.

+ Formulate policies and strategies related to the principle of “Treating customers fairly” , in order to
protect policyholders' rights and interests.

+ Handle product design, review, and pre-sale procedures in accordance with the “Regulations
Governing Pre-Sale Procedures for Insurance Products” and other legislation. Convene insurance
product review meetings and management meetings to check products and ensure that they meet
legal requirements.

+ In 2021, we will increase the sampling ratio of customer satisfaction surveys by using a system to
make customer satisfaction survey calls, replacing manual dialing from customer service centers.
This will provide a broader understanding of the customer service experience so that we can improve
our service quality.

+ Develop a consumer complaint management mechanism and the “Customer Complaint
Department Service Manual” to ensure complaints and reviews are handled appropriately and
efficiently.

3 Sustainable Finance -

(Continued from previous page)

s

Grievance Mechanisms

+ Customer Service Channels: Customers can visit a local customer service center for counter services
or use a free hotline (0800-098-889), leave a message on the China Life website, send a letter
(Customer Complaints Department, No. 122 Dunhua North Road, Songshan District, 105, Taipei),
send a fax (02-87121097), or send an email: services@chinalife.com.tw. A dedicated team will be
responsible for the customer services.

¢ External Complaint Channels: The competent authorities, the Financial Ombudsman Institution, and
consumer ombudsman officers in city and county governments accept complaints and respond to
consumer opinions.

Evaluation Mechanisms

+ Obtained patents "Al applied to insurance service-used label library and marketing system” in
2019 and “smart coaching system for training and educating agents” in 2020, in order to facilitate
China Life's digital innovation.

+ Taiwan utility model patents in 2019 for establishing a user tag library and marketing system by
applying Al to insurance services and 2020 for an intelligent coaching system for salesman education
and training agents.

+ The Insurance Bureau, FSC approved our pilot facial recognition technology for mobile insurance
applications, and the mechanism received the Digital Insurance Initiative of the Year award from
the Insurance Asia Awards and a Growth Through Innovation award from the Taiwan Corporate
Sustainability Awards.

+ Each year we continue to pass ISO 27001 Information Security Management System certification and
PIMS certification.

+ Obtain a mobile app information security testing label from the Mobile Application Security Alliance
by 2Q21.

+ Regularly examine and revise our after-sale policyholder service procedures as well as our
procedures for handling major disaster protection services and care measures.

+ Hold weekly cross-departmental meetings to discuss complaints. A manager at the vice president
level facilitates the meetings and supervisors from relevant units join. Discussion centers on
prevention, improvement, and formulating solutions. Managers from local customer service centers
attend meetings to discuss the ways they handled disputes related to underwriting, claims, policy
services, and premiums. They jointly examine and evaluate suitable solutions.

¢ Conduct monthly complaints and review case summaries, examinations and discussions. Following
reviews and communications offer recommendations or proposals. Review results for all cases and
problems discovered in the handling of complaints are shared with relevant units to reduce the
Company's operational risks and raise service quality. In 2020, we gathered and provided feedback
from 36 cases.

+ In 2020, we sought to handle all complaints within 30 days of receipt. Our reply ratio was
approximately 99.5%.

+ In 2020, appraisals found that 98.09% of our case reviews were handled properly, demonstrating that
China Life upholds the principle of treating customers fairly. We protect the rights and interests of all
policyholders and defend insurance mechanisms.
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A Message from Management 03 o o o . S . o . on oo
tewardship Principles for Institutional Investors
Abot the Report i Popularizing Responsible Investing pFrincp
Getting to Know China Life 07 In accordance with amendments to the “Stewardship Principles for Institutional E -.:E
i i Investors” that were announced by the Taiwan Stock Exchange Corporation on December .

Honors and Milestones in 2020 08 RESPO“SIble InVEStlng Be"weather Y . 9 P . . e

24, 2020, we released our updated compliance statement. Changes included incorporating .
Key Achievements in 2020 09 POIle for Responsib|e Investment ESG topics into our investment analysis decision-making and increasing disclosure of ESG Es:—
Implementing the Principles for Sustainable information. As an institutional investor, we can influence invested companies. By attending tch%mg‘fvc;fdm‘tg
Insurance (PSI) 1 To carry out CSR responsibilities and fulfill our commitments to sustainable operations and green finance, shareholders' meetings, exercising voting rights, and interacting with directors or senior Principles for Insti-

China Life established the Policy for Responsible Investment. While evaluating the products, business items, or tonatnvestors

other corporate behavior of the companies that we consider investing in, we weigh related ESG topics. At the
same time, we take lists or indexes of companies that perform highly in social responsibility into account, as
determined by well-known, credible domestic or international institutions and government agencies. Those
companies that demonstrate sustainable values and satisfy CSR requirements become investment candidates.

managers, we can play a role in governance, and thus leverage our power as institutional

Restructuring Insurance for the Pandemic Period 16 :
investors to effect change.

SUStalnablllty Strategles 1 00% attendance at the shareholders’ 1 00% voting rate at shareholders' meetings

Build a Sustainable Foundation 23 . . . . . meetings of listed invested companies
To further increase investment value and support robust development of our investment business, the Policy 9 P
Uphold Sustainable Values 25 for Responsible Investment stipulates criteria for exclusion. While evaluating potential deals, we exclude direct
Bolster Sustainable Relationship investment in companies that violate these criteria.
with Stakeholders 31
< 9 V¥ Performance Regarding Responding to the Principles for Responsible Investment
| Climate emergencies il " PRI Principles 2020 Achievements
COrporate Governance 2 Rainforest logging/ Tobacco industry —
- ] ~._ Environmental and .-p g Polychlorinated biphenyl (PCB), Nuclear Policy for ¢ Formulated the Policy for Responsible Investment, investment policies, and
Stabilize Corporate Operations 48 ¢ W ecological pollution 5 weapons,lllegal gambling ,Pornography Responsible ggggﬁotfrrﬁalk?ﬁgrms handbooks while including ESG issues in our investment
) . - Incorporate ESG topics B :
Prudent Risk Management 62 usm G pers S . Dl‘l:lgS and.money Iaunderlng/Ter.rorls'm Investment into investment analysis + The proportion of reports on investment targets including CSR evaluation items
}?"' sg:?op:fo::::xzeissues "% financing, Child labor, The Board's violation of and decision-making achieved 100%.
% laws, co'rporatf-: charter, or'shar?holder processes + All investment evaluation reports were required prior to investing in non-listed
Sustainable Finance @ resolutions with substantial evidence companies included information on ESG-related issues, including environmental

protection, labor-management relations, and corporate governance.

ﬁ Energy crises o--p
81

Popularizing Responsible Investing
+ 100% participation in the shareholders' meetings of invested companies that

Innovative Digital Transformations 85 Be an active shareholder are listed on a stock exchange and 100% voting rate in shareholders' meeting
= [¥eli . and incorporate ESG is- proposals.

Fulfilling/InchiSivElRilia eI = . L . . . . . . sues into our ownership + 100% participation in the shareholders' meetings of invested companies that are
Promoting the Principles of Treating After investing in a company, China Life continues to monitor, analyze, and evaluate ESG-related information. If policies and practices not listed on a stock exchange and 100% voting rate in shareholders' meeting
Customers Farily 93 we discover that a company engages in business that falls within our criteria for exclusion, we shall immediately proposals. @

inspect and evaluate whether the company is drafting or implementing an improvement plan. Our evaluation + Investment target evaluation reports referred 1o CSR reports and other related

report shall explain whether, in light of this new information, strategic adjustments are needed, such as a Seek apprEOSngafTe diSC'g' information.

S . sure on ssues

Employee Care reduction in the investment amount. ir:Jvested entitiels a Y ¢ When purchasing existing shares to invest in unlisted companies, we reached an
Choosing and Cultivating Human Capital 102 agreement on ethical management policies with 100% of invested companies.
Building a Happy Workplace 112 ¥ Investment Evaluation Principles Promote acceptance and

implementation of the + 90.9% of our foreign funds, ETFs and foreign private equity funds were from

Principle 4 PRI principles within the signatories of the PRI.
Lists or indexes of companies investment industry
. o o . ¥ that perform highly in social -
Social Participation ' responsibility, as determined by Bl on mech.
) Ta b well-known, credible domestic or uiid cooperation mec e ! .

Care for Social Needs 125 v+ international institutions and anisms to enhance our By participating in the investment research task force of the Life Insurance

' e government agencies effectiveness in imple- Association of the Republic of China, we discussed investment practices with

2% ﬁ menting the PRI princi- other life insurance companies.
. ples

Environmental Sustainability

mentation of environmental rights, human rights protec- ethical operations, legal

W3
Consider the company's imple- Consider the company's labor Consider the company's

8848488

Build cooperation mech-

Compiled monthly reports on the operations or trends of industry chain of

Advan(lng Cllmate Governance 143 protection factors, such as whether tion, social service participa- compliance, information .. anisms to enhance our invested Companies and reported investment performance to the related
raw materials and manufacturing tion, and social contributions, transparency, indepen- @ Principle 6 effectiveness in imple- manager with the highest level of authority.
Bu||d|ng a Sustainable Supply Chain 154 process comply with environmental as well as how the company's dence of its board and o’ menting the PRI princi- . . . . .
protection standards or whether products contribute to social supervisors, and its CSR les Disclosed our responsible investment achievements in the CSR Report.
the company saves energy, reduces safety or efficiency improve- reports. p
carbon use, and manages waste ments, or whether the compa- ¢ () [ ) *
W properly. , nyis aleaderinits industry. .
Appendix 157 = HTe
&\ For private equity funds, in addition to considering ESG policies, L

make signing of the PRI part of our investment screening criteria.

81

@ We voted in all elections, apart from the election of directors or supervisors at invested companies, as prohibited by the “Insurance

Act”
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Responsible Investing Performance

China Life has long invested in natural gas power plants, green energy, pharmaceutical plants, and other
Taiwanese enterprises. The launch of the government's 5+2 Industrial Innovation Plan enhanced our resolution
to find these types of investment opportunities. In addition to direct investments, we uphold the principle of

"giving back to the community we take from” by making venture capital investments in new, unlisted domestic
5+2 companies that we can help to grow into the leading companies of tomorrow. In 2020, we made direct or
indirect investments totaling NT$130.562 billion in 5+2 industries (green energy technology, the Asia Silicon
Valley, national defense, biomedicine, national defense, smart machinery, and circular economy). Included in
this amount was NT$1.355 billion in green investments that supported the government's green energy and
development policies as well as the Green Finance 2.0 plan. We also made public investments amounting to
NT$21.397 billion in 2020 to spur social benefits, growth, and development.

In the future, China Life will continue to pursue responsible investing opportunities. Building a portfolio of
responsible investments will not only create a stable return on investment for shareholders and policyholders
but also help us to fulfill our corporate responsibilities.

New Agriculture NT$O

0.003% Smart Machinery n150.4
0.34% National Defense NT$4.42

V¥ Investment Amounts and
Investment Percentages in

5+2 New Ventures Biomedicine NT$38.5

2.95%

New Ventures
investment amounts

total 1305.62

(Unit: NT$100 million)

Asia Silicon Valley n1$147.07

Green Energy Technology

NT$939.6 13.48%

Circular Economy NT$175.97

Joint Participation in Green Energy Investment Plans to Create

Procurement Solutions for Enterprises .
China Life has been a longstanding advocate of the government's renewable energy /,:', ‘\“\‘
policies and supporter of an amendment to “The Electricity Act” , which created new
commercial models in the power industry and kickstarted the liberalization of green -
energy sales. In 2020, we joined domestic and foreign holding companies, insurance In 2020, we
companies, and financial holding companies in investing NT$1 billion to develop  invested NT$69
100MWop of rooftop solar capacity within three years. The power generated will provide million in solar
a green energy procurement channel for domestic companies to advance sustainable power stations

operations and ESG investment value.

Support for the Government’s Sustainability Bonds,
which Use Capital to Promote Clean Energy Development

In response to the government's Green Finance Action Plan 2.0, which aims to accelerate the development
of green finance products, China Life has invested in green bonds issued by TSMC and Orsted to support
clean energy development in Taiwan. The total investment amount of NT$1.5 billion demonstrated how we
carry out ESG investing in action and spirit.

3 Sustainable Finance -

Staff Members Dedicated to Responsible Investing and ESG Education

In 2021, China Life created new positions dedicated to responsible investing. Employees who fill these roles
watch international sustainability developments and trends, as well as responsible investing methods used by
leading enterprises. They stay updated on ESG-related topics and monitor how ESG policy implementation is
integrated into responsible investing at China Life. As the investment team adopts ESG concepts, we hope that
our internal investment practices gradually affect and improve the operational outlooks of our counterparties,
our invested companies, and stakeholders.

In 2020, all 18 members of our investment team underwent internal education and training on the topic “ESG
investment and risk management” to better learn how to implement responsible investing. In total, they
received 36 hours of training. In addition to internal lessons, we sent staff members to ESG forums to discuss the
latest views on sustainable investing, green finance, and ESG emerging risks with domestic and foreign experts.

Anti-Money Laundering and Counter-Terrorist Financing Reviews of Qur In-
vested Companies

To strengthen investment safety and adhere to the “Money Laundering Control Act” , the “Counter-Terrorism
Financing Act” , and the "Regulations Governing Anti-Money Laundering of Financial Institutions” , before
making investment decisions, China Life purchases external databases and builds databases of high-risk
counterparties. Reviews of investment targets and business counterparties ensure that the companies we do
business with implement anti-money laundering and counter-terrorist financing duties.

After making an investment, if violations are found, we evaluate whether we should continue holding the
position or reduce our stake.

Exposure to Derivative Products

China Life engages in foreign exchange derivate finance products transactions for the hedging purpose. We use
both direct hedges and proxy hedges, together with foreign currency assets, to diverse risk. In consideration
of market conditions, point costs, and changes to foreign exchange valuation reserves, we adjust our hedging
positions to reduce overall hedging costs. Generally, our hedge ratio is between 60% and 100%. As of December
2020, our hedge ratio was approximately 70%, and the net worth of our unexpired foreign exchange derivative
finance products was US$28.1 billion. Our annualized hedging costs were approximately 1.5%.
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85

Innovative Digital Transformations

Digital Finance Applications
FinTech Developments - big data, Al and ecosystem Strategic Blueprint

China Life's extensive expansion into digital applications and data-based systems supports a data-driven
corporate culture. Using "big data, Al and ecosystem” as strategic themes, we launched a three-year
blueprint that includes a pioneering chief experience officer role. The chief experience officer works with our
chief digital and information officers to build a comprehensive digital development platform, where we can
incubate innovative new ideas and plans while integrating new FinTech applications. Our goal is to break free
from the stereotype of technology as a cold, unfeeling features by adding “heartwarming” touch to the new
technological applications we provide to users. These advances put us at the forefront of the industry and make
us a benchmark for InsurTech.

The digital “big data, Al and ecosystem” strategy is based on big data value added service, Al technology
enabled functions, and ecosystem alliances. Big data added service, which uses analytics for commercial
decision-making, supports our Smart Labeling Library, a precise sales database, radar charts for intelligent
analysis, and an insurance fraud prevention model. Al technology enabled functions include biometrics for
mobile insurance, the Baby Q intelligent assistant, the Al Intelligent Instructor system, and other innovative
applications. Ecosystem alliances facilitate strategic cooperation with businesses inside and outside the
insurance industry, bringing us closer to existing and potential customers so that we can provide a higher-quality
experience and greater convenience.

For example, we engage in cross-industry collaboration by cooperating with convenience stores that offer
reward points to policyholders diagnosed as having a catastrophic iliness when they purchase healthy food
products as an incentive for managing their health risks. In cooperation with third-party service providers (TSP),
we use digital tools to determine customer needs and then follow with Al to recommend the most suitable
agents to provide support. To further advance our insurance business, China Life also joined a group of 11
insurers to establish the Conservation and Claims Consortium Blockchain, which uses blockchain technologies to
offer one-stop claims applications including multiple insurance companies.

Become a benchm
Optimize the customer e:
business, manage risk, ra
future by current deployi

Big data
valueadded <
service

Al technology
endowment

Ecosystem

X alliances

Optimize the customer experience,
generate more business, manage risk,
raise efficiency, and to win the future by
current deployment
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41/ FinTech Technology Applications

oI

Wﬂogy
endowment

Biometrics for
mobile insurance

osystem

alliances

Cross-industry

Smart Labeling Library cooperation

Precise sales database

Intelligent assistant Industry alliances

Smart coaching
system

Big Data Added Services

Big Data, Al Platforms and Sales Labeling Library: Follow the principle of the “target
users selects the product, and the product selects the target users”

We built the Smart Labeling Library to automate interactive data arrangements and correlative definitions.
The system turns customer properties, behaviors, intentions, and interests into uniform data frameworks that
support label production. The agents selects a library based on the sales situation and target customer then
embeds the library into the customer management system, in order to automatically detect customer interest
towards specific products and compile comprehensive Company info that supports the production of incident
labels. When a customer requires additional assistance, the chatbot alerts an agent at the appropriate time, so
that the service will hit home.

L2 =

Customer Integrate
management Target P;grt\iqswy
Systen - customers Event label

Smart label library Basic attributes «

* { © Client attributes
Insurance policy-
related information
» ( 0 Client intention Baby Q reminds

Selection of agents to satisfy Underwriting-related /

aer ¢ ¢
Claim information

labels customers.

» ( O Client behavior
Payment information &

» ( O Client interest
Digital and input
information

Precise Sales Databases - Finding the Right Customers in the Right Markets

Using big data analysis and machine learning models, we pore over existing customer databases to find the
customers with the highest repurchase rates for various product categories, so that sales agents can target
marketing activities on these customer groups. In 2020, China Life improved data quality in our customer
databases. We incorporated XGboost, CatBoost and other advanced machine learning models. The optimization
of our algorithms increased the purchase rate by up to 20%, producing approximately NT$1.6 billion in premium
income.
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Current Customer List

Rea Ama hase rate

purchase rate

High repurchase rate

Agents arrange marketing events
for this customer group

Al Technology Enabled Functions

A Pioneering Facial Recognition System Paves the Way for Bioidentification Use in
Mobile Insurance Applications

After becoming the first insurance company to obtain approval from the competent authorities to operate a pilot
program using biometrics for insurance policy application, we integrated facial recognition technologies into the
online application process. This technology won the Digital Insurance Initiative of the Year at the 2020 Insurance
Asia Awards and the Digital Project Awards — Best Biometric Project from The Asset Triple A Digital Awards 2021.

Simplified Insurance
Application Procedures

When applying for an insurance
policy via facial recognition, the
applicant only needs to scan his or
her face for verification. Paper
forms no longer need to be
signed. The fully digitized process
saves paper and shortens time
needed for underwriting. Itis a
customer-centric financial service
that provides a better experience
for customers.

Achieved our goal of

completing 3,600 ‘

facial identifications half
the planned period -
earlier than expected.

Enhance Risk Management

Your face is a password that is not subject to
loss or theft. It is a unique identification
feature that is with you at all times.

Our e-signature and SelfieSign functions
incorporate facial identification to
strengthen risk management and confirm
the identity of applicants. By preventing
false signatures and reducing fraud risks, we
decrease the volume of customer
complaints. These advantages show how
technology provides policyholders with
safer financial services.

A Powerful Prospecting Tool for Sales Agents

Baby Q is an intelligent assistant that sales agents can carry with them everywhere they go. Using big data
analysis, provides information that helps the agents inform customers of updated services. Such information
includes customer birthdays and daily to-do lists. Agents are then better equipped to provide timely, thoughtful
services to customers, leaving a positive impression.

In addition, Baby Q combines natural language processing and a life insurance database. Sales agents can ask
Baby Q about product lines, sales rules, or other information. More dialogue and training, function upgrades,
and sales agent experience will make Baby Q smarter. Baby Q is becoming an advanced part of an intelligent
customer service platform that raises both customer experience and satisfaction ratings.

3 Sustainable Finance -

Supporting Sales Agents

L cemss @Rl Q Offer 24-7 service to promptly provide agents with needed
. ————g—— & information and answers while enhancing their service efficien-

PR cy, which in turn raises customer satisfaction.
ui

(@7

i - A A
- ETLE-WATEE

m AEGR I
ERmNC

Assisting Sales Agents in expanding businesses

@® @ The industry’s first Al intelligent training tool raises agents'

e BT prospecting capabilities and makes supervisors more effec-
tive instructors, thus lifting overall capabilities.

- EEGE - VR R

Strengthening Digital Competitiveness

x \% Enhance China Life's technological image with an intelligent
\_/ assistant for sales agents. This exclusive tool makes our
agents more competitive.

O

Smart Coaching System - Precise Guidance for New Sales Agents

The Al Intelligent coach is an exclusive tool that offers training tailored to new sales agents. Using big data, it
analyzes interactions between sales agents and customers to uncover individual agent's weakness then provides
timely guidance and recommendations. As these measures increase the sales activity and conversion rates of
new agents, the agents benefit from higher income. The Intelligent coach also compiles information on new
agents to share with supervisors, who are then equipped to provide more precise, effective guidance.

Obtain New Patents

Ok! | got it
Al language understanding - Role playing practice
Multilayered dialogue scripts Practice of pitching
Big data analysis techniques Analysis of marketing weakness
Al Smart Coach New Sales Agents

Ecosystem Alliance
Cross-Industry Cooperation

Simple Fit: Joining Convenience Stores to Build a Life Circle for Healthy Eating

One outcome of the coronavirus pandemic was that people has become more aware of health risks. With that,
China Life urges customers to make health awareness a part of their everyday lives, starting from diets. In this
manner, they can lower the risk of acquiring diseases or other health problems.

Through cross-industry cooperative venture, China Life has promoted healthy dietary habits with a leading
convenience store company. Policyholders who bought healthy food or beverages received convenience store
reward points. Since the convenience store has multiple outlets across Taiwan, the program was a convenient
way of making insurance benefits enjoyable in our daily lives. In addition, by studying the consumption habits
of policyholders, China Life gains insights into the policyholders' lifestyles, so as to can provide services that
more closely align with their needs. Making policyholders adequately aware of their health risks gives them an
opportunity to adopt better risk defenses.
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About the Report 05
P Policy Service and Claims Consortium Blockchain: A New Insurance Service on the Blockchain Supports a . N
Getting to Know China Life 07 Technological Lifestyle I“CI“S“’e PYOdUCt SerVICES
Honors and Milestones in 2020 08 China Life joined a group of 11 insurers to establish the Policy Service and Claims Consortium Blockchain, which A
Key Achievements in 2020 09 Ieve.rages the. safety, convenience, and sharlng benefits of blockchain teghnology to |mprove.the pohcyholder - . National Policies Development Directions of China Life Products and Services
service experience. The new service started pilot run from July 1, 2020, with a total of 122 policyholders taking Ea;'?r%‘::‘g:‘t" L
:mplement(ipnsg})the Principles for Sustainable B advantages of this service. Elsewhere, the insurance peers have received 2,165 applications. b B ol produc prof - o ey @ esives o redle: Bevalmears @ firie
nsurance : . C - - . . product structure, raise the Company's long-term embedded
Pohcyholders. only need to.makt.e a claim application to one insurer in the group and guthonze fche insurer - Global low inter- + Higher threshold rules for products' value; in the past, we primarily promoted policies featuring
Restructuring Insurance for the Pandemic Period 16 to use the Taiwan Blockchain Alliance's shared blockchain technology platform for the insurance industry to est rate environ- guarantee components substantial savings characteristics. In the future, we will focus
notify other insurers where the policyholder has an insurance policy. The policyholder can then simultaneously ment + Enhance leregulations for post-sale on products that are primarily insurance in nature, promoting
launch claim procedures at other insurers, instead of submitting multiple applications to different insurance * Implementation management mechanisms of inter- SR T [P el (e ey Bl Dl e
. one . R . T . . of IFRS17 est-sensitive products cies targeting elderly people, in order to better meet the needs
Sustalnablllty Strategles companies where he/she has purchased insurance policies. The sharing of documents fulfills our goal of one- X el N of the general public.
i i i i - Demographic + Promote life insurance product deat
Build a Sustainable Foundation 23 stop service and accelerates the claims process, leading to a better consumer experience. changegs iinai- protection threshold policies Fit the diverse needs of customers throughout their lifetime by
wan (low birth . developing and promoting medical, retirement, nursing care
Uphold Sustainable Values 25 rate, increased fiPromote pension reform and other protection products (such as multi-currency single
P life expectancy) + Promote long-term care policies premium and regular pay traditional policies, annuities for
Bolster Sustainable Relationship + Pandemic raised « Promote “treating customers fairly” retuigt(nent %I?nnmtg’ he:_llt~hk|n§ura||jc~es zﬁ T’nprove ?edlcil
W|th Stakeholders 31 . . . . greater aware- principle qualities, an |nv'es ment-linked policies that support invest-
¥ Policy Service and Claims Consortium ness of health ) - ment and protection needs).
Blockchain Operation Mode Engage in claim risks | (r;rae:;t:ilrl;\gilcuast:\)/re;flnanC|ng perfor- « Focus on products that fit consumer needs or are targeted
A icati towards disadvantaged groups, in order to fulfill the principle
C t G application oL . e
orporate Governance business of “treating customers fairly.
p . synchronously + Develop and promote innovative health management insur-
Stabilize Corporate Operations 48 Insurance co. A ance products that have spillover effects. Use digital applica-
. ‘ y tions and FinTech to reduce emerging risks.
Prudent Risk Management 62
Policyholders P>
i i = o ; When responding to the social environment and national policy development directions, we focus on
' Engage in claim P> Submit b 9 polcy P
Popularizing Responsible Investing 81 business application Shared Blockchain "optimizing product structure” and “raising the Company's long-term embedded value” as the two main
| ive Didital Transf ] - Tf’clgglel?ngy Insurance co. B themes for product development by adhering to the core business of the insurance industry. We consider
nnovative Digita il tansiolEEEE 85 First insurer Notification to underwritten urbanization, emerging health threats (such as obesity), environment-induced health threats, population ageing,
Fulfilling Inclusive Financing 90 One-stop application (nsuranteicompanics demographic changes, and other emerging ESG risks. On the basis of maintaining sustainable operations, we
i inci i via the insurer’s website, app, romote products and services that support inclusive financing and abide by the “treating customers fairly”
Promoting the Principles of Treating PP - P P pp 9 y 9 y
Customers Farily 93 or mobile service channel . @’ principles. Besides satisfying the varied needs of customers at each stage of their lives, we devise solutions for
the distinct pain points felt by people from different groups. Through traditional, online, and mobile channels,
() i‘-VServi and QA LIA-ROC we provide products for children, young adults, seniors, and others, spanning from the general public to special
Employee Care (O”SOrtiur;eBIockC“a\“ or disadvantaged groups. In this manner, we fulfill our social responsibility as members of the insurance industry.
Choosing and Cultivating Human Capital 102

Building a Happy Workplace 112

Annuity/universal life insurance

E-commerce N
Social Partlﬂpatlon China Life actively promotes insurance policy e-commerce channels, as
: shown by our 17% share of total [ from th line life i =
Care for Social Needs 125 wh Dy ou ° al premiums from the onlin€ lite insurance - Increasing-type whole life insurance / Whole life insurance with endowment plan

- " [ -
market. Using big data analysis, we analyzed our customers' travel habits hi :1' T
then created travel insurance products catering to two of the most popular H'-'l * —
international destinations: Japan and South Korea. These specialized

Environmental Sustainability protection products, which offer basic overseas travel protection are |y ey
gd. = 5%

Long-term care insurance

available online. They support government policy that aims to enhance

Advandng it CEEEES I basic protections. At the same time, in order to coordinate with digital Accident insurance
Building a Sustainable Supply Chain 154 transformation strategies underway in the banking and financial industries — e —
while participating in the bancassurance ecosystem, we added online- - Investment-linked insurance
exclusive insurance products to banking e-commerce platforms. In 2020, ﬁmﬁﬁ
. the number of our members who bought such insurance policies online
Appendlx 157 increased by 21% compared to 2019.
'\ _J Children and Students New Graduates Parents Middle-Aged, Elderly; Retirees
(Aged 24 and Younger) (Aged 25-34) (Aged 35-44) With rz:\agr;ji?_gi;ildren (65 and Older)

89 9
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A Pioneering Life Insurance Product Cus-
tomized for People with Disabilities (.5\- Q-

People with disabilities face greater difficulties when !
nsurance Product

acquiring insurance, particularly in the areas of health Customized for People o D:f"e';tifﬂll

. . with Disabilities revention Spillover
check-up requirements, added fees, restricted face Pioneering Braile product Policies
amount, and coverages. Therefore, at the end of 2019, el
China Life addressed such social risks by pioneering
Taiwan's first composite life insurance product ‘ The first special insurance
specifically designed for people with mild to medium products in the industry
physical disabilities. This whole life insurance (BPGJPL) “ ® in2020

provides disabled people with the same insurance
protection as general customers, thus expanding
inclusive financing and fulfilling “treating customers
fairly” principles.

Life Insurance Customized for People with Disabilities

- Death benefit or funeral expense payments
After releasing Taiwan's first insurance product tailored - Total disability insurance

for people with disabilities, in 2020 we reviewed our full - Maturity benefits
sales procedures, underwriting process, and customer
service. We then made improvements to eliminate - Accidental death insurance or funeral expense
the barriers that people with disabilities may face. For PEIMENE

these advances, the Insurance Asia Awards gave us the ’ Eanr;srp;log(ar;cieonr;:;c;?r?]r:cncgseath insurance or
Insurance Initiative of the Year award and the Taiwan

Corporate Sustainability Awards gave us a Growth
Through Innovation award.

- Return of premium (with interest)

- Public building fire accident death insurance or
funeral expense payments

- Daily payments for hospitalization due to
accidental injury

- Advance payment of hospitalization expenses
for seniors

(!) Insurance Asia Awards
{A,) «} Taiwan Corporate Sustainability Awards (1csa)

- End-of-life advance insurance payments

To precisely promote our life insurance products for people with disabilities, in 2020 we placed advertisements
on the outsides of Taiwan Taxi's fleet of 32 accessible cabs serving the Taipei and New Taipei City region. Product
information, including our 080 service hotline info, was available inside the vehicles to directly reach people with
disabilities as well as their family and friends. During the three-month campaign the taxis were ordered 34,000
times, approximately 4.67 million people were exposed to the advertisements on the outside of the vehicles, and
121,000 people saw the advertisements inside the vehicles. Besides spreading awareness of China Life's efforts to
support the disabled and treat customers fairly, the campaign provided disabled people with valuable insurance
information.

Our life insurance customized for people with disabilities is not just a single product. Rather, it is a starting point
from which different departments join to launch new products that combine to create a comprehensive safety
net. We made Taiwan's first Braille introduction for an insurance product. This serves as a powerful symbol of
how we carefully consider the needs of people who are blind in order to uphold our commitment to sustainable
insurance principles.

Dementia Prevention Spillover Policies: Protection and Care to Prepare for Dementia
Risks

In recent years, as people grew more aware of health management and the coronavirus pandemic caused them
to take risks more seriously, health protection and disease prevention became popular focal points. To encourage
policyholders to manage their health, develop good lifestyle habits, and reduce morbidity risks, China Life
promotes health management-related policies with spillover effects. Product scope ranges from insurance for

3 Sustainable Finance -

serious or specific diseases and injuries, to life insurance. At the end of 2020, approximately 500 spillover policies
were in effect. Policyholders use the China Life Keep Going application to regularly upload their health data to a
health database; when they achieve the designated health goals, this will qualify them for additional protections.
Besides serving as a compensation mechanism for losses, spillover policies turn insurance into an incentive
mechanism that encourages healthier habits, a tool for insurers to reduce claim rates, and an instrument for
cutting medical treatment costs on society, thereby reaching win-win situation.

China Life also released the first spillover health insurance product that focuses on dementia prevention. Dubbed
LEGOYC 2020, the policy encourages prevention when the policyholder is healthy, responses if dementia onset
occurs, and compensates as the policyholder's condition worsens. To further support dementia relief, China
Life sponsors the Taiwan Alzheimer Disease Association. The Company's customer service centers and district
offices also joined the association's group of dementia friendly organizations, making us the first dementia
friendly insurance company. We release easy-to-understand comics and pamphlets to spread dementia-related
information, and maintain a webpage dedicated to dementia prevention and health. As more people understand
dementia, the dementia safety net improves.

Microinsurance

China Life introduced microinsurance products with lower premiums, lower face amount, and easily
understandable terms. These products protect economically disadvantaged people or members of special groups.
Accident microinsurance for groups is another way that we make basic coverage affordable for people with low
incomes. With the protection of microinsurance, families can avoid the debilitating financial effects of a major
accident.

To expand synergistic effects, in 2020 we began to cooperate with the
Tainan City Government and Taitung County Government on promoting 2020 premiums surpassed

microinsurance, building upon cooperative partnerships we already have NT$8.35 million and there were
with the Yilan, Yunlin, and Hualien county governments. In 2020, total more than 33,000 beneficiaries.

microinsurance claims were NT$2.52 million.

To sustain the virtuous cycle that results from benefits of our microinsurance products while demonstrating the
influence of our value chain, we bring together sales partners, customers, NPOs, and banks. Through integrated
products, channels, and services, we provide disabled people and households with comprehensive guarantees.
For these efforts, the FSC awarded us a micro-performance excellence award and a micro-sustainability care
award.

* For three consecutive years,
ooa microinsurance premiums grew by over 40% O/
ﬂAw The accomplish rate on our 2020 goal was 2349, I 0 |°

Disease Prevention Products

In the face of repercussion from the coronavirus pandemic, China Life has aimed to help people protect
themselves from health risks with a diverse range of disease prevention products. We have developed
endorsement clauses for nine in-patient medical care products, introduced a clause to cancel the initial 30-day
waiting period restriction for notifiable infectious diseases, and adjusted hospitalization quotas on some disease
prevention-oriented policies. These product features fulfill disease prevention needs for customers in all age
groups while making the application process faster and more convenient. People who choose these policies are
able to easily disperse medical treatment risk.

In addition, China Life has launched a number of disease prevention care measures for policyholders to help them
fight against the pandemic. One of these measures is the choice of a NT$50,000 consolation payout or a doubling
of the daily hospital cash benefit for health professionals who are diagnosed with COVID-19. This demonstrates
our support for health workers.
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e : Promoting the Principles of Treatin Pre-paid Hospitalization Payments
About the Report 05 g p g In the past, when policyholders applied for medical treatment claims, the full process was handled after the
Getting to Know China Life 07 c“stomers Fa rily treatment. Following discharge and the completion of treatment, the policyholder would ask the hospital for
Honors and Milestones in 2020 08 The only his or her medical records and receipt then apply for claims. Hospital fees, however, may be collected from the
; licyholder during the course of treatment. In the interest of meeting our obligations as an insurer to protect
i i : : . company scoring policy g g g p
Key Achievements in 2020 09 The Expe"ence Of Treatlng CUStomers Falr')’ in the top 20% of life policyholders, we developed a pre-paid payment system for hospitalizations. Policyholders who are hospitalized
i inci i insurance companies for i i i ini i iti i
:nmS[l)Jlreanr:f:t(IPnSgl)the Principles for Sustainable B In order to deepen our corporate culture of “treating customers fairly and . consecutive‘))/ears A W|th.a disease or an accidental injury and whg m.eet cer.taln .conc.iltlons can apply for payment upon .belng
; . . treating customers as ourselves” , in 2020 China Life formulated enforcement Principles of Treating admitted for treatment. After recelvmg'an application, China Life d‘|spatches a staff member to the hospital to
Restructuring Insurance for the Pandemic Period 16 rules for treating customers fairly. Implementation results are regularly reported Customers Fairly in the check on the ppllehoIder a.nd c.oIIect his or her documents. Pre-paid payments. of up to NT$60,0QO are F)ffered
to the Treating Customers Fairly Committee. To make employees more aware of Financial Service after. the submission for review is approved by the Company. In 2020, seven policyholders used this service and
this important topic, we integrated educational concepts relating to friendly financial Industry review. received a total NT$201,800.

Sustainability Strategies

services for the disabled and friendly treatment of people with dementia into the digital

Build a Sustainable Foundation 23 learning materials of our treating customers fairly program. In 2020, more than 2,200 home Care for Disadvant d Senior
Uphold Sustainable Values 25 office employees have completed such training. Elsewhere, we also offer education and training sessions for our aré for Uisadvantagea >eniors
Bolster Sustainable Relationship Board of Directors, senior-level management, and department managers and representatives. Meanwhile, we Friendly Care for People with Dementia
with Stakeholders 31 held two on-site classes on treating customers fairly with total attendance of 240 people. We cooperated with the Taiwan Alzheimer Disease Association to jointly manufacture “We Can Help”
T ina C Fairlv C . promotional materials that urge the general public to heed dementia-related problems and provide dementia
cor orate Governance reating Customers Fairly Committee prevention and care information. At the same time, we have built a webpage dedicated to dementia prevention
p _ China Life's Treating Customers Fairly Committee, which consists of senior managers from relevant departments, and health on our corporate website to disseminate relevant information and contribute towards a dementia
Stabilize Corporate Operations 48 convenes quarterly and reports to the Board of Directors on actions, plans, and achievements related to friendly society. In 2020, all of our staff completed a series of online classes on how to support customers with
Prudent Risk Management 62 customer treatment. The Board leads supervision and optimization of the committee. dementia, and all of our district offices joined the Taiwan Alzheimer Disease Association's dementia map plan.
L. . . . . These efforts made us the first dementia friendly insurance company.
Soliciting Entries for a Treating Customers Fairly Story Competition
Sustainable Finance Following a 2019 internal competition centering on the principles for treating customers fairly, which was Care Counters
Popularizing Responsible Investing 81 based on the theme of “changing customer treatment methods to raise service quality” , in 2020 we held a To provide better and faster service to senior citizens and people with poor mobility, we set - y
Innovative Digital Transformations 85 new policyholder s.tory competijcion based on.the theme ”.You.r trust is my re.sponsibility." We gathered 245 up care counters at service centers in Taipei, Taoyuan-Hsinchu, Taichung, Chiayi, Tainan, S
- . _ heartwarming stories about policyholder services, from which independent directors chose three stories that and Kaohsiung. Specially trained counter-staff are available to provide priority service to 537
Fulfilling Inclusive Financing 90 stood out. The competition drew attention to the importance of making fair treatment of customers a routine the elderlies, people with mobility issues, or other policyholders in need of extra assistance. customers
Promoting the Principles of Treating part of our work.
Customers Farily 93 House Visits
considerate MethOdS Of Treating customers Falrly China Life continues to offer caring measures for disadvantaged groups, such as people with
Employee Care visual or hearing impairments, physical disabilities, or mobility problems, as well as seniors
Choosing and Cultivating Human Capital 102 Health and Medical Care Services aged 65 years or older. This includes house visits for claims applications and delivery and Made
suilding  Happy Workplac - Coronavirus Claims Measures collection of dofcum(ejntati;)n. VZheE applying foLa cIaimhcuEthr;ers c;n chc;osehto ha\;e 33;‘::”
ayments transferred to their bank account or have a check delivered to their home
During the coronavirus pandemic, policyholders can submit claims applications via fax. To uphold the rights and pmeymbers of our staff Y
interests of policyholders and improve service quality, patients who stayed in isolation wards due to coronavirus '
Soaal Parthpatlon qualified for payments in line W|th |nten5|v§ f:are stays. In 20.20, %34 beneficiaries useq this pol.lcy to receive tgtal Improved Website Accessibility for Better Financial Services
Care for Social Needs 125 payments of NT$3,231,710. Also, in recognition of the contributions made by front-line medical workers, China L o ) ) ) ) ]
Life offered special consolation payments to health care workers who are not only China Life's policyholders but China Life's corpora’Fe we.b5|t.e.|§ compa.tlble W'Fh mu.ltlple b.rowsers ;.and was specially des